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ADVICE  FROM  MEN 

WHO  KNOW  THE  FIELD 

Suppose  you  were  considering  advertising  in  a 
Chicago  newspaper — 

Wouldn't  you  consult  a  Chicago  man  about  the  merits 
of  the  various  newspapers  rather  than  some  one  who 
lived  in  New  York  or  San  Francisco? 

If  that  Chicago  man  were  an  advertiser  himself  his 
word  ‘Would  carry  still  more  weight.  And,  if  you 
were  able  to  consult  hundreds  of  Chicago  advertisers 
who  spend  millions  of  dollars  annually  in  newspapers, 
you  would  be  apt  to  take  their  combined  judgment  as 
final,  wouldn't  you? 

The  Chicago  Daily  News  from  January  1  to 
December  31  last  year  printed  more  local  display 
advertising  six  days  a  week  than  any  other  Chicago 
newspaper  printed  in  seven.  The  Figures  are: 


The  Daily  News 
The  Tribune 
The  American 
The  Examiner 
The  Herald 
The  Journal 
The  Post 


(six  days) 
(seven  days) 
(six  days) 
(seven  days) 
(seven  days) 
(six  days) 

(six  days) 


5,357,289  lines 
5,016,438 
3,767,628  “ 
3,429,390  " 
2,645,242  '' 
2,395,396 
1,445,199  " 


Here  is  proof  that  Chicago  advertisers  consider  The  Daily 
News  the  best  advertising  medium  in  Chicago. 

Are  you  willing  to  accept  their  judgment? 

THE  CHICAGO  DAILY  NEWS  over  400.000  oaiiy 

Member  of  Audit  Bureau  of  Circulations 
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PUBLISHERS 


ON  TO 


The  Third  National  Exposition  of  the 

Printing,  Advertising,  Publishing,  Lithographing, 
Engraving,  Paper,  Business  Equipment, 
Stationery,  Paper  Box  Manufac¬ 
turers  and  all  Allied  Trades. 

Coliseum,  Chicago,  June  19th  to  26th,  inclusive 

CONVENTION  WEEK 

OF  THE 

ASSOCIATED  ADVERTISING  CLUBS  OF  THE  WORLD 

INTERNATIONAL  ASSOCIATION  OF  MANUFACTURING  PHOTO  ENGRAVERS 
AMERICAN  ENVELOPE  MANUFACTURE^^  * 

THE  AUDIT  BUREAU  OF  CIRCULATION? 

OTHER  AFFILIATED  ORGANIZATIONS 

(Special  Railroad  Ra  . 

Do  not  miss  the  Biggest  Event  that  has  ever  happened  in  the  Allied  Trades, 
where  you  can  see  and  study  machines,  supplies,  devices  and  ideas,  the  use  of 
which  will  mean  the  saving  of  thousands  of  dollars  in  conducting  your 
business. 

Liberal  Allotments  of  Free  Tickets  will  be  given  to  all  Exhibitors  for  distri¬ 
bution  among  their  regular  and  prospective  customers. 

This  Management  will  also  be  glad  to  furnish,  free  of  charge,  two  tickets  to 
any  interested  person,  upon  receipt  of  an  addressed,  stamped  envelope. 

For  marked  diagrams,  space  rates  and  further  particulars,  address, 

NATIONAL  EXPOSITION  CO.,  Inc., 

HARRY  A.  COCHRANE,  President  Telephone,  Randolph  883 

Suite  1305  Advertising  ' Bldg.,  Chicago,  Ill. 
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SAMUEL  SIDNEY  McCLURE.  DR.  EDWARD  ALOYSIUS  RUMLEY. 

NEW  EDITOa  OF  THE  NEW  TOBK  EVENING  M/UL.  ONE  OF  THE  PUHCHASEKB  OF  THE  NEW  TOBK  EVENING  MAIL. 


MAIL’S  NEW  MANAGERS 

Something  About  the  Men  Who  Now 
Have  Charge  of  Its  Destinies. 

The  sale  of  the  New  York  Evening 
Mail  to  the  S.  S.  McClure  Newsiaiper 
Company,  incorimrated  last  week  with  a 
capital  of  $.‘{,000,000,  was  not  (■omi)lete<l 
at  the  time  of  going  to  press,  although 
the  board  of  directors  of  the  old  company 
at  a  meeting  held  earlier  in  the  week 
had  voted  to  accept  the  offer  niade  for 
the  property. 

The  new  management,  however,  took 
charge  of  the  paper  on  Monday. 

.Just  how  much  the  S.  S.  McClure 
Xewspaiter  Company  will  pay  for  the 
Evening  Mail  has  not  been  made  public, 
hut  whatever  the  amount,  the  paper  is  to 
Im*  turned  over  to  the  new  owners  free 
and  clear  of  all  indebtedness. 

Dr.  Edward  Aloysius  Ituniely,  who 
furnishe<l  the  most  of  the  capital  em- 
|)lo.ved  in  the  purchase  of  the  Evening 
Mail,  and  who  will  take  an  active  part 
in  its  business  administration,  was  Imru 
at  La  Porte,  Ind.,.  in  1882.  lie  was  edii- 
i-ated  at  the  Ilniversity  of  Notre  Dame, 
Indiana,  and  the  Ttniversities  of  Heidel¬ 
berg  and  Freiberg,  in  Germany.  From 
the  latter  institution  he  took  his  degree 
in  medicine.  On  his  return  to  the  T’nite<l 
States  he  founded  the  Interlaken  School, 
of  which  he  is  president.  As  he  did  not 
find  the  practice  of  medicine  wholly  to 


his  liking  he  tnrntsl  his  attention  to  the 
manufacture  of  agricultural  implements 
and  machinery,  in  which  his  father  had 
l)een  engaged  in  a  small  way  for  several 
year.s. 

Dr.  Runiely  founded  the  M.  Unmely 
Company  which,  under  his  direction,  be¬ 
came  one  of  the  largest  manufacturers  of 
agricultural  machinery  in  the  world.  He 
devoted  much  attention  to  the  develoj)- 
meut  of  the  tractor  as  a  substitute  for 
horse|H>wer  in  ploughing  and  built  up  a 
large  business  in  them. 

.\s  a  writer  and  speaker  on  educational 
topics  Dr.  Rumely  is  well  known.  He  is 
the  author  of  “To  Teach  Boys  to  Live.” 

Samuel  Sidney  McClure,  the  new  edi¬ 
tor  of  the  Evening  Mail,  is  one  of  the 
best  known  magazine  and  syndicate  e<li- 
tors  in  this  country.  He  was  born  in 
Ireland  in  18.")7.  When  he  was  very  young 
he  came  to  this  country.  In  188.3  he  be¬ 
came  editor  and  manager  of  the  Wheel¬ 
man,  owned  by  the  Pope  Manufacturing 
Co. 

From  that  time  on  his  rise  was  con¬ 
stant  and  rapid.  He  established  the  first 
newspaiH'r  syndicate  in  the  United  States 
in  l.*<84.  His  success  was  instantaneous 
ns  the  servi<-e  it  gave  was  just  what  edi¬ 
tors  had  masled  for  many  years.  He 
foMudtMl  McClure’s  Magazine  in  181>:{  and 
reinaimsl  its  talitor  until  recently. 

.\8  a  discoverer  of  literary  geniuses  he 
is  unwiualled  among  iH>riodicnl  publishers. 
He  it  was  who  “brought  out”  Kii)ling, 
(Continued  on  page  1111) 


ATTACKS  ON  KITCHENER  “SPITE” 

Northcliffe  Papers  Fail  to  Injure  His 
Standing  With  British  Public 

The  rei-eut  bitter  ntacks  by  certain 
British  papers  on  lAird  Kitchener,  which 
failed  to  oust  him  from  the  British  Cab¬ 
inet.  or  from  the  War  Office,  or  even  ap¬ 
preciably  to  diminish  the  high  esteem  in 
which  he  is  held  by  the  English  people, 
are  held  by  T^ord  Kitchener’s  supporters 
to  t)e  the  outgrowth  of  a  feud  between  a 
corporation  known  as  the  Associated 
Newspapers,  Limited,  and  the  War  De¬ 
partment.  This  corporation,  which  is 
heade<l  by  Ix)rd  Northcliffe,  owns  the  Lon¬ 
don  Times,  the  Daily  Mail  and  the  Eve¬ 
ning  News,  and  since  the  beginning  of  the 
war  it  has  been  trying  to  compel  I.iOrd 
Kitchener  to  permit  its  correspondents  to 
witness  all  oijerations  at  the  front,  to 
have  access  to  all  secrets  at  Army  Head¬ 
quarters  and  to  publish  anything  they 
liked,  regardless  of  the  censorship.  Be¬ 
cause  “K.  of  K.”  has  steadily  refused  to 
give  carte  blanche  to  the  Northcliffe 
papers,  those  pajK-rs  have  vented  the  spite 
of  their  owner. 

Something  of  what  it  would  have  meant 
to  accede  to  the  Northcliffe  demands  was 
shown  earl.v  in  the  war.  In  the  course 
of  the  retreat  toward  Paris,  and  at  a  criti¬ 
cal  moment  when  news  of  the  movement 
was  lacking,  one  of  the  irresponsible  cor- 
resiwndents  got  a  dispatch  through  to 
Ijondon  which  said  that  the  English  army 


was  shattered  and  in  full  flight  and  Paris 
was  at  the  mercy  of  the  Germans.  When 
it  was  seen  what  consternation  this  false 
report  caused,  the  Times  tried  to  fix  the 
blame  on  the  Press  Bureau. 

A  much  reiterated  argument  for  allow¬ 
ing  reporters  on  the  firing  line  was  that 
unless  the  newspapers  could  publish  sen¬ 
sational  news  Ix>rd  Kitchener  never  could 
raise  his  army.  The  grievance  of  the 
Northcliffe  tribe  against  Kitchener  has 
been  known  throughout  I»ndon  news- 
pai)erdom,  and  many  boasts  have  been 
made  in  the  last  six  pionths  that  I^ord 
Kitchener  would  be  forced  out.  But  the 
probability  is  that  with  the  great  mass  of 
the  British  public  his  reputation  is  today 
higher  than  ever  before. 

NEW  PAPER  RATE  SUSPENDED 

Interstate  Commerce  Commission  Hold 
Up  Increase  on  Railroad  Rates. 

Through  an  order  issued  at  Washing-^ 
ton  on  22  proposed  increased  rates' 
on'  wrapping,  printing,  writing  and 
newspaper  filed  by  railroads  in  official 
classification  territory  were  suspended 
until  September  21. 

It  is  proposed  by  the  carriers  to  cancel 
the  existing  commodity  rates  applicable 
to  the  transportation  of  these  articles 
and  as  a  general  rule  to  apply  class  rates. 

The  proposed  increase  on  the  various 
kinds  of  paper  will  average  five  cents 
per  hundr^  pounds. 
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SCRANTON  PAPERS  MERGE 


Republican  and  Daily  New»  Cont>olidate 
to  Form  only  Morning  Newspaper  in 
That  Field — W.  J.  Pattison  to  Be  Gen¬ 
eral  Manager — John  E.  Barrett  Remains 
as  Editor— G.  A.  Somarindyck  Retires. 

The  Scranton  (Pa.l  Daily  News  and 
the  .Scranton  Republican  have  been 
iiierped  into  one  morning  newspaper 
under  the  name  of  the  Scranton  Repub¬ 
lican.  announcement  of  which  fact  on 
Nt'e«liiesday  marked  the  climax  to  the  re¬ 
markable  series  of  changes  that  has 
taken  place  among  Scranton’s  news- 
pa|M‘rs  ill  the  last  three  or  four  years. 

.\iiiiouncement  was  made  in  Tiik  En- 
ITOK  XXD  Pi  Bi.isiiKK  last  Week  that  W. 


W.  .1.  r.VTTlSO.V. 


.1.  I’attison.  of  New  York,  had  actjuireil 
the  principal  proprietary  interest  in  the 
.•vTantoii  Itaily  News,  having  liought  out 
tosirge  R.  Markle,  of  Hazleton,  Pa.  In 
tin  coiiMdidatioii  with  the  Rc[iul)lican 
■Mr.  Pattison,  as  general  manager  and 
trea-urer,  IsH-omes  the  active  direi-tor  of 
the  |>olicy  and  the  business  of  what  is 
now  the  only  morning  newspaper  in  the 
S-rantoii  field,  and  which  starts  on  its 
new  leasi-  of  life  with  the  largest  morn¬ 
ing  circulation  in  Pennsylvania,  outside 
Philadelphia  and  I’ittshiirgh. 

I’nder  the  new  arrangement,  (’ol.  Ixiiiis 
\.  Watres  continues  to  be  president  of  the 
laickawanna  Publishing  Company,  which 
will  publish  the  Scranton  Republican. 
<1.  A.  Somarindyck,  recently  manager  of 
that  fmper,  retires  from  the  management 
to  devote  his  attention  to  his  personal 
affairs,  but  retains  an  interest  in  the 
company  as  a  stockholder.  John  K. 
Barrett  will  continue  to  preside  over  the 
editorial  department  of  the  Republican 
as  editor-in-chief.  For  the  present,  at 
least,  the  pa|>er  will  be  made  in  the  old 
Kepiihlican  plant,  in  North  Washington 
avenue. 

HIS  AI(IIKI'>IS  TO  REAUKKS 

III  his  address  to  his  readers,  announc- 
iiig  the  coiisolfdation,  Mr.  Pattison  said: 
"A  careful  study  of  the  Scranton  field 
has  <•ollvince<^  me  that  the  puhlication  of 
one  strong,  enterprising,  self-sustaining 
morning  newspaper  would  serve  the  in¬ 
terests  of  the  city  and  its  people  much 
lietter  than  two  papers,  engaged  in  an 
unprofitable  business  rivalry,  could  pos¬ 
sibly  do.” 

For  a  long  time  it  had  been  a  matter 
of  general  know-ledge,  among  people  well 
informed  in  the  newspaper  business,  that 
neither  of  the  Scranton  morning  papers 
was  making  any  profit  for  its  owners. 
The  news|»aper  competition  in  Scranton 
for  years  had  been  of  a  ruinous  char¬ 
acter;  and  it  did  not  take  long  for  Mr. 
Pattison  to  realize,  after  securing  con¬ 
trol  of  the  Daily  News,  that  two  profit¬ 
able  morning  newspapers,  or  two  profit¬ 
able  evening  newspapers  either,  in 
S'ranton  would  be  an  economic  impossi¬ 
bility.  Beyond  any  doubt,  the  interests 
of  the  whole  community  will  lie  better 
served  by  one  strong  and  ably  conducted 


morning  paper  than  they  were  by  the 
old  competitive  strife. 

From  the  point  of  view  of  public  in¬ 
terest,  indeed,  the  only  regrettable  fea¬ 
ture  aliout  the  new  arrangement  is  that 
a  considerahle  mimlier  of  men  have  lieeii 
thrown  out  of  employment  by  the  stop¬ 
ping  of  operations  at  the  Daily  News 
plant.  The  printing  trades  were  already 
so  dull  in  l^ranton  that,  at  the  behest 
of  the  Allied  Printing  Trades  Council, 
the  Scranton  Board  of  Trade  had  be¬ 
sought  the  business  men  of  the  city  to 
help  improve  conditions  by  having  all 
their  printing  done  in  Scranton.  The 
newspaper  merger  necessarily  increases 
the  number  of  idle  men  in  the  printing 
trades. 

The  Scranton  Republican  was  estab- 
lislieil  in  1867,  one  year  after  the  city  of 
Scranton  was  incorporated,  and  it  has 
lieeii  piiblisheil  continuously  as  a  daily 
since  that  date.  A  few  years  ago  it  ah- 
sorlied  the  S<‘raiiton  Tribune,  which  had 
lieen  its  morning  rival  for  several  years. 
Then,  a  little  later,  it  took  over  the 
Scranton  Truth,  an  afternoon  paper. 

The  Scranton  Daily  News  was  started 
in  August.  11113,  and  was  financed  large¬ 
ly  hy  local  capital.  For  some  time  the 
Markles,  of  Hazleton,  had  held  the  con- 
troling  interest  in  the  profierty.  Mr. 
Pattison.  who  bought  out  thet  interest, 
and  who  has  now  merged  the  News  with 
the  Republican,  is  a  newspaper  publisher 
of  ripi'  experience.  He  has  lieen  actively 
connected  with  metropolitan  journalism 
for  twenty-six  years,  and  for  a  part  of 
that  time  was  publisher  of  the  New 
York  Evening  Post. 

The  stock  in  the  Lackawanna  Publish¬ 
ing  Goiiijiany,  which  now  has  the  morn¬ 
ing  field  to  itself,  is  held  by  Colonel 
Watres.  Mr.  I’attison  and  Mr.  Somarin¬ 
dyck.  It  is  said  that  the  last  named 
holds  only  a  few  shares. 

This  csinsolidation  was  made  through 
the  firm  of  Harwell,  raiinon  &  Mc- 
Caitliy.  who  also  made  an  im|)ortant 
consolidation  in  the  Scranton  field  alniiit 
two  years  ago  when  Truth  was  coni- 
liiiKMl  with  the  Tribune-Republican. 
Through  the  instrumentality  of  tliN 
firm’s  activities,  the  field  of  four  Scran¬ 
ton  dailies  has  now  given  way  to  two 
important  newspaper  jiropcrties. 

AGAINST  ROCKFELLER  PAPERS 


Ivy  Lee  Opposed  Establishment  of  String 
of  Dailies  Throughout  Country 

I>etters  made  public  in  Washington  hy 
the  Federal  Coinini.ssion  on  Industrial 
Relations  indicate  that,  a  year  ago,  .John 
I>.  Rockefeller.  Jr.,  was  considering  the 
establishment  of  a  string  of  daily  news- 
pajiers  as  part  of  a  “broad  educative 
campaign  of  publicity’’  designed  to  “clari¬ 
fy  the  public  mind”  on  the  Colorado  coal 
strike.  The  letters  passed  between  young 
Mr.  Rockefeller  and  Ivy  L.  Ijee,  then  in 
the  employ  of  the  Pennsylvania  Railroad, 
but  who  has  sinc-e  joineil  the  publicity 
staff  of  the  Rockefeller  interests.  Mr. 
Ijee  did  not  favor  the  project.  Advising 
against  it,  in  a  letter  dated  .Tune  19,  1914, 
he  said : 

“I  am  inclosing  some  corresixindence 
from  the  Chicago  Examiner,  which  is  in¬ 
directly  aimed  at  the  new  niaiiagemeiit 
of  the  (liicago  Inter-tVeaii  and  Record- 
Herald.  .\s  I  understand  it,  this  paper 
has  lieen  tinan<‘ed  by  about  $1,500,000  of 
money  supplied  by  the  leading  financial 
interests  of  Chicago.  Y’ou  will  see  the 
kind  of  criticism  which  it  has  immediately 
called  forth.” 

After  considering  other  phases  of  the 
subject,  Mr.  Lee  concluded  his  letter  with 
these  words :  “I  do  not  believe,  however, 
that  I  will  ever  come  to  the  point  of 
thinking  that  you  should  establish  and 
liecome  responsible  for  a  string  of  daily 
newspapers.” 

Newspapermen  Tee  Off 

A  score  or  more  of  New  York  news¬ 
paper  men  ran  off  a  qualifying  round  at 
the  public  golf  links  at  Van  Cortlandt 
Park  on  last  Tuesday,  competing  not  only 
for  the  club  championship  but  also  for  the 
division  which  will  continue  for  the  June 
Cup. 


PHILADELPHIA  JOTTINGS 


Where  the  Pen  and  Pencil  Club  Members 

Will  Spend  Summer  Evenings — The 

1000  Self-Preservation  Society  of  the 

Evening  Telegraph  Humorists — N.  W. 

Ayer  &  Sons  “Educational  Evenings.” 

(Special  Correspondence.) 

PuiLAPEtPHiA,  May  26. — The  Pen  and 
Pencil  Club,  which  has  had  a  lively  win¬ 
ter  under  the  presidency  of  Fred  TVhitney, 
city  editor  of  the  Evening  Telegraph, 
will  shortly  open  its  yard  for  the  al  fresco 
dinners  which  from  5  to  8  p.  m.  have 
lieen  an  attractive  summer  feature  in 
(last  years.  Just  as  soon  as  the  seeds 
are  planted,  the  rubber  trees  set  out,  and 
the  other  bosky  surroundings  sufficiently 
develoiied,  male  newspaiierdom  will  again 
repair  to  the  shade  of  the  single  but  none 
the  less  imposing  “sjireading  chestnut 
tree”  which  adorns  the  rear  enclosure  of 
the  famous  old  press  headipiarters  at  12th 
and  Walnut  streets,  and  forget  war  news 
and  other  differences  of  opinion  nearer 
home,  while  enjoying  the  relaxation  af¬ 
forded  by  the  society  of  gcusl  fellows  and 
ail  excellent  table  d’hote. 

That  celebrated  tree,  by  the  way,  re- 
i-ently  cost  the  club  the  large  sum  of  fif¬ 
teen  dollars  for  upkeeii.  A  new  chef  has 
Iwen  installed  who  is  said  to  be  a  corker. 
He  was  the  steward  on  <me  of  the  in¬ 
terned  German  ships  al  this  jsirt,  and  a 
steward  from  another  shiji  is  now  bar¬ 
tender. 

The  Saturday  night  dinners  to  which 
each  week  was  invit<*d  some  special  guest 
of  honor,  have  lieen  discontinued  until 
fall,  .\inong  the  siamkers  at  these  din- 
n<‘rs  have  been  .Tames  T.  Cortelyou,  Cbief 
Postal  Insiiector  of  this  district:  Director 
of  City  Transit  Taylor,  Weather  Fore¬ 
caster  Bliss,  Assistant  District  .\ttorney 
.Toseph  P.  Rogers,  City  Statistician 
Cattell,  Ralph  Bingham  and  Charles  S. 
Calwell,  president  of  the  Corn  E.xchange 
Hank. 

Tliis  year,  for  the  first  time,  a  com¬ 
mittee  from  the  cluh  will,  on  Ih'coration 
Day,  place  a  wreath  on  the  monunnmt  in 
•Mount  .Moriah  Cemetery  inscrilMsl  to 
“The  Fourth  Estate."  It  was  erected 
some  months  ago  by  a  grouii  of  news¬ 
paper  men  who  turmsi  it  over  to  the  cluh. 
and  marks  the  last  resting-place  of  eight 
men  who  serv«*d  their  jiapers  and  the  com¬ 
munity  t<Ki  well  to  think  of  acipiiring  fat 
bank  balances.  The  committet*  in  charge 
of  the  memorial  is  com|Nis<‘d  of  Frank 
McClain,  of  the  Press;  M.  Neagle  Raw¬ 
lins.  of  the  Iniiuirer,  and  Ben  Raleigh, 
of  the  Evening  liCdger,  who  is  vice-presi¬ 
dent  of  the  cluh.  Tile  Sisirting  Writers' 
•V.ssociation  will  also  decorate  the  graves 
of  inemhers  of  their  organization  as  in 
other  .vears. 

The  lo<-nl  room  humorists  of  the  Evening 
Telegraph  have  again  broken  forth,  this 
time  to  the  tune  of  an  “Iddo  Self-Pres¬ 
ervation  Society.”  which  will  afford  a 
haven  of  safety  to  sorely  tried  reporters 
in  case  we  go  to  war  with  Germany. 
Iddo  is  in  Fulton  County.  2.'i  miles  from 
the  railroad,  and  JIO  hy  trolley  from  the 
nearest  town.  It  is  without  a  daily  pa- 
Iier  but  the  fishing  is  good,  and  an  active 
man  is  in  no  danger  either  of  starving 
or  of  lieing  unwillingly  drafted  as  a  re¬ 
cruit  to  the  copy  desk  or  as  war  corre- 
siMuident.  Fred  Whitney,  city  editor,  is 
liresident ;  Reynolds  Moorhead,  secretary, 
and  AVilliam  B.  Clark,  treasurer,  and 
meinber.sliip  is  open  to  any  brain-tveary 
newspaper  man  who  prefers  to  perish  in 
the  daily  round  of  assignments  rather 
than  in  the  gory — I  mean  gloryous — field 
of  battle. 

Harold  D.  Quicksall,  of  the  North 
American  staff  and  a  correspondent  of 
the  Musical  Courier,  is  being  congratu¬ 
lated  on  the  appearance  of  a  new  mem- 
lier  in  his  family,  a  young  lady  whose 
voice  already  carries  to  C  alt. 

A  club  of  “Disciples  of  the  Obvious” 
has  lieen  formed  on  one  of  the  evening 
patiers,  and  though  I  do  not  dare  to  tell 
which  one,  it  is  not  hard  to  guess. 

Abraham  M.  Rose,  of  the  Press,  has 
recently  returned  from  a  two  weeks’  trip 
to  Pittsburg. 

Miss  May  Christie,  of  the  Evening 
I..edger,  a  Scotch  girl  who  came  to  this 
country  a  year  ago,  is  going  back  to  Lon¬ 


don  and  Paris  for  three  or  four  months, 
to  write  fashions  and  War  stories.  She 
sails  on  June  19th,  and  hopes  to  get  to 
the  trenches. 

N.  W.  Ayer  &  Son,  the  famous  old  ad¬ 
vertising  house  of  this  city,  has  been  giv¬ 
ing  “educational  evenings”  for  its  em¬ 
ployes  all  winter  at  which  well-known 
men  were  the  speakers.  At  the  final  meet¬ 
ing  of  the  season.  Dr.  J.  Duncan  Spaeth, 
jirofessor  of  English  at  Princeton  and 
coach  of  the  crews,  spoke  on  the  war. 

CuBTis  Wager-Smith. 


ASSOCIATED  NEWSPAPER  SESSION 


List  of  Those  Present  at  the  Meeting  in 
Chicago 

.V  “get  togc'tber”  session  of  the  Asso- 
ciatiMl  Newspapers  was  held  at  the  Hotel 
La  Salle,  Chicago,  111.,  on  May  and 
24,  at  which  the  following  iiersons  were 
present :  C.  H.  Deiii.s,  Chicago  Daily 
News;  .Toseph  Garretson,  Cincinnati 
Times  Star:  F.  B.  Taintor,  New  York 
Globe:  H.  T.  Warner,  Houston  Post: 
J.  W.  Morrison,  Kansas  City  Star;'.T.  E. 
Langdon,  Sacramento  Bee ;  Henry  Camp¬ 
bell.  Milwaukee  .Tournal ;  F.  W.  .Toslin, 
Troy  (N.  Y.)  Record;  W.  C.  .Taniigan, 
Des  Moines  Capital;  W.  R.  IVatsou, 
Omaha  IVorld  Ilerald ;  H.  R.  Galt.  St. 
Paul  Disiiatcb:  .Tason  Rogers.  New  York 
Globe;  H.  H.  McClure,  manager  the  As- 
s«K‘iate<l  Newspapers. 

.Vt  the  luncheon  on  Monda.v  there  were 
present  as  guests  Victor  F.  1.4iwson  of 
tlu-  Chicago  Daily  News,  president  of  the 
Associated  Newspapers;  Walter  Wil¬ 
liams.  dean  of  the  Department  of  Jour¬ 
nalism  of  the  I'niversity  of  Missouri, 
and  Thornton  W.  Burgess,  author  of 
“Bed  Time  Stories.” 


New  Brunswick  Times  Changes 

Announcenient  has  been  made  of  a 
change  in  the  nianagement  of  the  Times 
I’ublishing  Ciiinjiany,  publishers  of  the 
New  Brunswick  (N.  J.)  Times.  George 
1).  .Tohnson,  who  has  lieen  connected 
with  the  paper  for  seven  years,  five  as 
associate  editor  and  two  as  editor,  re¬ 
tires  from  the  company.  Gisirge  C.  lug- 
ling,  who  has  been  connected  with  the 
jiaper  for  twenty  years,  as  reporter,  and 
for  several  years  as  city  editor,  has  lieen 
made  editor.  Charles  W.  Trueman,  who 
has  been  advertising  manager,  succeeds 
.1.  diaries  Bogan  as  general  manager. 
The  lioard  of  directors  of  the  Times  Puh- 
lishing  Company  now  consists  of  Oeorge 
C.  Ingling.  diaries  W.  Trueman  and 
Jidiii  Strassburger,  who  will  direct  the 
jiajier. 

Vancouver  World  in  New  Hands. 

The  Vancouver  (B.  C.)  World  Printing 
and  Publishing  Company,  Limited,  which 
has  been  publishing  the  Vancouver 
World  has  finally  passed  out  of  existence 
after  a  protracted  period  of  business 
losses,  strikes  and  receiverships.  Here¬ 
after  the  World  will  be  published  by  the 
World  Limited,  a  new  corporation  or¬ 
ganized  for  that  purpose.  A  long  and 
complicated  history  of  business  reverses, 
disagreements  and  lawsuits  lies  back  of 
the  transfer.  The  property  was  adver¬ 
tised  for  a  week  in  New  York,  Chicago, 
Toronto,  Winnipeg,  Washington  and  San 
Francisco  by  court  order,  and  the  present 
company  was  the  only  bidder.  It  is 
hop^  that  now  ,the  stormy  days  for 
the  World  are  over,  and  that  the  new 
management  will  be  able  to  get  the 
paper  on  its  feet  again.  New  quarters 
have  been  leased  on  Hastings  street, 
where  the  mechanical  Muipment  will  be 
moved  at  once.  The  World  has  an  As¬ 
sociated  Press  franchise. 


Strike  in  Rockville 

Compositors  and  other  mechanical  em¬ 
ployees  of  the  Rockville  (Conn.)  Leader 
went  out  on  strike  last  week  when  their 
demands  for  a  50-hour  week,  a  decrease 
of  five  hours,  was  refused  by  T.  F.  Rady 
&  Co. 


The  newspaper  men  and  newspaper 
women  attached  to  the  Baltimore  (Md.) 
daily  papers  were  hosts  at  a  dance  given 
at  the  Academy  of  Music  in  that  city 
on  May  20. 
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/^BOSTON 

A  MARKET 

SOUTH  STATION,  BOSTON,  daily  receives  and 
V  discharges  more  passengers  than  any  other  railway 

terminal  in  the  world.  <  The  North  Station  also  handles 
over  90,000  people  every  day.  This  is  stated  merely  as 
ODe  of  the  evidences,  of  the  commercial  importance  of 
Boston  and  its  relation  to  the  rest  of  New  England. 

D  OSTON,  as  the  social,  civic  and  commercial  center  of  New  England,  sets  the  styles  and 
standards  of  the  rest  of  this  thickly  populated  and  most  prosperous  section  of  the 
United  States,  which  is  another  way  of  saying  that  in  winning  Boston  you  win  New  Eng¬ 
land. 

^EW  ENGLAND  is  one  of  the  most  thickly  populated  and  richest  parts  of  the  country. 
But  it  does  not  and  cannot  produce  sufficient  food  to  keep  its  own  population. 

pOSTON,  the  real  Boston,  has  a  population  of  1 ,500,000  people  who  must  look  to  the 
outside  for  most  of  the  food  they  eat.  Just  think  what  a  market  this  affords  for  the 
manufacturers  of  food  products  alone. 

P*OR  such  manufacturers  there  is  no  better,  no  more  concentrated  market  than  New 
*  England,  and  in  establishing  a  foothold  in  Boston  one  is  enabled  to  reach  into  the 
adjoining  territory  with  a  good  introduction,  a  good  base  of  supplies  and  every  facility 
for  the  prompt  and  efficient  covering  of  New  England. 


New  England**  Greatest  Home  Newspaper 


BD 


CAN 


can  render  important  assistance  to  food  manufacturers  in  introducing  and  popularizing 
a  product  in  this  territory,  and  is  in  a  position  to  co-operate  intelligently  and  efficiently 
in  doing  this  work. 

The  DAILY  circulation,  now  over  400,000,  is  the  largest  Evening  circulation  in  New 
England.  Greater  than  that  of  all  of  the  other  Boston  evening  papers  combined.  The 
Sunday  circulation,  now  over  330,000,  is  the  largest  Sunday  circulation  in  New  Eng¬ 
land. 

The  Boston  American  gets  into  the  homes  and  stays  there.  TTiat  is  where  food  stuffs 
find  a  market — in  the  homes. 

The  Boston  American  is  the  Baedeker  of  sports  and  the  market,  which  accounts  for  its 
tremendous  street  sales — sales  that  naturally  result  in  increased  home  circulation,  as  The 
Boston  American  is  taken  to  the  home  rather  than  from  the  home. 

Just  as  Boston  is  the  gateway  to  New  England,  The  Boston  American  is  the  key  to  Bos¬ 
ton.  Unlock  the  gate  with  the  key  and  enter  the  most  fertile  field  in  the  United  States. 


New  York  Office 
1789  Broadway 


80  Summer  Street 
Boston,  Mass. 


Chicago  Office 
504  Hears!  Building 
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DO  COUPONS  TEND  TO  INCREASE  THRIFT? 


A  Correspondent  Maintains  That  They  Do  Not — Says  Poorer  People 
Are  Led  to  Buy  Things  They  Do  Not  Need  Just  to  Get  Them — 
Experiences  of  the  Retail  Merchants  of  Providence 
^  ith  Trading  Stamps. 


\Thc  '  /iiUotrinu  letter  from  the  tecretary 
of  the  Ketail  iHeUioH  of  the.  Providence 
t'hamber  of  Commerce  i*  a  strong  indict¬ 
ment  againift  mannfacturers’  coupons,  and 
is  teorthy  of  careful  perusal  hy  all  tcho  are 
interest’d  iit  the  suO/ect. — ED.) 

THE  I'ROVIDEN'CFJ  CUAMDEB  OF 
COMMERCE. 

May  19,  1915. 

The  Editor  and  Piblisher: 

The  merchants  of  1‘rovidence,  with  one 
exception,  are  and  always  have  been,  op¬ 
posed  to  trading  stamps  and  alleged 
profit-sharing  coupons,  more  especially 
those  which  are  issued  and  redeemed  by 
some  other  than  the  manufacturer  who 
packs  them  with  his  goods. 

The  members  of  the  Retail  Division  of 
the  l*rovidence  Qiamber  of  Commerce 
believe  that  it  is  an  infringement  upon 
their  rights,  as  retail  merchants,  to  make 
them  the  unwilling  distributors  of  an 
alleged  advertising  proposition  which 
they  know  from  experience  has  little 
real  value,  and  which  tends  to  break  the 
balance  and  harmony  of  their  merchan¬ 
dise.  They  believe  that  the  adoption, 
by  manufacturers,  of  any  style  of  trad¬ 
ing  stamp,  ■  whether  or  not  it  be  identi- 
fi^  by  the  name  profit-sharing  coupon, 
is  subversive  to  the  sound  business  prin¬ 
ciples  of  merchandise  competing  uj>on  its 
merits.  In  other  words,  the  merchants 
of  Providence  cannot  see  the  benefit  of 
a  scheme  which  requires  of  an  already 
successful  product  that  it  carry  with  it 
a  second  product  which  does  not  add  to 
its  value,  which  does  not  give  it  greater 
publicity  with  the  public,  and  which  is 
simply  designed  to  rouse  the  cupidity  in¬ 
herent  in  many  people. 

THE  THRIFT  ARGUMENT. 

For  some  time  past  those  arguing  in 
favor  of  the  coupons  have  been  empha 
sizing  the  allegation  that  coupons  tend¬ 
ed  to  increase  thrift  in  the  people.  Con¬ 
sidering  the  fact  that  the  profits  of  the 
coupon  companies  are  derived,  not  from 
the  sale  of  their  paper  to  manufacturers, 
but  from  the  very  high  percentage  of 
unredeemed  coupons,  it  would  appear 
that  the  original  assertion  of  this  or¬ 
ganization,  namely,  that  the  scheme  is 
“an  imposition  upon  the  public”  was 
surely  justified.  It  has  been  found  by 
the  merchants  of  this  city  that,  instead 
of  promoting  thrift,  any  sort  of  a  trad¬ 
ing  stamp  scheme  has  destroyed  thrift 
to  a  certain  extent.  In  other  words,  it 
has  been  found  that  the  poorer  people 


who  need  to  practice  thrift  more  than 
any  other  class  in  our  community  will 
frequently  purchase  goods  for  which  they 
have  no  iiuiuediate  use  in  order  to  secure 
the  stamps  or  coupon.s.  After  doing  thi« 
once  or  twice  (and  it  is  most  frequently 
done  in  order  to  round  out  a  certain 
number  of  stamps  or  couiwns),  there  is 
aroused  a  certain  antagonism  in  the 
minds  of  the  people,  who  blame  the 
scheme  and  not  their  own  actions,  and 
as  a  result  business  is  hurt. 

INJURIOUS  TO  SOME  RETAILING. 

The  meml»ers  of  the  Chamber  of  Com¬ 
merce  would  be  the  last  persons  to  at¬ 
tempt  to  tell  a  manufacturer  of  mer¬ 
chandise  how  to  conduct  his  business  ex¬ 
cept  under  circumstances  such  as  those 
connected  with  the  alleged  profit-sharing 
coupons,  a  scheme  that  will  hurt  the  re¬ 
tailer  if  it  is  allowed  to  grow,  gnd  a 
scheme  that  was  recognized  as  being  in¬ 
jurious  to  sound  retail  methods  when  the 
so-called  jirofit-sharing  coupons  were 
first  thought  of,  as  is  evidenced  by  the 
packing  of  “merchants’  ”  coupons,  which 
is  in  the  nature  of  a  bribe. 

As  the  merchants  of  Providence  have 
been  all  through  the  trading  stamp 
proposition,  they  knovr  it  did  not  give 
them  increased  advertising,  and  they 
know  it  did  cost  them  thousands  of  dol¬ 
lars.  They  cannot  see  any  real  adver¬ 
tising  merit  in  the  packing  of  the  cou¬ 
pons.  Certainly  the  coupons  do  not  cre¬ 
ate  any  new  demand  for  goods,  and  after 
the  coupon  has  been  taken  from  a  pack¬ 
age  there  is  nothing  to  indicate  from 
whence  it  came  save  the  memory  of  the 
purchaser  of  the  goods,  and  it  is  an  ad¬ 
mitted  fact  that  the  American  public 
forgets  more  quickly  than  any  other 
body  of  people. 

The  coupon  in  itself,  bearing  no  indi¬ 
cation  of  the  manufacturer  who  packed 
it,  does  not  advertise  the  goods,  but 
rather  the  manufacturer  is  compelled  to 
advertise  the  coupon,  and  so  is  placed  in 
a  position  of  buying  a  so-called  advertis¬ 
ing  proposition  which  makes  it  necessary 
for  him  to  pack  with  his  goods  the  prod¬ 
uct  of  some  other  manufacturer,  and 
then  to  use  up  at  least  one-eighth  of  his 
advertising  appropriation  in  setting  be¬ 
fore  the  public  that  his  goods  are  carry¬ 
ing  the  other  manufacturer’s  product. 
This,  in  the  minds  of  our  members,  is 
not  good  advertising  and  the  money 
spent  for  it  could  be  used  to  a  much  bet¬ 
ter  advantage  in  some  other  form. 


QUESTION  OF  COST. 

And  then  there  is  the  question  of  cost. 
It  has  been  argued  repeatedly  that  in 
every  form  of  advertising,  more  espe¬ 
cially  that  placed  through  the  agencies, 
a  certain  percentage  is  paid  gladly  for 
the  service  rendered,  and  that  the  cost 
of  doing  business  under  the  coupon 
scheme  is  based  on  the  same  principle. 
The  proponents  of  the  coupon  scheme,  in 
making  this  argument,  apparently  hope 
that  the  manufacturer  and  the  public  in 
general,  will  not  know  enough  of  the 
two  propositions  to  realize  the  vast  dif¬ 
ference  lietween  them. 

In  the  one  you  are  paying  for  a  staff 
of  expert  advertising  men  and  the  serv¬ 
ices  they  render.  Under  the  coupon 
scheme  it  is  necessary  to  maintain  an 
advertising  force  by  the  manufacturer 
and  then  pay,  not  for  advertising  ex¬ 
ports,  alone,  of  coupon  companies,  but 
for  a  staff  of  high-salaried  salesmen,  for 
the  rental  of  innumerable  stores  and  the 
necessary  employees  to  conduct  tho'se 
stores,  and  for  the  purchase  of  merchan¬ 
dise  to  stock  them.  This  cost  for  AD¬ 
VERTISING  would  appear,  on  careful 
analysis,  to  be  excessive,  and  for  that 
reason  the  Retail  Merchants’  Division 
holds  that  it  will,  in  the  long  run,  seri¬ 
ously  affwt  the  manufacturers  and  the 
retail  stores  which  carry  their  product. 
This  because  the  cost  must  be  included 
in  the  price  of  the  goods  by  the  manu¬ 
facturer,  and  this  excessive  overhead  cost 
must  be  paid  for  by  the  ultimate  con¬ 
sumer. 

In  conclusion,  it  will  not  be  amiss  to 
call  attention  to  the  fact  that  manufac¬ 
turers  can  only  profit  by  the  past  ex¬ 
perience  of  the  merchants  using  the  twin 
brother  scheme  of  so-called  profit-shar¬ 
ing  coupon;  i.  e.,  the  trading  stamp,  and 
to  remind  them  that  everyone  of  the 
large  department  stores  which  has  failed 
recently  in  New  York  and  other  cities 
has  been  a  trading  stamp  store  including 
the  Siejrel,  Greenhut  and  Matthews  stores. 

CHARLES  S.  COULTER, 
Secretary  Retail  Merchants’  Division. 

STATE  LAWS  ON  COUPONS 


One  Thousand  Dollar  License  Required 
of  Those  Who  Use  Them  in  Indiana. 

Following  are  the  laws  in  different 
States  dealing  with  the  coupon  plan: 

The  gift  enterprise  bill  has  been  signed 
by  the  Governor  of  Colorado  and  soon 
liecomes  a  law.  The  drafting  and  suc¬ 
cessful  passage  of  this  bill  is  credited  to 
the  efforts  of  the  Retail  Association  of 
the  Denver  Cliamber  ot  Commerce.  The 
act  simply  stipidates  that  it  will  be  un¬ 
lawful  for  “any  person  or  persons  to  en¬ 
gage  in  any  manner  in  any  gift  enter¬ 
prise  business”  and  provides  a  “fine  of 


not  to  exceed  $1,000  or  imprisonment  for 
not  exceeding  60  days,  or  both  in  the 
discretion  of  the  Court.”  The  law  » 
apparently  ambiguous  because  of  its  lack 
of  definition  of  the  term  “gift  enter¬ 
prise.”  However,  its  advocates  claim 
that  it  has  l>een  copied  from  the  onlv 
law  of  its  kind  upheld  by  the  Supreme 
Court  of  the  Uniti^  States,  and  that  it 
has  been  successfully  enforced. 

The  Indiana  Legislature  has  enacted 
a  lew  requiring  each  merchant  who  de¬ 
sires  to  dispense  trading  stamps  or  cou¬ 
pons  with  merchandise  to  take  out  a 
license  at  an  annual  cost  of  $1,000.  This 
act  also  requires  a  separate  license  from 
the  treasurer  of  the  county  for  each 
store  or  place  of  business  in  the  countv 
before  coupons,  premiums,  etc.,  may  be 
furnished,  sold  or  used. 

Utah  has  passed  a  law  requiring  all 
coui)on  and  trading  stamp  companies 
doing  business  in  the  State  to  file  a 
bond  of  $.50,000  and  establish  an  office 
within  the  boundaries  of  the  State.  The 
act  also  imposes  a  tax  of  50  cents  on 
each  1,000  stamps,  which  must  be  paid 
when  the  stamps  are  placed  in  the  hands 
of  the  merchant.  Provision  is  also  made 
that  all  the  books  relating  to  business 
transacted  in  Utah  must  be  kept  within 
the  State  and  that  merchants  who  use 
stamps  and  coupons  must  keep  a  record 
of  all  transactions.  A  penalty  of  $300 
or  six  months  imprisonment,  or  Imth,  is 
imposed  for  violation. 

The  law  in  Oregon  levies  upon  the 
merchant  who  gives  out  stamps  or  cou¬ 
pons  a  tax  of  5  per  cent,  on  the  gross 
receipts. 

A  hill  has  been  introduced  in  the  Penn¬ 
sylvania  Legislature  making  it  unlawful 
to  dispense  stamps  or  coupons,  except  to 
the  extent  of  carrying  out  existing  con¬ 
tracts.  This  bill  contains  penalties  of 
$1,000  fine  or  six  months  imprisonment, 
or  both. 

California  has  a  bill  which  necessitates 
the  taking  out  of  a  county  or  city  license 
by  any  person,  firm  or  corporation  using 
or  furnishing  stamps,  coupons,  etc.,  to 
any  other  person,  firm  or  corporation  to 
use  in  connection  with  the  sale  of  mer¬ 
chandise,  at  a  cost  of  $6,(XK)  annually. 

It  has  been  the  practice  of  the  trad¬ 
ing  stamp  companies  to  test  the  consti¬ 
tutionality  of  a  law  soon  after  its  birth, 
and  this  phase  of  the  situation  will  be 
watched  with  interest. 


CICAR  DEALERS  AGAINST  COUPONS 


Pass  Resolutions  Demanding  Legislation 
Against  the  Evil 

Nothing  could  have  been  firmer  or 
more  determined  than  the  stand  taken 
against  the  coupon  evil,  by  the  Western 
Retail  Cigar  Dealers  at  their  fourth  an- 
( Continued  on  page  1099.) 


THE  AUSTRALASIAN  NEWS  COMPANY 

(Limited) 

THE  NEW  ZEALAND  NEWS  COMPANY 

(Limited) 

PUBLISHERS’  AGENTS 

We  beg  to  announce  that  the  above  News  Agencies  have  now  been  in  operation  almost  two  years,  supply¬ 
ing  the  new’S  trade  throughout  the  Commonwealth  of  Australia,  including  all  of  Tasmania  and  the  Dominion 
of  New  Zealand,  with  American  and  English  periodicals,  as  well  as  Literature  of  all  kinds.  The  Home  Office 
of  The  Australasian  News  Company,  Limited,  is  at  226  Clarence  Street,  Sydney,  New  South  Wales,  with 
branches  at  Melbourne,  Victoria;  Perth,  West  Australia;  Adelaide,  South  Australia;  Brisbane,  Queensland, 
and  The  New  Zealand  News  Company,  Limited,  at  150  Wakefield  Street,  Wellington,  N.  Z.,  supplying  all  the 
North  and  South  Islands  of  New  Zealand. 

We  are  prepared  to  handle  all  American  publications  and  anything  in  our  line. 


our  States  agent,  AMERICAN  NEWS  COMPANY 
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BOSTON  NEWS  ITEMS 


Anicrit-an  Starts  Campaign  for  Better 
Streets — Post  Against  Botanical  Hall 
Project — Traveler  Working  for  Pardon 
for  Frank — Whitney  Will  Contest  Is  In¬ 
teresting  Many  Newcpapernien. 

(Special  Correspondence.) 

Boston,  May  2."). — For  the  last  week 
llie  Boston  American,  with  characterisiie 
energy,  has  been  conducting  a  better 
streets  campaign.  Many  columns  of 
matter  regarding  the  admittedly  pot)r 
eoiulition  of  the  streets  of  this  <-ily  have 
been  printed,  as  well  as  illustrations  from 
pliotographs  showing  had  siwts  in  the 
asphalt  and  other  pavements.  Today  the 
American  calls  for  a  mass  meeting  of 
citizens  for  Friday  to  discuss  this  cpies- 
lion. 

In  a  rcT'ent  etlitorial  the  Post  referred 
to  the  e.\pressed  desire  of  Mayor  (turley 
for  a  Botanical  Hall  to  be  erected  in  the 
Fenway  at  an  exjtense  of  $2.")0,(XK),  and 
suggested  that  no  “frills”  should  be  in¬ 
dulged  in  at  tl’.is  time,  hut  that  money 
should  be  spent  for  bettering  the  streets 
and  other  much-needed  municipal  im¬ 
provements. 

Several  times  the  Post  has  carried  ad¬ 
vertisements  calling  attention  to  the  New 
York  Herald  as  an  advertising  medium. 
The.se  Herald  ads  have  been  set  in  single 
colttmn  measure.  Now  the  New  York 
World  is  using  the  columns  of  the  Post 
and  tlie  Traveler  to  call  the  attention  of 
New  Kngland  advertisers  to  the  advan¬ 
tages  of  publicity  in  the  World. 

The  Boston  Traveler  has  been  conduct¬ 
ing  a  vigorous  campaign  for  the  pardon 
of  Leo  M.  Frank,  convicted  of  murder 
in  Atlanta.  Much  space  is  devoted  to 
tliis  campaign,  and  petitions  for  a  par¬ 
don  for  Frank  have  been  circulated,  some 
of  the  leading  men  of  Massachusetts 
signing  them. 

The  Traveler  “beautiful  girl  contest” 
has  grown  to  monumental  pro|)ortion8. 
Every  day  a  page  of  photographs  of  the 
girls  in  the  contest  is  run.  At  the  close 
of  the  contest  a  number  of  young  women 
will  be  sent  to  the  San  Francisco  Ex- 
[Hisition  at  the  expense  of  the  Traveler. 
The  contest  has  developed  the  fact  that 
there  are  many  stunning  l)eauties  in  New 
England. 

Paul  Waitt,  who  covered  Billy  Suu- 
ilay’s  meetings  in  Paterson.  N.  .T.,  for 
six  weeks,  returned  home  Monday.  Mr. 
Waitt  appeared  to  be  in  abounding  good 
health,  but  he  did  not  report  that  he  had 
hit  the  trail.  Airs.  Waitt  was  with  her 
husband  for  four  weeks  of  his  sojourn  in 
Paterson. 

At  the  court  house  the  Whitney  will 
contest  is  attracting  much  attention. 
Tom  Phelan,  of  the  .American,  who  is 
doing  the  story  for  his  paper,  is  the  of¬ 
ficial  humorist  at  the  press  table.  Ar¬ 
thur  Parker  is  covering  the  story  for  the 
Post.  Norman  Ritchie  is  drawing  the 
cartoons  for  the  Post.  Thayer,  of  the 
fJlol)e.  is  writing  the  storv  for  his  paper. 
Harry  Putnam  is  doing  the  Herald  story 
and  Ernest  .Jackson,  a  Post  man.  is  work¬ 
ing.  on  leave  of  absence  from  his  paper, 
for  the  contestants.  The  O’Connell 
brothers,  former  well-known  ni*wspaper- 
nien,  are  handling  the  case  for  the  con¬ 
testants.  They  are  .lames,  .loseph  F. 
and  Oaniel  T.  O’Connell.  .Joseph  F. 
O'Coimell  is  a  former  Congressman. 

Roy  .Atkinson. 


NIEBUHR  WAS  ON  THE  JOB 


United  Press  Man  a  Passenger  on  the 
Ryndam  When  Rammed. 

The  ramming  of  the  JTolland-.American 
J.iner  Ryndam  by  the  freighter  .Joseph 
.1.  Ciineo  off  Nantucket  early  Wednesday 
morning  was  one  of  those  rare  occasions 
when  a  newspaper  man  was  actually  on 
the  scene  of  a  liig  story. 

Walter  Niebuhr,  editor  of  the  Lincoln 
(111.)  News-JJerald.  and  a  sjiecial  corre¬ 
spondent  of  the  Ignited  Press,  was  on 
iKiard  the  Ryndam  enroute  to  Rotter¬ 
dam.  He  was  aroused  from  his  slumbers 
by  the  crash  which  sent  the  liner  listing 
to  port.  Niebuhr  was  one  of  the  first 
on  deck,  and  he  observed  the  calm  man¬ 


ner  in  which  the  oflicers  and  crew  of  the 
Ryndam  succeeded  in  preventing  any 
serious  panic.  He  was  not  so  favorably 
impressed  by  the  actions  of  the  crew  of 
the  Cuneo,  to  which  he,  along  with  all 
the  other  passengers,  was  transferred. 
J^ater  when  the  battleship  South  Caro¬ 
lina  appeared  on  the  scene,  Niebuhr  was 
transferred  to  that  vessel. 

Through  the  courtesy  of  Captain  Rus¬ 
sell.  of  the  .South  Carolina,  Niebuhr  was 
])ermitted  to  send  his  story  by  wireless 
to  the  United  Press  in  New  York,  and 
thereby  he  scored  a  beat  for  his  service, 
llis  story  was  the  first  account  of  the 
details  of  the  accident  received  in  New 
York  until  the  Ryndam  arrived,  con¬ 
voyed  by  the  battleship,  late  Wednes¬ 
day  night.  In  his  wireless  story  Nie¬ 
buhr  said: 

“The  South  Carolina  arrived  alongside 
the  Cuneo  at  Tr.lO  a.  m.  after  making  a 
record  run.  Under  forced  draft,  she  de¬ 
veloped  more  speed  than  on  her  ofJicial 
acceptance  trial.  When  she  apjieared 
the  refugees  from  the  stricken  liner  gave 
her  a  rousing,  heartfelt  cheer  of  wel¬ 
come.  The  Stars  and  Stripes  never 
looked  better.  Captain  R.  I..  Russell, 
commanding  the  South  Carolina,  im¬ 
mediately  arranged  to  transfer  the  pas¬ 
sengers  and  those  of  the  crew  who  had 
lH“en  taken  alioard  the  Cuneo  to  the  bat- 
tleshi|).  The  work  of  the  sailors  from 
the  South  Carolina  in  handling  the  small 
boats  by  which  the  transfer  was  effected 
was  a  joy  to  witness.” 

Syndicate  Plan  for  Small  Town  Papers 

Sale  has  just  been  made  by  Henry  F. 
Harris,  )uiblisher.  of  the  Richmond 
(Alich.)  Review,  to  Robert  R.  Buek.  a 
IXdroit  advertising  expert,  with  consid¬ 
erable  newspaper  experience.  Air.  Harris 
retires  after  nearly  five  years’  experience 
in  Afichigan.  all  of  which  time  was  passed 
on  the  Review.  For  some  years  he  has 
been  publishing  newspapers  in  his  ofiVe 
for  the  villages  of  New  Haven  and  Em¬ 
mett,  which  have  been  successful.  He  is 
a  firm  believer  in  this  syndicate  <‘oni- 
munity  plan  for  publishing  papiTS  for 
the  smaller  towns,  which  would  1h*  de¬ 
prived  of  a  local  newspaper  were  it 
necessary  to  install  a  plant.  He  is  plan¬ 
ning  to  locate  in  the  suburbs  of  Phila¬ 
delphia, 

COUPONS  INCREASE  THRIFT 

(Concluded  from  page  1098.) 
nual  convention  held  recently  at  San 
Francisco.  Jt  is  probable  that  no  class 
of  men  have  suffered  more  from  the  cou¬ 
pon  than  the  independent  dealers,  and  it 
is  not  surprising  therefore  to  find  them 
voicing  their  opinion  of  the  coupon  evil 
in  no  uncertain  tones. 

Strong  resolutions  were  adopted  call¬ 
ing  for  national  legislation  to  deal  with 
the  evil,  and  a  permanent  committee  of 
three  was  appointed  “to  consider  and  re¬ 
port  upon  all  matters  relating  to  coupons 
and  to  take  such  action  ns  is  necessary 
in  that  regard.” 

A  committee  of  two  was  also  npi)ointe<l 
to  confer  with  the  executive  committee  of 
the  National  Wholesale  Grocers’  .Associa¬ 
tion.  then  in  session  at  San  Francisco, 
with  the  obj<>ct  of  attaining  its  a.ssistance 
toward  legislating  against  the  use  of 
coupons  and  gift  enterprises.  In  the  same 
way  steps  were  taken  to  urge  tne  Whole¬ 
sale  Hruggists’  Association  of  .America  to 
use  its  influence  towards  the  passage  of 
such  legislation. 

The  secretary  was  instructeil  to  thank 
Marshal  Field  &  Co.  for  the  position  the.y 
had  taken  against  the  “vicious,  deceptive, 
monopol.v-creating  coupons.” 

Thanks  were  voted  to  the  Hon.  Oscar 
W.  Underwood  “for  the  interest  he  has 
taken  in  the  welfare  of  the  retail  dealers 
of  the  Jtnited  States  in  the  matter  of 
legislating  against  the  mono|K>ly-creating 
coupon.” 


Newspaper  .Ads  Cancelled 

It  is  rumored  that  over  $4flt),000  of 
Tuxedo  tobacco  advertising  has  been  can¬ 
celled  in  the  daily  newspapers  because  of 
the  expense  of  packing  profit  sharing 
coupons  in  the  packages.  Fatima  cigar¬ 
ette  advertising  has  been  curtailed,  it  is 
said,  for  the  same  reason. 


Four  First  Aids 

The  NEW  YORK  AMERICAN  is  doing 
everything  it  can  at  all  times  to  establish  a 
relationship  of  mutual  benefit  between  ad¬ 
vertisers  and  itself. 

The  NEW  YORK  AMERICAN’S  inter¬ 
est  in  advertisers  does  not  cease  with  receiv¬ 
ing  contracts. 

First :  We  try  to  help  advertisers  get  the 
best  possible  type  effects  in  their  advertise¬ 
ments  so  as  to  make  them  inviting  to 
readers. 

Second:  We  try  to  make  up  the  adver¬ 
tising  pages  so  as  to  give  as  great  a  variety 
of  business  news  as  possible  to  each  page. 

Third:  We  try  to  place  each  advertise¬ 
ment  as  advantageously  as  possible  so  as  to 
increase  its  influence  upon  the  reader. 

Fourth:  We  try  to  arouse  the  interest  of 
readers  by  printing  daily  articles  asking 
them  to  read  the  advertisements  and  give 
their  trade  to  advertisers. 

TTiese  are  four  important  first  aids  to 
advertisers. 

Readers  of  the  NEW  YORK  AMERI¬ 
CAN  are  very  responsive. 

There  are  so  many  of  them  that  adver¬ 
tisers  cannot  fail  to  receive  profitable  re¬ 
turns. 

Please  bear  in  mind  that  NEW  YORK 
AMERICAN  readers  are  One-Fourth  of  the 
reading  and  buying  population  of  New  York, 
and  One-Sixtieth  of  the  reading  and  buying 
population  of  the  United  States. 

How  can  any  business  man  overlook  an 
opportunity  to  make  his  appeal  for  trade  to 
so  many  people  who  earn  and  save  and 
spend  and  invest  one-fourth  of  the  money 
earned  and  saved  and  spent  and  invested  by 
New  Yorkers? 

The  New  York  American 

DAILY  AND  SUNDAY 


MEMBER  AUDIT  BUREAU  OF  CIRCULATIONS 
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NEWSPAPER  ADVERTISER  CO-OPERATION 

Plan  Originated  By  The  Centralia  (Ill.)  Sentinel  For  Serving  The 
Manufacturer  of  Food  and  Other  Grocery  Products— Seventeen 
Dealers  Sign  Agreement  to  Stock  Goods  Advertised 
in  That  Newspaper. 


Just  how  far  a  newspaper  should  go  in 
serving  the  general  auvertiser  is  a  suh- 
je<-t  fiequeiitiy  discussed  at  editorial  and 
ad  club  meetings  and  conventions,  'the 
experiences  of  some  of  the  newspapers 
in  their  efforts  to  co-operate  with  the 
ad\ertiser  are  always  interesting,  some¬ 
times  amusing,  and  often  protitable. 

A  most  illuminating  instance  of  what 
may  be  done  by  a  newspa|>er  in  a  small 
cit^-  is  that  of  the  Centralia  (111.)  Eve¬ 
ning  Sentinel,  published  by  V’erne  E. 
Joy.  Although  Centralia  has  a  popula¬ 
tion  of  only  10,000  people,  Mr.  Joy  is 
thoroughly  alive  to  his  opportunities, 
and  is  right  on  the  job  of  publishing  a 
good  paper  and  getting  advertisers  in¬ 
terested  in  it. 

After  studying  the  subject  of  co¬ 
operation  with  national  advertisers  !Mr. 
Joy  originated  and  put  through  a  plan 
that  is  attracting  favorable  attention 
throughout  the  Middle  West.  The  larg¬ 
est  advertising  agency  in  Chicago,  and 
one  of  the  leading  baking  powder  con¬ 
cerns,  agree  that  Mr.  Joy  has  gone  a 
step  further  than  any  other  newspaper 
with  which  they  are  ai-quainted,  and  that 
he  is  entitled  to  a  lot  of  credit  for  what 
he  has  done. 

DISTRIBUTION  GUARANTEED. 

Under  his  plan  the  manufacturer  and 
jobber  of  food  and  other  grocery  store 
products  is  guaranteed  a  distribution 
of  his  products  in  seventeen  of  the 
leading  grocery  stores  the  instant  he 
signs  an  advertising  contract  with  the 
Evening  Sentinel  for  sufficient  space  to 
assure  the  movement  of  the  goods.  Mr. 
Joy  believes  that  the  plan  offers  the 
final  solution  of  this  co-operative  ques¬ 
tion  that  is  demanding  the  attention  of 
publishers  and  advertisers  eveiy  where. 
At  any  rate  the  Evening  Sentinel  is  will¬ 
ing  to  act  as  a  try-out  for  the  plan  in  a 
prosperous  industrial  field  located  in  a 
large  fruit-growing  and  dairy  section. 

The  scheme  worked  out  by  Mr.  Joy 
and  backed  by  the  retail  grocers  of  Cen¬ 
tralia  is  as  follows: 

After  many  conferences  with  the  mer¬ 
chants  in  which  Mr.  Joy  explained  his 
ideas  on  marketing  conditions,  and  as  to 
what  might  be  done  through  co-operation 
lietween  the  Sentinel  and  the  retail 
grocers,  the  following  agreement  was 
drawn  up  and  signed  bv  them: 
.\GREEMENT  OF  CO-OPERATION. 
By  the  Grocers  or  Centralia.  Iix.. 
rOB  THE  MANFUACmiERS  AND  JOB¬ 
BERS  or  Food  and  Grocery  Prod¬ 
ucts  Who  Will  Advertise  Ijoc al¬ 
ly  IN  THE  Centralia  Evening 
Sentinel. 

FOR  MUTUAL  PROFIT,  we,  the 
undersigned  leading  gro^-ers  of  Centralia, 
111.,  realising  that  it  requires  much  less 
sales  effort,  produces  a  quicker  turn  of 
stock,  and  makes  more  for  our  customers’ 
satisfaction  to  sell  products  for  which  a 
ready  salg  is  being  influenced  by  local  ad¬ 
vertising.  AGREE  TO  PUSH  THE 
SALE  IN  OUR  STORE  OF  SUCH 
PRODUCTS  AS  ARE  LOCALLY  AD- 
VFIRTISED  in  the  Centralia  Evening 
Sentinel,  and  co-operate  in  every  legiti¬ 
mate  way  with  the  Manufacturer  or  Job¬ 
ber  who  will  place  his  advertising  in  our 
local  new'spaper,  where  we  ean  secure 
the  benefit  of  concentrated  local  circula¬ 
tion  in  the  territory  from  which  we  se¬ 
cure  our  basiness. 

UPON  NOTICE  FROM  THE  CEN¬ 
TRALIA  EVENING  SENTINEL  that 
sufficient  local  advertising  has  been  con¬ 
tracted  for  in  the  largest  daily  circula¬ 
tion  in  south  Illinois  to  create  a  local 
demand — 

WE  FTTRTHER  AGREE— 

To  place  in  stock  an  initial  order  of 
such  advertised  products,  and  keep  in 
stock  a  quantity  sufficient  to  meet  our 
demand. 

We  reserve  the  right  to  omit  from  said 
list  and  decline  to  keep  on  sale  any  of 
such  articles  as  we  may  deem  exorbitant 
in  price  or  inferior  in  quality. 


To  occasionally  cunuect  up  such  gen¬ 
eral  local  advertising  with  any  we  may 
do  ourselves,  by  mentioning  that  we  have 
the  advertised  products  for  sale. 

To  make  at  least  oue  window  display 
every  three  months  for  such  advertised 
products. 

To  display  in  our  store  a  reasonable 
amount  of  advertisiug  matter  which  may 
be  furnished. 

To  permit  store  demonstration  of  any 
Sentinel  advertised  product  U|X)U  some 
date  mutually  convenient. 


Obviously  the  most  striking  feature 
about  all  this  is  that  it  is  not  a  beaute¬ 
ous  dream  discussed  over  the  coffee  cups 
at  some  Ad  Club  dinner.  It  really  ex¬ 
ists,  and  it  really  ivorks.  Grocers  are  a 
singularly  unroniantic  lot  of  men,  and  if 
the  Sentinel  plan  was  not  commercially 
advantageous,  it  would  still  remain  a 
radiant  mirage. 

In  a  circular  addressed  to  the  manu¬ 
facturers  and  jobbers  of  food  and  gro¬ 
cery  store  products  Mr.  Joy  puts  it  in 
this  somewhat  figurative  fashion : 

“The  grocers  of  Centralia  and  Cen- 
tralia’s  one  big  newspaper  have  joinetl 
hands,  and  both  extend  those  bands  to 
you  in  a  solicitation  to  come  in  where  the 
water’s  fine,  where  certain  initial  dis¬ 
tribution  is  assured,  and  where  there  is 
a  certain  and  mighty  force  to  bring  the 
customer  to  the  doors  of  your  Centralia 
dealers.” 

Mr.  Joy  also  insists  vigorously  that 
“of  Centralia’s  2,845  homes  84  2/3  per 
cent,  of  (hose  which  get  a  local  daily 
get  the  Sentinel,  as  do  over  70  per  cent, 
of  all  homes  worth  reaching  at  all.” 

Centralia  is  about  sixty  miles  east  of 
St.  Ixiuis,  Mo.  It  has  railroad  repair 
shops,  foundries,  machine  shops,  envel¬ 
ope,  cigar  and  overall  factories,  a  liottling 
plant,  window  glass  works,  a  creamery, 
flour  and  rolling  mills,  a  tool  handle  fac¬ 
tory,  four  coal  mines,  oil  and  gas  wells, 
etc.  The  counti'y  round  about  is  noted 
for  its  fruit.  The  population  of  Orange 
County  is  above  35,000,  with  few  foreign¬ 
ers  or  negroes. 

These  facts  are  cited  merely  to  show 
that  Centralia  is  an  average  Middle  West 
town,  and  that  enterprises  like  the  Sen¬ 
tinel’s  might  be  counted  upon  to  produce 
results  elsewhere. 


Early  Newspaper  Cartoons 
.Tames  Melvin  Ijee.  head  of  the  de¬ 
partment  of  journalism  at  New  York 
University,  in  the  current  issue  of  Car¬ 
toons.  gives  an  interesting  account  of  the 
“Fashion  Plate”  cartoons  which  flour¬ 
ished  in  the  United  States  after  the  W’ar 
of  1812.  These  cartoons  were  published 
on  separate  sheets  at  prices  from  five  to 
twenty-five  cents  and  were  lithographed, 
giving  them  something  of  the  effect  of  the 
fashion  plate.  Mr.  Lee  describes  several 
of  the  more  notable  cartoons  of  this 
period.  Another  feature  of  Cartoons  this 
month  is  an  article  on  Japanese  election 
cartoons  and  the  work  done  by  native 
cartoonists  in  the  recent  momentous  gen¬ 
eral  election.  “Forgotten  Cartoonists”  is 
another  article  by  Mr.  Lee. 


Great  Britain’s  Pulp  Supply 
The  question  of  pulp  supply  is  re¬ 
ceiving  considerable  attention  in  London. 
At  a  meeting  of  the  Colonial  Section  of 
the  Royal  Society  of  Arts,  S.  Charles 
Phillips  urged,  as  a  matter  of  supreme 
importance,  that  Great  Britain  should 
endeavor  to  supplement  its  foreign  sources 
of  raw  materials  for  the  making  of  paper 
with  those  awaiting  development  within 
the  empire.  He  showed  that  the  present 
dependence  on  Norway  and  Sweilen  might 
involve  serious  consequences  if  either  of 
those  countries  should  become  a  foe. 


,Tacob  Vogel,  advertising  agent,  form¬ 
erly  in  Park  Row.  has  moved  to  220 
Fifth  avenue.  New  York  City,  joining  the 
uptown  colony  of  advertising  agencies. 


NEW  INCORPORATIONS 

Tallahassee,  Fla.  —  The  Florida 
Record  Publishing  Company,  Tallabes- 
see,  Fla.,  capital  stock,  $5,000.  T.  J. 
Appleyard,  president ;  George  R.  Miller, 
secretary  and  treasurer ;  J.  P.  Clarkson, 
manager. 

Owensboro,  Ky. — The  News  Publish¬ 
ing  Company,  Owensboro ;  capital,  $5,000. 
Incorporators:  Claud  E.  Abshier,  Frank 
B.  Posey,  Fred  A.  Heuring. 

Poughkeepsie,  N.  Y. — Arthur  A. 
Parks  Publishing  Company,  Inc.,  printing, 
publishing  newspaper,  etc. ;  capital,  $100,- 
000.  Incorporators :  A.  A.  Parks,  R. 
Brown,  M.  F.  Duhamel,  Poughkeepsie. 

New  York  Citt.— Sinclair  Tousey 
Publishing  Company,  Manhattan ;  $20,- 
000.  John  T.  Parkerson,  W.  H.  South- 
wyck,  Manhattan ;  Sinclair  Tousey, 
Yonkers. 

Boston,  Mass. — South  Shore  News¬ 
paper  Company,  Boston ;  John  D. 
Murphy,  Walter  Shuebruk;  $30,000. 

Albany,  N.  Y. — Jefferson  Advertising 
Agency,  Islip ;  $10,000.  G,  R.  Lovell, 
Port  Richmond ;  R.  A.  Young,  F.  T.  Pace, 
Brooklyn. 

New  York  City. — Joseph  Ellner  Com¬ 
pany,  Limited,  Manhattan ;  general  ad¬ 
vertising;  $10,000.  Joseph  Ellinr, 
Charles  D.  Isaacson  and  Ernest  Cook; 
Schlesinger,  Davidson  &  Harris,  No.  20 
Broad  street 


State  Journal  Celebrates 
The  State  .Tournal  of  Lansing  (Mich.) 
celebratwl  its  sixtieth  anniversary  on 
Tuesday,  May  11,  with  a  handsome  spe¬ 
cial  edition  setting  forth  the  wealth  and 
importance  of  Lansing,  and  the  State 
•Toiimal’s  part  therein.  Lansing  was  a 
small  town  back  in  1855,  but  it  has  grown 
amazingly  since  then,  and  the  State 
Journal  has  kept  pace  with  it  all  the 
way.  Not  the  least  interesting  part  of 
the  celebration  was  the  formal  opening 
of  the  State  Journal’s  fine  new  building 
at  Ottowa  street  and  Grand  avenue. 


Hudson  County  Today 
The  Hudson  Dispatch,  of  Union,  Hud¬ 
son  County  (N.  J.)  has  issued  an  at¬ 
tractively  bound  and  illustrated  history 
of  Hudson  County  entitled  “Hudson 
County  Today.”  The  book,  which  is 
compiled  by  Robert  R.  Stinson,  and  edit¬ 
ed  by  Robt.  Rieser,  treats  of  the  history, 
people,  trades,  commerce,  institutions 
and  industries  of  Hudson  Ckiunty,  and 
has,  moreover,  many  excellent  portraits 
of  Hudson  County  notables.  This  is  a 
book  which  might  be  especially  recom¬ 
mended  to  those  persons  who  think  that 
Hudson  Clounty  is  merely  a  place  from 
which  one  takes  boats  or  trains  to  some¬ 
where  else. 


Appel  to  Speak  to  Many  Clubs 

Joseph  H.  Appel,  advertising  manager 
of  John  Wanamaker,  left  Saturday  on  a 
trip  to  the  Pacific  coast.  Several  of  the 
advertising  clubs  in  the  various  cities 
along  the  way  have  arranged,  through 
the  efforts  of  Lewellyn  E.  Pratt,  chair¬ 
man  of  the  educational  committee,  to 
have  Mr.  Appel  stop  and  address  them. 
On  Thursday  evening,  May  27,  Mr.  Appel 
will  speak  at  the  Pacific  Coast  Adver¬ 
tising  Men’s  Convention  with  Governor 
Hiram  Johnson,  of  California.  He  spoke 
in  Denver  Wednesday,  and  will  speak  in 
San  Francisco  during  the  first  week  in 
June,  in  Portland,  Ore.,  on  June  7,  and 
in  Seattle,  Wash.,  on  June  8. 


Daily 

Newspapers 

are  profiting  Dy  the  use  of 

WiNTHROP  Coin  Cards 

Lm*  troubla  to  collect  umU  .amounu 
dne. 

RemitUDoae  made  more  promptly, 

Loae  throudh  failure  to  collect  reduced 
to  a  minimum. 

A  IfMer  mill  triug  pricn  mnd  dttslU. 
THB  WiNTHaOP  PEBSS 
141  Bast  2Sth  Siram  New  York  City 


Governor  Cffiarles  Henderson,  of  Ala- 
bama.  Senators  Oscar  W.  Underweod 
and  Frank  S.  White  and  about  2.)0  other  * 
prominent  men  from  all  parts  of  the 
state  will  attend  the  annual  Gridiron 
dinner  of  the  Birmingham  Newspaper 
Qub  on  May  30. 


Expenses 

must  be  reduced  in  many  news¬ 
paper  offices  for  GOOD  and  suf¬ 
ficient  REASONS. 

Why 

pay  fancy  prices  for  so-called 
high-class  syndicate  service  when 
you  can  buy  our  DAILY  and 
SUNDAY  mat  features  for  less 
money  than  your  present  appro¬ 
priation.  _ 


Let  us  send  you  proofs 
and  convince  you. 


World  Color  Priming  Co. 

R.  S.  Grable,  Mgr. 
Established  1900.  St.  Louis,  Mo. 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 

Let  send  you  samples  of  our  col¬ 
ored  comics,  daily  and  Sunday  pages 
in  black  and  colors. 

Newspaper  Feature  Service 

M.  Koenigiberr,  Manager 
41  PARK  BOW  MEW  YOBK 


Sport  Service 

Everything  for  Your  Sport  Page 
News  Pictures 

Letters  Box  Scores 

DEMAREE  CARTOONS 

Write  or  Wire  for  Samples  and 
Prices 

International  News  Service 

238  William  St,  New  York  City 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Offices,  World  Bldg.,  New  York 


Joseph  P.  Schiller  S\fndicale 

Newspaper  Sunday  Supplement 

ScblUar  BnlMlng,  CHICAGO 

Poll\f's  Paper  Playmates 

again  make  tbelr  bow  to  tbe  Snnday  News¬ 
paper  PubUtbera. 

A  colored,  pictorial  eupplement,  SzlO  In 
tine,  printed  from  tbe  very  beat  balf-tone 
platea  in  four  colors  on  coated  etock;  each 
eupplement  bas  printed  tbereon  a  coupon 
calling  for  a  ten  cent  pattern.  Tbe  money 
received  by  tbe  pnbllihera  for  tbe  patterns 
pays  a  margin  of  BO  per  cent,  to  tbe  news¬ 
paper.  We  mall  and  pay  postage.  Write 
or  wire  ter  sample  la  cohm. 

This  Is  a  great  CIBCULATIOK  producer 
and  matntalner. 
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the  modern  editorial 


1^,  A.  Huse  of  the  Norfolk  (Neb.)  Daily 
News  Tells  Its  Characteristics. 

The  editorial  in  the  American  news¬ 
paper  is,  of  course,  undergoing  a  radical 
rhaiige,  l>ut  a  change  which,  it  seems  to 
me,  will  bring  with  it  more  power  than 
has  been  attached  to  this  department  of 
the  paper  in  recent  years.  We  are 
swinging  from  the  extremely  personal 
and  bitterly  partisan  editorial  of  the  past 
into  an  iini)ersonal,  carefully  considered 
interpretation  of  news  and  conditions 
along  unbiased  lines — an  interpretation 
which  will  appeal  to  the  whole  public 
rather  than  to  one  partisan  faction,  and 


N.  A.  Huse 


one  which,  on  the  whole,  will  lend  more 
dignity  and  compel  more  widespread  re¬ 
spect  from  the  readers.  Along  with  the 
change  in  tone  is  coming  a  marked 
change  from  the  long,  argumentative, 
passionate  plea  to  the  shorter,  cleaner- 
cut  presentation,  and  with  it  all  is  an 
ever-increasing  touch  of  humor,  which 
was  lacking  in  the  old  days,  and  which  is 
the  saving  grace  in  so  many  instances. 

The  tendency  of  the  public  is  un- 
doubte«ily  toward  the  shorter  editorial. 
As  a  people  we’re  keyed  up  to  a 
pretty  high  tension  and  we  haven’t  time 
to  wade  through  the  old-time,  two- 
column  lambasting  that  the  editor  dished 
out  to  his  despised  contemporary  or  to 
the  yellow  dog  running  for  office  on  the 
opposing  party’s  ticket.  And  yet,  with 
it  all,  the  great  mass  of  citizens  have  a 
longing  for  intelligent,  logical  interpreta¬ 
tions  of  the  important  events,  presented 
in  condensed  form.  The  public  enjoys 
itself  most  when  it  can  analyze  in  some¬ 
thing  of  a  satisfactory  way  the  causes 
and  the  effects  of  things  that  happen, 
and  very  naturally  there  is  a  longing  for 
a  trustworthy  guide  in  exploring  the  ab¬ 
stract  avenues  of  thought  and  imagina¬ 
tion  that  are  opened  up  by  each  day’s 
news.  The  newspaper  must  furnish  this 
guidance  and  the  one  that  performs  this 
function  the  most  sanely,  the  most  calm¬ 
ly  and  with  the  least  bias,  is  the  one 
which  is  bound  to  command  prestige  and 
esteem. 

The  sparkling  paragraph  is  to  the  edi¬ 
torial  page  what  salad  is  to  the  dinner, 
and  the  paper  that  gives  this  spice  is 
the  one  that  will  attract  greatest  atten¬ 
tion  to  its  more  serious  discussions. 

Just  as  in  the  news  pages,  so  in  the 
editorial  page  that  discussion  which  gets 
down  to  brass  tacks  in  regard  to  local 
affairs — the  affairs  in  which  the  readers 
have  a  direct  personal  interest — will  cre¬ 
ate  the  greatest  impression.  Col.  Nelson 
devoted  only  a  column  a  day  to  general 
editorials  in  the  Kansas  City  Star,  but 
he  put  editorials  concerning  local  affairs 
on  the  front  page— and  they  had  much 
to  do  with  the  building  and  shaping  of 
Kansas  City.  The  little  city  of  Norfolk, 
Neb.,  has  paved  its  streets  and  lighted 
its  streets,  and  has  passed  a  pure  milk 
ordinance,  and  has  done  many  other 
things  along  the  line  of  public  improve¬ 
ment,  because  of  intensive,  hard-hitting 
editorial  campaigns  in  The  News.  The 
editorial  page  of  a  paper  must  take  the 
lead  in  its  community  in  arousing  senti¬ 


ment  for  public  improvements — and  there 
is  no  question  that  these  local  editorials 
arc  read  as  eagerly  as  the  front  page. 

I  believe  that  the  development  of  col¬ 
leges  of  journalism,  which  will  turn  out 
men  trained  by  education  in  history  and 
logic  and  literature  and  economics  and 
philosophy,  and  at  the  same  time  in 
writing  crisply,  is  destined  to  increase 
the  prestige  of  the  editorial  and  that  its 
power  will  grow  during  the  next  twenty 
years,  in  small  papers  as  well  as  in  the 
larger  ones. 

WHAT  THE  PAPERS  PRINT 


Analysis  of  Six  National  Newspapers 

Shows  That  They  Publish  Something 
Else  Besides  War  News. 

An  analysis,  |)erhaps  the  first  of  its 
kind,  has  just  been  made  of  the  contents 
of  six  of  the  country’s  leading  news¬ 
papers  by  students  at  the  University  of 
Maine. 

The  results  have  been  given  out,  not 
as  proving  general  conclusions  but  rather 
as  indicating  general  trends. 

One  interesting  result  was  the  dis¬ 
covery  that  whereas,  to  the  casual  read¬ 
er,  the  papers  may  sometimes  have 
seemed  to  print  little  but  war  news,  the 
war  really  ranked  fifth  in  the  classified 
list  of  items  printed.  An  unexpected 
circumstance  was  that  the  three  Eastern 
papers  analyzed  print  a  great  deal  more 
war  news  than  the  three  Western  papers 
used,  despite  the  heavy  population  of 
Europeans  in  the  Western  field.  Of  a 
total  of  966  war  stories  printed  in  the 
six  papers  in  six  days,  the  Eastern  pa¬ 
pers  carried  648,  or  slightly  more  than 
two-thirds. 


CLUBS  AND  PRESS  ASSOCIATIONS 
An  excellent  program  has  been  pre¬ 
pared  for  the  midsummer  meeting  of  the 
Kentucky  Press  Association  which  will 
be  held  at  Olympian  Springs,  that  State, 
June  7  to  11.  Among  the  interesting 
items  on  the  program  are:  “Mechani¬ 
cal  End  of  Newspaper,”  round  table,  led 
by  Charles  R.  Nelson,  of  the  Winchester 
Ltemocrat.  “Getting  the  News  for  a 
Daily  Paper,”  by  Jack  Salles,  of  the 
Louisville  Courier-Journal.  “Evil  of 
Priee  Cutting,”  by  Bruce  Miller,  of  the 
Paris  Kentuckian-Citizen ;  “Things 
Women  Like  to  Read  in  a  Newspaper,” 
by  Miss  Louise  Babbage  of  the  Clover- 
jwrt  News.  “How  to  Get  Circulation,” 
round  table,  led  by  William  Henry  Jones 
of  the  Glasgow  Republican. 


An  endowment  fund  to  send  a  girl 
each  year  to  the'  School  of  Journalism 
of  the  University  of  Texas  was  started 
at  the  recent  meeting  of  the  Texas 
Women’s  I’ress  Association  in  Waco. 
The  plan  was  adopted  at  the  suggestion 
of  Mrs.  J.  A.  Jackson,  of  Austin,  and 
more  than  $1(K)  in  cash  was  raised  by 
those  pre.sent  at  the  meeting.  Mrs.  .Tack- 
son  is  confident  that  not  less  than  $.‘1,000 
will  be  raised  as  an  endowment  fund. 
Just  how  this  scholarship  will  be 
awarded  has  not  been  definitely  de<‘ided, 
but  it  is  probable  that  it  will  l)e  given  to 
some  girl  in  the  College  of  Arts  of  the 
University  who  desires  to  enter  the 
School  of  Journalism.  The  delegates  to 
the  meeting  were  invited  to  meet  in 
Austin  next  year  as  the  guests  of  the 
School  of  Journalism. 


At  the  regular  monthly  meeting  of  the 
New  York  Press  Club  recently,  the 


financial  secretary’s  report  showed  the 
club  to  be  in  better  condition  than  it  has 
been  for  years,  with  a  most  encouraging 
outlook.  Since  the  closing  of  the  club’s 
restaurant  a  saving  of  $600  per  month  has 
been  effected  and  the  small  grill  service 
which  has  been  installed  is  proving  very 
satisfactory.  Keets  Speed,  managing  edi¬ 
tor  of  the  Press,  was  recently  elected  a 
member 


The  Texas  Panhandle  Press  Associa¬ 
tion  in  annual  convention  at  Plainview, 
Texas,  elected  the  following  officers:  J. 
M.  Adams,  Plainview  Herald,  president ; 
L.  D.  Waggoner,  Miami,  vice-president; 
Miss  Ida  M.  Farrel,  Galzier,  secretary- 
treasurer,  The  next  convention  will  be 
held  in  Amarillo  in  1916. 


Tile  annual  summer  outing  of  the  In¬ 
diana  Editorial  Association  will  be  held 
at  Corydon  on  June  11  and  12. 


The  Southern  Iowa  Editorial  Associa¬ 
tion  has  elected  officers  for  the  coming 
year  as  follows:  President,  David  Brant, 
Iowa  City  Republican;  vice-president,  W. 
P.  Wortman,  Malvern  Leader;  secretary, 
0.  E.  Hull,  Leon  Reporter. 

The  members  of  the  South  Carolina 
Press  Association  and  the  Master  Print¬ 
ers  are  looking  forward  to  holding  a 
joint  meeting  with  the  North  OaroTina 
Press  Association  at  Montreal  on  July 
1,  2  and  3. 


The  Toronto  Globe  has  been  fined 
$.30  and  costs  in  a  Toronto  Police  Court 
for  publishing  a  Sunday  edition,  which 
was  considered  a  violation  of  the  “Ixird’s 
Day”  act. 


HOW  ITEMS  WERE  CLASSIHED. 

Because  there  is  no  standard  of  news 
classification,  the  following  abitrary  clas¬ 
sification  was  used: 

I.  — “Spot”  news,  covering  unexpecteil 
events ; 

II.  — Politics,  in  broadest  sense; 

III.  — Finance,  in  broadest  sense; 

IV.  — War  news; 

V.  — Recreation,  including  sports; 

VI.  — Education,  including  religion, 
science,  etc. 

The  measurement  adopted  was  the 
count  of  individual  stories.  Community 
items  and  classified  groups  unoer  boxed 
or  group  heads  were  taken  each  as  one 
item.  Only  news  items  were  counted. 

Six  papers  were  analyzed,  being  the 
New  York  Times,  the  Springfield  Re¬ 
publican,  the  Boston  Transcript,  the 
Chicago  Tribune,  the  Indianapolis  News 
and  the  Kansas  City  Star. 

Six  issues  of  each  were  analyzed,  as 
follows:  For  Monday,  February  1;  for 
Tuesday,  February  9;  for  W^nesday, 
February  17;.  fqr  Thursday,  February 
25;  for  Friday,  March  6;  and  for  Sat¬ 
urday,  March  13. 


WHAT  THE  COUHT  SHOWED. 


c 

0) 

Class 

(S 

qO 

S 

Si 

§ 

s 

J 

S 

s 

Cu 

U 

es 

H 

H  ■ 

H 

« 

So 

“Spot”  ... 

.  255 

202 

151 

208 

199 

106 

Politics  . . 

357 

146 

158 

167 

99 

149 

Finance  . . 

194 

282 

231 

210 

110 

140 

War  . 

90 

258 

244 

118 

146 

110 

Recreation 

269 

251 

112 

121 

133 

102 

Education. 

124 

58 

198 

72 

134 

72 
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Composite  ranking  of  papers: 
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Star  . . . 
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Comparative  news  ranking: 


“Spot”  .  1212 

Finance  .  1167 

Politics  .  1075 

Recreation  .  988 

War  . 966 

Education  .  668 


"If  You 
Want  Your 
Goods  in 
Philadelphia’s 
Homes— 

Do  as  Ivins  Did” 


Ivins’  succeeded  largely  because 
they  carefully  investigated  the  buy¬ 
ing  and  selling  possibilities  of  Phila¬ 
delphia,  as  well  as  the  local  newspaper 
situation. 

Ivins’  analysis  showed  that  “In  Philadelphia 
nearly  everybody  reads  ‘The  Bulletin,’  ”  and  they 
made  “The  Bulletin”  the  B.ACKBONE  of  their 
Philadelphia  advertising  campaign. 

THE  RESULT:  Most  every  grocer  in  and  about  Philadelphia  now 
sells  Ivins’  Cakes  and  Crackers. 

If  you  want  to  get  thorough  dealer  distribution  and  place  your  goods 
in  most  of  Philadelphia’s  358,129  homes — 

"Do  As  Ivins  Did’' 

Concentrate  your  advertieing  in 

_ The  Philadelphia 

Bulletin 


Net  paid  daily  average  for  April 

356,814 

“The  Bulletin’s’’  circulation  figures  are  net;  all  damaged,  unsold, 
free  and  returned  copies  have  been  omitted. 

William  L.  McLean,  Publisher,  City  Hall  Square,  Philadelphia 

Win  and  hold  the  Philadelphia  market 
the  way  the  Ivins  Bakery  did 
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NEWSPAPER  MAKING 


AdvertiMing  u  the  news  of  the  business 
world.  Advertising  has  been  developed  to 
the  point  where  it  is  more  important  to 
those  who  buy  and  read  newspapers  than 
'the  ordinary  routine  news  which  they 
print.  This  is  probably  more  true  in  a 
comparative  way  than  as  an  actual  con¬ 
dition.  Given  two  papers  printing  ap¬ 
proximately  the  same  news,  the  one  carry¬ 
ing  more  advertising  will  find  a  larger 
sale. 

In  the  past  most  newspapers  have  been 
run  as  new'spapers,  letting  the  advertising 
grow  as  fast  as  it  could  be  stimulated  by 
solictors  who  did  little  more  than  sell 
space.  Recent  experience  has  shown  that 
the  possiblities  of  advertising  have  not 
yet  been  approximated.  Through  intelli¬ 
gent  stimulation  and  service,  which  can 
be  easily  and  economically  rendered,  ad¬ 
vertising  can  be  made  to  grow  beyond  any¬ 
thing  previously  dreamt  of. 

.\uy  newspaper  by  the  gradual  process 
of  creating  increased  interest  in  its  ad¬ 
vertising,  and  branching  out  so  as  to  add 
different  phases  of  business  activity  in  its 
held  of  daily  treatment  in  its  new  col¬ 
umns,  can  attract  lines  of  advertising 
never  previously  exploited  except  in  pro¬ 
grams  and  other  forms  of  wasteful  ex¬ 
travagance  alleged  to  be  advertising. 

Our  modem  100-i)er-cent.-effective  so¬ 
licitor  is  not  a  copy-chaser,  he  is  a  con¬ 
structive  salesman,  ready  and  able  to  ap¬ 
ply  the  power  of  publicity  as  a  selling 
agent  to  almost  any  line  of  business  en¬ 
deavor.  The  possibilities  for  such  devel¬ 
opment  are  so  limitless  us  to  be  bewilder¬ 
ing.  The  trouble  with  the  newspajR'r 
business  in  the  past  has  been  that  it  has 
adhered  too  closely  to  beaten  paths. 

Our  newspapers  have  been  too  ready  to 
devote  space — which  means  money — to 
almost  any  enterprise  coming  their  way 
so  long  as  it  did  not  look  like  ready  ad¬ 
vertising  free  of  charge.  They  have  been 
profligate  with  their  resources,  and  not 
used  the  space  which  they  were  willing  to 
give  away  to  develop  their  own  future 
business. 

Those  of  us  familiar  with  modern  busi¬ 
ness  conditions  know  that  many  a  na¬ 
tional  campaign  is  awarded  to  the  agency 
which  can  offer  most  in  the  way  of  free 
publicity,  and  that  the  newspapers  have 
been  worked  for  about  as  much  free  space 
as  they  sell.  In  some  cases  agency  men 
have  laughingly  said  that  they  spend  real 
money  in  the  magazines  .and  work  the 
news{>apers  for  fifty-fifty. 

Space  in  a  newspaper  not  sold  for  ad¬ 
vertising  belongs  to  the  publisher  and 
that  part  previously  given  away  to  press 
agents  and  agencies  which  urge  their  in¬ 
fluence  in  getting  free  space  as  business 
eflSciency  can  better  be  devoted  to  the  in¬ 
telligent  cultivation  of  new  lines  of  i)os- 
sible  advertising  activity. 

There  is  hardly  a  line  of  local  business 
that  can  not  be  made  to  be  productive  of 
advertising  to  the  profit  of  the  newspaper 


Successful 

Men  In  every  walk  of  life  are  all  familiar 
with 

Romeike’s  Press  Clippings 

Among  oar  putrona  are  professional  and 
business  men  and  women,  pnbllc  personages 
and  the  leading  Banks,  Trust  Companies  and 
Corporationa. 

Romeike  Clippings 

are  an  Indlapenaable  adjunct  in  every  busi¬ 
ness.  If  yon  have  never  used  them,  write 
for  Information  and  terms  today. 

KZmtT  SOMEIKE.  IHC., 
lOd-llS  Seventh  Ave.,  Mew  York  City. 


Jacob  Friedman, 

LAWYEB. 

SOS  Broadway  New  York,  N.  Y. 

Telephone,  Worth  1676. 
ADYnnUMO  AOCOUMTS  COLLECTED. 

Ptobabiy  60%  or  more  of  your  suspense 
secoonts  are  collectible. 

Pleased  to  have  yon  send  them  to  me. 
Beferaaoaa:  Publishers,  Advtag.  Agts.,  etc. 


and  the  customer.  Intelligent  editorial 
stimulation  first,  to  interest  those  in  the 
business  in  the  enterprise,  and  then  to 
awaken  the  interest  of  the  general  reader 
in  the  line  of  endeavor  is  bound  to  show 
results. 

For  instance,  a  series  of  articles  on 
bake  shops,  showing  the  wonderful  iiukI- 
em  sanitary  e<|uipiuent  that  is  use<l  to 
produce  bread  and  cake,  will  awaken  a 
new  interest  on  the  part  of  readers  and 
a  greater  demand  for  such  products,  and 
bakers  can  easily  be  induced  to  use  space 
to  cash  in  on  the  publicity.  They  will 
certainly  get  results  and  many  of  them 
will  stick  as  regular  advertisers. 

In  many  cities  coal  dealers  do  not  ad¬ 
vertise.  A  series  of  short  articles  show¬ 
ing  the  advantage  and  economy  of  buying 
coal  when  it  is  cbeaiK'st,  can  lie  utilized 
to  stimulate  interest  and  be  made  the 
basis  of  securing  some  advertising  from 
dealers,  who  will  get  results  and  some 
of  whom  will  continue  as  regular  adver¬ 
tisers. 

In  other  words,  the  newspapers  have 
it  within  their  jiower  to  use  their  news 
columns  for  trade  stimulation  more  prof¬ 
itably  than  to  throw  away  the  same  space 
on  those  who  are  merely  working  them 
for  something  f<)r  nothing.  Disputes  re¬ 
garding  rates  and  necessities  for  conces¬ 
sions  will  rajiidly  be  minimized  as  our 
newspapers  are  able  to  prove  definite  and 
profitable  results. — Xoktiicote. 

TEXAS  NEWS  BUDGET 


Waco  and  Fort  Worth  Ad  Clubs  En. 
dorse  Herbert  S.  Houston  for 
A.  .A.  C.  W.  President. 

{Special  Correspondence.) 

Dallas,  Texas,  May  22. — A  verdict  in 
the  libel  suit  brought  by  H.  F.  Ixwney, 
attorney  general  of  Texas,  against  A.  II. 
Rclo  &  Co.,  publishers  of  the  Dallas- 
Galveston  News  and  allied  publications, 
awarding  the  plaintiff  damages  of  ^12,500 
was  returueil  at  Greenville,  Texas,  on  the 
morning  of  May  24,  after  trial  lasting 
one  week.  Looney  brought  suit  alleging 
libel  through  editorial  comments  by  the 
Belo  publications  based  on  the  compro¬ 
mise  in  the  suit  brought  by  the  State  of 
Texas  against  the  Missouri,  Kansas  and 
Texas  Railway  Comjiany  of  Texas, 
known  as  the  -“Katy  Consolidated  Suit.” 
He  asked  damages  of  $100,000.  The 
damages  were  awarded  by  the  jury  on 
instructions  from  the  court  to  find  for 
the  plaintiff  on  six  counts. 

At  a  meeting  of  the  Dallas  Advertising 
lA^ague,  held  last  week,  Herbert  S.  Hous¬ 
ton,  of  New  York,  was  endorsed  as  a  can¬ 
didate  for  president  of  the  A.  A.  C.  W. 

The  Sau  Antonio  (Texas)  Express  on 
May  20  celebrated  its  fiftieth  anniversary 
with  a  mammoth  200-page  edition.  The 
edition  was  profusely  illustrated,  photo¬ 
graphs  from  all  imiKtrtant  cities  and 
towns  in  Southwest  Texas,  with  compre¬ 
hensive  stories  regarding  tliat  section  be¬ 
ing  reproduced.  Telegrams  of  felicita¬ 
tions  from  state  and  national  officials 
were  al.so  prominently  displayed. 

Miss  Fredda  Straight,  daughter  of  the 
late  T.  E.  Straight,  editor  of  the  Mc- 
(iregor  (Texas)  Mirror,  who  was  shot 
and  killed  by  his  wife  several  years  ago. 
has  just  received  notice  that  she  is  made 
the  sole  heir  to  the  estate  of  her  great 
uncle,  Willis  Mooney,  who  recently  died 
at  San  Antonio,  Texas.  The  estate  is 
valued  at  about  $250,000. 

George  F.  Thomi>son.  formerly  finan¬ 
cial  reimrter  on  the  Dallas  (Texas) 
Morning  News,  who  is  now  serving  a 
sentence  in  the  United  States  prison  at 
Ijeavenworth,  is  to  be  brought  back  to 
Dallas  in  the  near  future  to  stand  trial 
in  the  state  courts  on  a  charge  of  theft 
by  conversion  in  connection  with- the  al- 
lege<l  misappropriation  of  some  cotton 
warehouse  receipts.  Thompson  was  in¬ 
dicted  in  the  Federal  court  on  a  charge 
of  using  the  United  States  mail  with  in¬ 
tent  to  defraud  aliout  the  same  time  he 
was  indicted  in  the  State  court,  and  on 
trial  was  convicted  of  the  charge.  As  the 
state  had  first  call  on  the  prisoner,  but 
was  not  ready  for  trial,  he  was  given  to 
the  Federal  authorities  on  condition  that 
he  would  he  returned  to  the  state  au¬ 


thorities  for  trial  when  they  were  ready, 
and  it  is  on  that  condition  that  he  is  to 
be  returned  to  Dallas  for  trial  now. 

The  Fort  Worth  Ad  Club  has  adopted 
resolutions  endorsing  Herbert  S.  Houston, 
of  New  York,  as  a  candidate  for  the 
presidency  of  the  Associated  Advertising 
Clubs  of  the  World.  The  club  -also  passed 
resolutions  upon-  the  lieath  of  Elbert 
Hubbard,  who  was  well  known  in  the 
advertising  circles  of  Texas. 

The  San  Antonio  (Texas)  1‘re.ss  Asso¬ 
ciation  has  just  perfected  its  organization 
and  elected  officers  as  follows :  Presi¬ 
dent,-  George  D.  Ariuistead ;  vice-presi¬ 
dents,  Vories  P.  Brown,  Robert  S.  Israel 
and  Robert  Coulter ;  treasurer.  Col.  F.  A. 
Chapa.  These  officers  w'th  the  following 
constitute  the  board  of  governors :  Mose 
C.  Harris,  Louis  DeXette  and  M.  M. 
Harris.  The  new  club  has  fifty  charter 
members  on  its  rolls. 

The  Waco  (Texas)  Ad  Club  has  elect¬ 
ed  delegates  to  the  convention  of  the  .vs- 
sociated  Ad  Clubs  at  Chicago,  June  20-24, 
as  follows:  I’resideut,  C.  B.  Harman, 
W.  V.  Crawford,  J.  W.  Carlin,  E.  C. 
Blomeyer,  W.  11.  Hoffman  and  .John 
Wyche.  It  is  expected  that  about  20 
members  of  the  Waco  club  will  attend 
the  convention,  going  on  the  Texas  .\d 
Men’s  special  train. 


DINNER  TO  W.  A.  TAYLOR 

William  A.  Taylor,  until  recently 
editor  iu  chief  of  the  Associated  Sunday 
Magazines,  was  tendered  a  genuine  sur¬ 
prise  dinner  May  24  at  the  Waldorf. 
About  ninety  of  the  leading  writers  and 
magaziue  editors  of  the  country  attended. 
Robert  11.  Davis,  of  Munsey’s,  presided. 
Mrs.  Ethel  Watts  Munford  Grant  pre¬ 
sented  a  gold  watch  to  Mr.  Taylor.  Mrs. 
Grant,  iu  her  speech  of  presentation,  said 
she  had  never  known  Mr.  Taylor  except 
through  his  courteous  letters  of  rejection. 

J.  Thompson  Willings  presented  a 
drawing  by  Mr.  Coll,  which  embodied  all 
the  principal  characters  of  fiction  made 
famous  by  Mr.  Taylor’s  editorship. 
Among  those  present  were : 

John  S.  Phillips,  Charles  Hanson 
Towne,  Herbert  Kaufman,  George  Barr 
McCutcheon,  George  O’Hara  Cosgrove, 
Kate  Jordau,^Mrs.  Wilson  Woodrow, 
Carolyn  Wells,  Hartley  Davis,  John  11. 
Hawley,  Paul  West,  Paul  R.  Reynolds, 
George  Gibbs,  Giimau  Hall,  Franklin  P. 
Adams  and  William  B.  Meloney. 


Will  He  Sign  The  Bill  ’/ 

If  the  Governor  of  California  signs  the 
bill  against  fraudulent  advertising  re¬ 
cently  passed  by  the  State  legislature, 
California  will  be  the  twenty-ninth  State 
to  adopt  this  kind  of  protective  legis¬ 
lation. 


An  informal  contest  is  going  on  among 
the  Maine  newspapers  to  produce  the 
oldest  newspaperman  of  that  state'  now 
in  harness.  The  favorite  at  present  is 
W.  A.  Pidgin,  of  the  Lewistan  Journal, 
who  has  been  engaged  in  active  news¬ 
paper  service  for  65  years.  The  Journal 
claims  that  Mr.  Pidgin  puts  in  more 
hotirs  than  any  other  man  in  the  office. 


Austin  Tribune  Sold 
Austin,  Texas,  May  22.^ — The  States¬ 
man  Publishing  Company  has  announced 
that  it  has  purchased  the  .Vustin  (Texas) 
Tribune,  an  afternoon  paper  published 
here,  and  effective  after  Sunday,  May  23, 
will  issue  both  morning  and  afternoon 
paiiers.  The  morning  paper  will  con¬ 
tinue  as  the  Austin  Statesman  and  the 
afternoon  paper  will  be  the  Austin  Trib¬ 
une.  The  aReruoon  paper  will  be  pub¬ 
lished  each  weekday  afternoon  and  on 
Sunday  morning  consolidated  with  the 
morning  paper.  A.  C.  Baldwin,  who  has 
been  editing  the  Tribune,  has  retired  from 
active  newspaper  work. 


The  New  York  Times  Social  Club,  an 
organization  of  employees  of  the  New 
York  Times,  had  an  excursion  to  Bear 
Mountain  on  the  Hudson  on  May  23, 
where  the  baseball  team  of  the  adver¬ 
tising  department  beat  that  of  the  cir¬ 
culation  department :  score  10  to  5. 


Canadian  Press  Clippings 

The  problem  of  covering  the  Cantdlm 
Field  Is  auewered  bj  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

whtoh  gtvea  the  clippings  on  all  matters  of 
Interest  to  you,  printed  In  over  95  per  (^nt. 
of  the  newspapers  and  publications  of  CAN- 
ADA. 

We  v-over  every  foot  of  Canada  and  New¬ 
foundland  at  our  bead  ofBce. 

74-76  CUUBCII  ST.,  TORONTO.  C.VN. 
Price  of  aervlce,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers.  ' 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  Ci*y 

Established  a  Quarter  of  a  Century 


Most  Far  Reaching  Newspaper 
Reading  Concern  in  Existence 

ATLAS  PRESS 
CUPPING  BUREAU 

CHARLES  HEMSTREET,  Manager 

We  furnish  everything  that  looks 
like  a  press  clipping  from  all  over 
the  world. 

Our  Motto— RESULTS  COUNT 


218  East  42nd  Street  New  York 


THE 

EMPIRE  STATE 
ENGRAVING 
COMPANY 

165  WILLIAM  STREET 
NEW  YORK 


Open  Day  and  Night 

Tel.  3880  Beekman 


TAKE  IT  TO 


K»TSr]ASnSTl 
t4  HOURS  ENGRAVEAS^ 
>OVTOrS4(^^I^ON  BARTR 


tOWTOCAlLTWI 

\  P4  Ravwt  3t  BY  TeL  4200-4  Beekman 


THE 

PROVIDENCE 

JOURNAL 

use  a  Scott  Multi  Unit  Double 
Quadruple  Press.  It  suits  their 
requirements  and  would  suit  yours 
also. 

Let  Us  Figure  It  Out  for  You. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


1103 


CHICAGO  NEWS  LETTER 


Exbibit8  Al  A^soriated  AdvertiiiiiiK  Clubs 

Convention  to  Be  Novel,  Idealistic  and 

Helpful — Many  Special  Conferences 

Scheduled— New  Officers  Elected  By 

tbe  Illinois  Press  Association. 

(Special  Correspondence.) 

Cuii'Auo,  May  24. — The  exhibits  at 
the  eleventh  annual  cunventiuii  of  the 
Associated  Advertising  Clubs  of  tlie 
World,  which  is  to  convene  here  June  20 
for  six  days,  will  be  distinct  from  any 
ever  shown  heretofore  at  a  gathering  of 
ad  men,  according  to  Irvin  F.  I’aschall, 
of  Philadelphia,  who  addressed  a  lunch¬ 
eon  of  the  Advertising  Association  of 
Chicago  today.  Mr.  Paschall  is  an  ad¬ 
vertising  man,  and  is  chairman  of  the 
national  exhibit  committee  of  the  con¬ 
vention. 

•‘The  exhibits,”  he  said,  “will  Ik-  as 
nearly  idealistic  as  we  know  how  to 
make  them.  They  will  not  be  made  in 
the  interest  of  any  linn  or  corporation. 
They  will  not  advertise  any  firm  or  cor- 
|M)ration.  They  will  l)e  made  in  the  in¬ 
terest  of  the  consumer  alone.  We  are 
seeking  to  visualize  in  these  exhibits  the 
■fair  play’  idea  that  is  now  one  of  the 
hig  ideas  of  modern  business. 

•‘The  exhibits  will  differ  from  those 
made  at  otlier  conventions  not  only  in 
size,  but  in  ideals — for  the  exhibits  of 
this  year  have  been  planned  not  so  much 
to  extend  the  use  of  various  kinds  of  ad¬ 
vertising  media  as  to  increase  the  re¬ 
sults  to  the  advertiser. 

TO  GIVE  NEW  IDEAS. 

"The  exhibits  have  been  prepared  with 
the  idea  that  the  business  man  will  get 
actual  ideas  for  improving  and  enlarg¬ 
ing  his  own  individual  sales  and  adver¬ 
tising,  and  1  will  say  flatly  that  any 
business  man  interested  in  the  selling  of 
go(Hls  will  be  sure  to  get  ideas  that  will" 
help  him  from  these  exhibits.  All  we 
ask  business  men  to  do  is  to  come  ami 
see  these  exhibits  and  bring  their  brains 
and  their  fingers  along  with  them. 
Well  furnish  the  noteltooks  and  the 
pencils. 

“Just  to  show  that  our  aim  is  toward 
the  ideal  let  me  say  that  in  the  farm 
journal  exhibit  the  name  of  no  farm 
journal  will  be  mentioned  or  will  bt* 
seen.  The  same  thing  holds  true  of  the 
specialty  advertising  and  of  other  de¬ 
partments.  We  want  to  show  that  each 
advertising  meditim--not  any  particular 
pa|»er  or  journal  or  product — is  of  bene¬ 
fit  for  certain  kinds  of  business.  And 
we  will  take  care  that  only  the  truth  is 
spoken  from  these  exhibits.” 

There  will  l)e  eighteen  sections  of  the 
exhibit,  which  will  be  housed  in  the  gold 
and  Elizabethan  rooms  of  the  Congress 
Hotel.  The  sections  include  newspapers, 
magazines,  farm  j)aper8,  advertising 
agencies,  retail  storekeepers,  billboards, 
business  printing,  novelties,  street  car 
advertising,  signs,  English  and  foreign 
advertising,  trade  papers  and  religious 
papers. 

The  business  printing  exhibit  will 
show  everything  from  the  manuscript  to 
printed  stock.  The  newspapers  will  re- 
proiluee  a  daily  paper.  The  retail  store 
section  will  show  how  the  stores  are 
supervising  the  welfare  of  their  em¬ 
ployees  and  how  they  are  making  better 
salespeople  of  them. 

SPECIAL  CONFERENCES. 

More  special  and  departmental  confer¬ 
ences  of  enterprises  linked  with  the  ad¬ 
vertising  profession  will  be  held  in  Chi¬ 
cago  in  convention  week  than  ever  were 
assembled  at  one  time.  A  partial  list, 
supplied  at  convention  headquarters,  fol¬ 
lows  : 

Affiliated  Association  of  .Advertising 
Agents ;  chairman.  Major  E.  E.  Crltcbfleld, 
president,  Taylor-Crltchfleld-Claguc  Com¬ 
pany,  Chicago. 

Agricultural  Publishers’  Association : 
chairman,  T.  W.  I.e  Quatte,  advertising  man¬ 
ager,  Successful  Farming,  Des  Moines,  la. 

Associated  Retail  Advertisers;  chair¬ 
man,  Frank  A.  Black,  advertising  man¬ 
ager,  William  Fllene’s  Sons’  Company, 
Boston. 

Price  &  lice  Company,  New  Haven,  Conn. 

.Association  National  Advertisers;  chair¬ 
man,  Harry  Tipper,  advertising  manager, 
Texas  Company,  New  York. 

Association  American  Directory  Publish¬ 


ers  ;  eliairman,  Wilson  H.  Lee,  president, 

•  Jraphlc  .Arts  .Association;  chairman,  H. 
II.  Cooke,  New  York. 

National  .Vssociation  Advertising  Spe 
cialty  Association  :  chairman,  C.  D.  Cruver, 
Chicago. 

Out-Door  .Advertising  .Association  ;  clialr 
man,  Charles  F.  Bryan,  Thos.  t’usack  Com¬ 
pany,  Cleveland,  O, 

Po8t<T  .Advertising  .Association  ;  chair¬ 
man.  A.  M.  Briggs,  president,  .A.  .M.  Briggs 
Company,  Chicago. 

Quoin  Club  ;  chairman,  A.  C.  G.  Ilammes- 
fahr,  advertising  manager.  Collier’s  Weekly, 
New  A’ork. 

Religious  Press  .Association ;  chairman, 
.lohn  D.  Kmerlch,  Chicago. 

Business  Press ;  cliairman,  J.  H.  Mc- 
Graw,  president,  McGraw  Puhlishing  Com¬ 
pany,  New  Y'ork. 

Club  Organs;  Carl  Hunt,  editor,  .Associ¬ 
ated  .Advertising.  Imlianapolis. 

Clul>  iSe<’rctaries ;  chairman,  Norman  M. 
Parrott,  secretary,  advertising  Club  of 
Italtimore. 

Community  .Advertising;  chairman,  Kd. 
F.  Trefz,  National  Chamber  of  Commerce, 
Cldoago  ;  assisted  by  H.  E.  Myers,  Chicago. 

Direct  By  Maii  Advertising;  chairman, 
Homer  .1.  Buckley,  Buckley,  Dement  Com¬ 
pany.  Chicago. 

House  Organ  Editors;  cliairman,  George 
Walker,  Multiples  Display  Fixtures  Com¬ 
pany,  St.  Isiuls. 

Newspaper ;  chairman,  William  11.  Field, 
liusiness  manager.  The  Tribune,  Clilcago. 

Premiums  ;  ciiairmau,  C.  E.  Barker,  presi¬ 
dent,  United  Profit  Sharing  Corporation, 
New  A’ork. 

Teachers  of  .Advertising ;  cliairman,  Harry 
Tipper,  president,  .Advertising  Men's  League 
of  New  A’ork. 

The  Press  Writers’  Club  {'live  a  tea 
Sunday  afteriioou  in  Hotel  La  Salle,  at 
whicli  there  was  also  a  short  jirogranime 
rendered. 

A  nieinorial  meeting  for  the  late  Her¬ 
bert  Stuart  Stone,  son  of  Melville  E. 
Stone,  and  others  lost  on  the  Ltisitania 
is  ]ilaiined  for  Saturday  at  noon  in  the 
Fourth  Presbyterian  Church. 

Preston  F.  Gass,  of  the  Journal,  was 
married  last  week  to  Miss  Emma  But¬ 
ler,  whose  acquaintance  he  made  when 
sent  to  report  a  club  affair  that  she 
managed. 

FL  P.  Cockrell  won  chief  honors  in  the 
opening  tournament  of  the  Western  Ad¬ 
vertising  Golfers’  Association  last  week. 

E.  G.  Westlake,  the  Post’s  automobile 
erlitor,  lost  an  eye  as  a  result  of  an 
auto  accident  in  Colorado  a  few  days 
ago. 

DEATH  OF  PROF.  CIIO-YO. 

Prof.  Cho-Yo,  newspaper  writer  and  a 
world  authority  on  Oriental  languages, 
who  made  his  home  at  the  Press  Club, 
died  suddenly  on  May  15  in  Mineral 
Wells,  Tex.  He  went  South  to  make 
scientific  experiments  in  a  nursery 
owned  by  David  B.  Clarkson,  president 
of  the  David  B.  Clarkson  Publishing 
Company,  Chicago.  lie  was  buried  from 
the  Press  Club  on  May  20.  The  jiall- 
bearers  were  Opie  Read,  Col.  William 
Lightfoot  Visscher,  Charles  N.  Wheeler, 
Dr.  G.  Frank  Lydston,  Walter  A.  Wash- 
burne.  Judge  Harry  Olson,  Frank  Com- 
nierford,  Judge  Michael  F.  Girten,  Dr. 
William  Frederick  Nutt,  Edwin  F.  Clip- 
son,  David  B.  Clarkson,  Edward  Davie- 
son  and  William  D.  Eaton. 

Before  the  Illinois  Press  Association 
adjourned  its  Golden  Jubilee  convention 
on  Friday  these  officers  were  elected: 
('ol.  W.  G.  Dustin,  Dwight  Star  and 
Herald,  president;  Guy  V.  Petit,  Rey¬ 
nolds  Press,  first  vice-president;  II.  U. 
Bailey,  l^inceton  Republican,  second 
vice-]iresident;  Albert  L.  Hall,  St. 
Charles  Chronicle,  third  vice-president; 
John  M.  Sheets,  Oblong  Oracle,  secre¬ 
tary  ;  J.  B.  McClure,  Carlinville  Demo¬ 
crat,  treasurer;  W,  J,  Smith,  Waukegan 
Daily  Sun,  auditor. 

1'he  Weekly  Btisiness  Review  has  been 
started  as  a  regular  Monday  feature  of 
the  Examiner.’  The  space  is  devoted  to 
news  articles  by  the  leaders  of  various 
business  lines.  The  feature  has  proved 
a  magnet  for  advertising. 

Marquis  James. 


The  Young  Lady  Journalist 
A  girl  student  of  journalism  at  the  Uni¬ 
versity  of  Missouri,  having  been  asked  the 
question  :  “What  would  you  do  if  the  edi¬ 
tor  sent  you  to  report  a  midnight  fire?” 
replied,  “No  gentleman  would  ask  a  lady 
to  go  to  a  fire  at  such  an  lioiir,” — Min¬ 
neapolis  Journal, 


BEREAU  OF  ADVERTISING  EXHIBIT 

A  Feature  Will  Be  a  Miniature  Daily 
Printed  on  the  Grounds. 

The  newspaper  exhibit  at  the  Associ¬ 
ated  Advertising  Clubs  of  the  World’s 
convention,  which  lias  been  planned  un¬ 
der  the  direction  of  Wm.  H.  Field,  of  the 
(’hicago  Tribune,  in  co-operation  with  the 
Bureau  of  Advertising,  American  News¬ 
paper  Publishers’  .Association,  will  be 
unique  and  striking. 

Around  the  space  in  the  Congress  Ho¬ 
tel  allotted  to  the  newsiiapers  will  be 
erected  a  monster  booth,  built  of  gigantic 
newspaper  iiagcs  illustrating  various 
phases  of  the  work  of  the  newspaper  in 
the  advertising  field.  There  will  a  page, 
for  instance,  showing  the  newspaper  as 
the  medium  for  financial  advertising,  an¬ 
other  illustrating  its  strength  with  de¬ 
partment  stores,  and  so  on.  All  of  these 
pages  will  bear  the  caption  “THE  DAILY 
NEWSPAPER.” 

The  first  page,  whidi  has  been  espe¬ 
cially  prepared  by  the  Bureau  of  .Adver¬ 
tising,  will  be  an  attention  getter.  It  will 
herald  the  news  of  the  convention  just 
about  as  the  Chicago  newspaiiers  will  on 
the  first  day.  It  will  also  contain  news 
stories  illustrating  experiences  of  suc¬ 
cessful  newspaper  advertisers.  A  power¬ 
ful  cartoon  showing  how’  the  newspapers 
cover  North  .America  will  be  a  feature. 

Every  article  in  it  from  the  headline 
down  to  the  most  minute  advertisement 
has  lieen  specially  prepared  for  the  Chi- 
eago  exhibition. 

Inside  the  booth  will  be  the  display  of 
the  Bureau  of  .Advertising  modelled  some¬ 
thing  on  the  lines  of  the  exhibit  at  To¬ 
ronto  last  year,  but  with  a  closer  atten¬ 
tion  to  pictorial  and  display  effects.  The 
exhibition  space  being  limited,  a  very 
careful  choice  of  the  best  examples  has 
been  made  from  the  general  newspaper 
advertising  field. 

Perhaps  the  most  ambitious  feature  of 
the  exhibition  will  be  the  publishing  each 
day  of  “THE  DAILY  NEWSPAPER.” 
This  will  be  a  miniature  daily  written 
and  printed  on  the  ground.  It  will  re¬ 
port  news  items  concerning  the  conven¬ 
tion  just  as  the  ordinary  daily  newspaper 
does  it.  It  will  be  issued  each  afternoon 
at  about  three  o’clock  for  free  distribution 
among  the  delegates.  The  newspaper  will 
be  under  the  editorial  direction  of  W.  A. 
Thomson,  director  of  the  Bureau  of 
Advertising,  and  T.  II.  Moore,  associate 
director. 

CONVENTION  NEWS  NOTES 

‘•Bring  Your  Printer,”  says  S.  Clay¬ 
ton  Wicks,  chnirman  of  the  National 
Exhibit  Committee  engaged  in  adver¬ 
tising  the  .1115,000  exhibit  which  is  so 
important  a  part  of  the  convention  of  the 
Associated  -Adveriising  Clubs  of  the 
World  in  Chicago,  .Tune  21  to  24. 

“  ‘Bring  A’our  Printer,’  is  formal  no¬ 
tice  that  this  great  advertising  associa¬ 
tion  realizes  that  the  printer  man  is  to¬ 
day,  more  than  ever,  indispensable  in 
making  advertising  campaigns  successful. 
He  has  the  technical  knowledge  for 
manufacturing  literature  that  makes 
sales. 

“The  thought  ‘Bring  Your  Printer’  ex¬ 
presses  clearly  the  advertising  man’s  de¬ 
sire  for  closer  and  more  thorough  under¬ 
standing  between  printer  and  advertisei 
in  getting  better,  more  resultful  printing 
and  direct-by-mall  advertising. 

“To  get  the  full  benefit  of  the  exhibit, 
and  the  convention,  join  the  Graphic  Arts 
Department  of  the  Associated  Advertis¬ 
ing  Clubs,  H.  H.  Cooke,  627  West  J.ird 
street,  New  A^ork  Ci‘v.  chairman.  It 
costs  only  five  dollars  (^5)  a  year,  and 
.vou  can  make  your  money  pay  several 
hundred  per  cent,  interest.  Write  Mr. 
Cooke  for  particulars.” 

.A  strong  committee  has  been  appointed 
by  Charles  E.  Barker,  vice-president  of 
the  United  Profit-Sharing  Corporation 
and  director  of  the  Premiirn  .Vdvertising 
Division,  to  co-operate  with  the  General 
Publicity  Committee  of  the  Associated 
Advertising  Clubs  of  the  World.  V.  C. 
Brown,  of  Sperry  &  Hutchinson ;  S.  W. 
Eckmnn,  of  B.  T.  Babbitt,  Inc. :  A.  E. 
MacKinnon,  of  the  Hamilton  Corpora¬ 
tion.  and  Charles  R.  Sherlock,  of  the 
United  Cigar  Stores  Company,  have  in 


charge  the  providing  of  a  booklet  and 
store-window  hanger  fur  distribution 
throughout  the  United  States.  Mr.  Bar 
ker's  committee  handled  the  same  work 
a  year  ago  with  notable  success. 

The  Publicity  Committee  of  the  Ad¬ 
vertising  Association  of  Chicago,  of 
which  S.  De  Witt  Clough  is  chairman, 
has  issued  a  set  of  convention  poster 
stamps  for  the  use  of  members  of  the 
Associated  Advertising  Clubs  of  the 
World.  The  designs  were  donated  by 
Chicago  artists  and  are  most  attractive 
in  coloring  and  in  conception.  Any  one 
who  desires  some  of  the  stamps  and 
will  agree  to  use  them  can  write  to  Mr. 
Clough,  4753  Ravenswood  avenue,  Chi¬ 
cago,  for  them.  Tell  him  you  saw  a 
notice  of  the  stamps  in  The  Editor  and 
Publisher. 


INTERNATIONAL  PRESS  CONGRESS 


Outline  of  Program  of  Meeting  at  the 
San  Francisco  Exposition,  July  5  to  10. 

Jason  Rogers,  publisher  of  the  New 
York  Globe,  has  just  returned  from  a 
conference  at  Chicago  with  Walter  Wil¬ 
liams,  director  of  the  forthcoming 
Panama-Pacific  Exposition  International 
Press  Congress,  which  will  be  held  July 
5  to  10,  had  this  to  say  to  a  reiKirter  of 
The  Editor  and  Publisher: 

“Great  progress  is  being  made  to  make 
the  fortlic’oming  International  Press  Con¬ 
gress  a  notable  event  in  the  annals  of 
newspaper  making.  Mr.  Williams  will 
shortly  issue  a  formal  program  that 
will  indicate  tbe  importance  of  tbe  mat¬ 
ters  to  be  discussed  at  the  gathering. 

“The  keynote  of  the  Congress  will 
he  ‘Efficiency,’  and  most  of  the  limited 
number  of  really  notable  speakers  will 
present  and  discuss  matters  seldom 
touched  upon  in  open  meeting.  Many  of 
the  most  vital  topics  of  newspaper  mak¬ 
ing  will  be  considered  and  it  is  possible 
that  the  Congress  will  formally  record  its 
findings. 

“The  first  day  will  be  devoted  to  Inter¬ 
national  topics  with  representatives  of 
foreign  countries  expressing  their  views 
on  subjects  of  general  interest.  The  set 
programme  will  be  limited  to  three  hours 
a  day,  from  9  a.  m.  until  12  noon,  with 
purely  sectional  features  during  the  after¬ 
noon  for  those  particularly  interested. 

“It  has  been  finally  decided  to  carry 
through  the  idea  of  ‘A  Book  of  The  In¬ 
ternational  Press  Congress’  to  contain  a 
digest  of  the  proceedings  of  the  Congress, 
together  with  a  complete  historical  sum¬ 
mary  of  the  newspaper  business,  with 
symposiums  covering  the  whole  field  of 
newspaper  making. 

“This  book  will  be  the  most  notable  at¬ 
tempt  to  consolidate  in  one  volume  tbe 
best  thought,  and  also  a  complete  record 
of  newspaper  making  up  to  and  including 
1915.  It  will  provide  a  veritable  gold 
mine  of  matter  for  instant  reference  for 
the  use  of  all  newspaper  workers,  much 
material  absolutely  not  obtainable  else¬ 
where,  and  much  of  which  in  a  short  time 
would  be  lost  to  the  world. 

“It  is  planned  to  permit  only  those 
who  personally  attend  and  register  at  the 
Congress  and  contributors,  to  secure 
copies  of  the  ‘Book  of  The  Congress’  at 
a  cost  not  to  exceed  $10  a  copy,  and  to 
sell  only  sufficient  other  copies  to  meet 
any  possible  deficiency  in  cost  o£  produc¬ 
tion  at  a  very  materially  advanced  price. 

“I  have  offered  to  assist  Mr.  Williams 
in  this  wonderful  productioii  and  feel  cer¬ 
tain  of  the  support  of  every  newspaper 
man  in  tbe  country  in  doing  so.  It  is 
going  to  be  distinctly  worth  while  for  all 
newspaper  men  who  can  do  so  to  attend 
the  San  Francisco  gathering  in  July. 

“All  visiting  newspaper  men  will  be 
royally  welcomed  by  their  San  Francisco 
brethren,  and  I  can  promise  them  that 
they  will  return  home  better  qualified  to 
perform  their  work  by  reason  of  the  in¬ 
spiration  they  will  acquire  by  participat¬ 
ing  in  the  Congress. 

“Far  too  many  of  our  Eastern  news- 
iiaper  men  have  failed  to  visit  the  Pacific 
Coast  and  gain  a  broader  appreciation  of 
the  scope  and  possibilities  of  our  great 
country.  Participation  in  the  proceed¬ 
ings  of  the  Press  Congress  provides  an 
opportunity  for  combining  business  with 
pleasure  in  doing  so  this  summer.” 


im 
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^NATOR  McCULLUM  MISTAKEN 

When  Senator  McCullum,  editor  of  the  Waco  (Tex.) 
Semi-Weekly  Tribune,  publicly  stati'd,  rect'iitly,  that 
the  country  weekly  would  go  the  way  of  the  cross- 
roatls  store,  he  showed  a  lamentable  lack  of  knowl¬ 
edge  of  the  present  condition  of  the  country  weeklies. 
It  may  be  that  his  own  paper  is  being  crowded  out 
by  the  local  dailies.  This  would  not  be  at  all  strange 
since  news  weeklies  are  not  over  popular  in  cities 
where  the  daily  papers  are  as  enterprising  as  they 
should  be. 

But  in  the  small  towns,  those  in  which  there  are 
either  no  dailies  whatever  or  those  that  do  exist  are 
only  make-believes,  the  country  weekly  is  a  tower  of 
strength,  and  is  liable  to  continue  as  such  for  many 
years  to  come.  The  country  weekly  is  regarded  by 
the  townspeople  as  an  institution  that  it  indispensible 
to  the  prosperity  of  the  community.  Everybody 
reads  it,  from  the  man  who  drives  the  hack  or  mends 
shoes,  to  the  doctor,  the  lawjer  or  the  parson.  It 
may  not  be  written  in  the  most  approved  style,  its 
typography  may  be  none  of  the  best  and  yet  every 
line  it  contains  is  as  eagerly  read  as  the  chapters  of 
an  all  absorbing  detective  story. 

What  does  Senator  McCullom  think  is  going  to 
take  the  place  of  the  country  weekly— the  big  city 
daily?  Not  to  any  appreciable  degree!  Is  the  big 
city  daily  going  to  print  the  home  news  of  the  small 
town — the  littm  things,  as  well  as  those  of  greater 
importance?  Will  it  mention  the  painting  of  Smith’s 
Imrn;  tl»e  new  delivery  wagon  that  Jones,  the  grocer, 
recently  bought,  or  the  joke  that  the  village  wag 
played  upon  the  red-headed  barber?  Such  trifles  as 
these  seem  ridiculous  to  the  metropolitan  editor,  but 
to  the  people  in  the  small  town  they  are  mighty 
interesting. 

The  country  weekly  is  in  no  danger  of  being  driven 
to  the  wall  except  in  such  places  as  have  outgrown 
their  swaddling  clothes  and  become  so  large  that  only 
a  daily  meets  the  needs  of  the  city. 


According  to  advices  from  London  one  of  the  chief 
causes  of  the  sudden  withdrawal  of  the  Echo,  the 
new  half-penny  newspaper  recently  launched  by  the 
house  of  lioyds,  at  the  end  of  six  weeks,  was  the 
standing  charge  of  about  £1,000  a  week  ($5,000)  for 
distribution.  The  Echo  was  started  under  the  most 


favorable  auspices.  It  was  well  edited,  attractive  in 
appearance  and  contained  the  news  of  the  day  in  an 
iipp<‘aliiig  form.  Unfortunately  the  time  was  not 
ripe  for  the  apis'arance  of  a  new  afternoon  paper,  and 
the  expense  of  getting  it  out  was  so  tremendously 
large  and  its  income  was  so  pitifully  small  that  its 
sponsors  came  to  the  conclusion  that  it  was  better 
to  pocket  the  loss  already  incurred  than  continue  on 
a  course  that  threatened  failure.  The  resources  of  its 
publishers  were  large,  and,  undoiible<ll.v,  if  there  was 
a  ghost  of  a  chance  for  the  Echo  to  achieve  any  kind 
of  a  success,  it  would  have  been  continued.  London, 
with  its  enormous  population  of  seven  millions,  has 
thus  far  refused  to  support  a  third  half-i>enny  paper. 
The  trouble  with  most  persons  who  want  to  start 
ne'w  paj>ers  in  big  impulation  centers  is  that  they  do 
not  take  into  account  the  constant  drain  on  capital 
that  such  publications  entail  day  in  and  day  out, 
month  in  and  month  out  for  the  first  two  years. 
Unless  the  pnnnoters  have  an  unlimited  supply  of 
cash  in  band  and  are  g<K»d  losers  they  will  1k>  wise  to 
steer  clear  of  the  daily  newspai)er  field. 


K.  S.  Hale,  a  popular  English  writer  on  advertising, 
tirges  that  advertising’ space  be  sold  on  a  wholesale 
and  retail  basis,  the  same  as  almost  any  other  market¬ 
able  thing.  Retail  business,  he  maintains,  no  matter 
what  its  origin  should  have  a  retail  rate,  and  whole¬ 
sale  business,  no  matter  what  its  origin,  a  wholesale 
rate.  If  such  a  plan  were  adopted  in  handling  adver¬ 
tising  space  he  believes  that  Jigency  questions  relating 
to  commissions,  discounts  and  rebates  could  l)e  done 
away  with.  What  do  the  readers  of  The  Editor 
and  I’ublisher  think  about  it? 


Educating  the  public  to  buy  advertised  goods  only 
is  the  task  upon  which  many  progressive  newspajs'rs 
are  now  engaged,  the  object  being  not  only  to  serve 
the  manufacturers  who  advertise  but  to  be  of  real 
help  to  the  readers.  Recently  the  Orange  Judd  and 
the  I’helps  Companies,  of  Springfield.  Mass.,  have 
printed  a  series  of  talks  on  the  subject  in  their 
several  publications.  The  titles  of  some  of  them  are 
these:  “To  Make  Your  Money  Go  Furthest,”  “Why 
They  Are  Better,”  “Why  They  Are  Cheaper,” 
“Why  They  Are  Safest,”  “What  Advertising  Has 
Done,”  “Advertising  Decreases  Cost.”  The  talks  are 
admirably  written  and  are  most  convincing  in  their 
argument.  Every  newspaper  publisher  ought  to 
send  for  a  copy  of  these  advertisements,  which  have 
l)een  collected  in  pamphlet  form,  and  reproduce  them 
in  his  columns. 


AMONG  THE  NEW  BOOKS. 

The  Business  of  Advertising,  by  Earnest  Elmo  Cal¬ 
kins:  D.  Appleton  &  Co.,  New  York  and  London, 
publishers. 

W’hen  Messrs.  Calkins  and  Holden  brought  out 
“Modem  Advertising,”  ten  years  ago,  it  was  the  best 
book  on  the  general  subject  of  advertising  that  had 
appeared  up  to  that  time.  Teachers  of  advertising 
adopted  it  for  class  room  use,  not  because  it  was  an 
ideal  text  book  on  advertising,  for  it  was  not,  but  be¬ 
cause  it  was  the  most  satisfactory  work  that  had  ap- 
I)eared.  Great  changes  have  taken  plac'e  in  the  prac¬ 
tice  of  advertising  since  “Modern  Advertising”  first 
appeared,  and  in  response  to  the  requests  of  many 
friends  Mr.  Calkins  has  brought  out  “The  Business  of 
Advertising,”  which,  while  containing  some  of  the 
material  in  the  former  book,  rewritten,  presents  much 
that  is  new  and  valuable.  It  is  intend^  for  all  who 
wish  to  know  what  advertising  is  and  how  it  is  done. 

The  plan  upon  which  Mr.  Calkin’s  book  is  con¬ 
structed  is  simple,  but  thorough.  Its  aim  is  to  pre¬ 
sent  the  broad  principles  of  the  art  in  a  plain  manner 
so  that  anyone,  be  he  a  buyer  or  seller  of  advertising 
space  or  merely  a  seeker  after  knowledge  of  the  sub¬ 
ject,  can  secure  from  its  pages  an  intelligent  view  of 
the  field.  Perhaps  the  scope  of  the  book  can  be  better 
understood  from  the  titles  of  the  several  chapters, 
which  are  as  follows : 

“What  Is  Advertising?”,  “Sellers  of  Space.”  “Sellers 
of  Advertising,”  “Buyers  of  Advertising,”  “The  Nei’es- 
sary  Steps  for  Marketing  a  New  Product,”  “The  Ad¬ 
vertising  Renaissance,”  “The  Creative  Work  of  Ad¬ 
vertising.”  “Selling  at  Retail,”  “Advertising  as  a  Pro¬ 
fession.”  In  the  appendices  may  be  found  a  list  of 
advertising  organizations,  some  figures  showing  the 
number  of  publications,  and  a  list  of  books  for  a  busi¬ 
ness  library. 

Mr.’ Calkins  gives  the  newspaper  the  credit  of  being 
the  best  advertising  medium.  Continuing  he  says ; 


“Its  frequency  of  issue  offers  opportunity  for  quick 
action.  It  grows  out  of  a  need  of  a  wide-awake  i>eo- 
ple  desirous  of  knowing  what  has  happened  in  ;he 
world  the  past  twenty-four  hours.  As  an  instruuieut 
of  information  and  instruction,  rather  than  of  amuse¬ 
ment  and  entertainment,  it  becomes  a  sort  of  natural 
market  place  in  which  to  offer  .goods  for  sale.” 


PuBi.uTTY  AND  PKUGKEB.s,  Twentieth  Century  Meth¬ 
ods  in  Religious,  Educational  and  Social  Activ¬ 
ities,  by  Herbert  Heebiier  Smith:  Hodder  4 
Stoughton,  New  York;  George  H.  Doran  Com¬ 
pany,  publishers. 

Mr.  Smith,  a  newspaper  and  advertising  writer  of 
experience,  presents  in  this  volume  helpful  suggestions 
on  the  preparation  of  interesting  material  to  enlist  the 
support  of  churches,  school,  libraries  and  other  insti¬ 
tutions  of  a  beneficial  character. 

Editors  of  newspaiiers  are  often  led  to  swear,  under 
their  breath,  at  the  character  of  the  matter  furnished 
them  concerning  the  activities  of  public  institutions 
and  social  organizations,  in  which  the  public,  tlieir 
readers,  is  interested.  Every  such  institution  or  so¬ 
ciety  is  a  legitimate  souix'e  of  news,  and  for  this  rea¬ 
son  the  dailies  are  not  only  willing,  but  eager  to  print 
matter  concerning  them.  Mr.  Smith’s  book  is  designed 
to  help  those  who  prepare  such  material  for  publica¬ 
tion,  and  to  show  how  to  use  it  to  the  best  advantage. 


“OLD  FOES  ARE  FRIENDS” 

Old  foes  are  friends  and  factious  fight  no  more 
When  danger  to  the  Flag  looms  dark  \vithout; 
Hushed  are  the  harsh  debate  and  raucous  bout 
In  iipijer  rooms,  where  hostile  jiens,  before. 

With  pious  zeal  opponents  slashed  and  tore. 

Venting  the  party  wrongs  with  flare  and  flout. 
When  murmuring  menace  rises  to  a  shout — 

When  threat  to  Homeland  comes  from  foreign  shore 

“Hold  Up  His  Hands!”  the  sanctum  slogan  ruu<. 
And  eveiy  ardent  scribe  gives  honest  heed; 

The  Nation’s  chief  confronts  an  issue  vast. 

And  tempts  the  triggers  of  the  tyrant  guns; 

Lo!  at  his  back,  united,  stands  the  breed 
That  bletl  and  died  for  Freedom  in  the  past! 

James  C.  McNally. 


JACKSON’S  ALONG  THE  ROW 

A  llAI  D  SUMMER. 

Italy  has  decided  to  add  to  the  horrors  of  coi)y 
reading.  We  learn  with  sorrow  that  Uervignagees. 
and  other  spaghetti  producing  centres  are  jumping 
into  the  war  game,  which  has  induced  Prince  con 
Schoenberg-IIartenstein  to  quit  Vienna.  These  latest 
atrocities  now  being  linked  with  I'rzemysl  will  have  to 
be  handled  despite  the  condition  of  the  thermometer. 
It’s  going  to  be  a  hard  summer,  boys. 


NOT  A  POPULAR  KEFh.;SHMENT.  ‘ 
Newspaper  shakes. 


HAS  ITS  ADVANTAGES. 

A  daily  paper  out  in  Kansas  doesn’t  print  war  news 
for  fear  of  offending  its  German  readers.  Must  mean 
a  great  saving  on  cable  tolls,  repair  bills  for  type¬ 
setting  machines  and  a  cinch  for  head  line  writers. 


PRESS  TIME. 

When  the  cars  start  home  from  Coney  Island  after 
dark. 


The  coupon  scheme  is  getting  cramps — 
So  is  the  game  of  trading  stamps. 

The  public  it  is  growing  wise — 

Wants  value  full  for  all  it  buys. 
Something  for  nothing  one  can’t  get — 
That  is  a  safe  and  certain  bet. 

You  pay  for  stamps  and  coupons,  too. 

All  that  they  earn  comes  out  of  you. 
You  are  the  goat,  good  Mister  Man 
Of  so-called  “profit-sharing  plan.” 

But  you  are  growing  wise  we  know 
And  want  full  value  for  your  dough. 

The  merchants,  too,  are  growing  wise 
.\Dd  straight  goods  now  they  advertise. 
Couponless  goods  on  merit  sold 
In  ads  in  which  but  truth  is  told. 


TO  MINE  HOST. 

The  war  abroad  will  keep  at  home  those  who  in 
Europe  loved  to  roam,  who  though  well  up  on  gay 
I’aree,  ne’er  saw  Pen  Yana  or  Milwaukee,  who  think 
that  Yysilanti  good  is  some  kind  of  a  breakfast  food. 
Though  they  have  traveled  to  Berlin,  they’ve  never 
set  a  foot  in  Cin,  are  ignorant  of  Hackensack,  Council 
Bluff  and  Fon  du  Lac.  This  year  at  home  they'll 
have  t  ostay,  because  they  cannot  get  away,  so  let 
resorts  throughout  the  land  ust  adjvertise  to  beat  the 
band  and  get  the  coin  which  formerly  was  spent  in 
France  and  Italy,  and  in  all  other  lands  abroad,  where 
they  were  robbed  for  bed  and  board.  To  Europe  they 
cannot  go  back,  so  landlords  advertise  your  shack. 
.Tiist  buy  some  big  newspaper  space  and  make  a  for¬ 
tune  from  your  place.  Tom  W.  Jackson. 
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PERSONALS 

Hf'ii  \V.  Ilooiier,  ex-Governor  of  Teu- 
iifs.'oc,  will  become  associate  editor  of  the 
Knoxville  Journal  and  Tribune  about 
June  15. 

\y.  C.  Walsh,  formerly  of  the  New 
York  Tribune,  has  taken  charge  of  the  de¬ 
partment  of  promotion  of  the  New  Y'ork 
Times. 

K.  U.  Norman,  for  years  political 
writer  on  the  Hirmingham  (.Via.)  l.edger, 
has  been  offered  the  iK»8ition  of  assistant 
I)ost master  at  Hirmingham. 

Harry  H.  Wilson,  business  manager  of 
the  lielphi  (Ind.)  Citizen-Times,  has 
iH'en  apisjinted  trustet*  of  the  Northern 
Hospital  for  the  Insane  at  Is)gan8port, 
Ind. 

Kdward  G.  Westlake,  automobile  editor 
of  tlie  Chicago  (111.)  Host,  has  had  an 
operation  at  the  .Vle.xian  Hrolliers'  Hos¬ 
pital  for  the  removal  of  his  right  e.ve, 
wliieh  was  injured  in  an  automobile  acci¬ 
dent. 

.l<Kt  Mitchell  Chap|)le  is  to  lecture  be¬ 
fore  the  Milwaukee  tWis.)  I'ress  Club 
on  June  2'2  on  “Flashlights '  of  Great 
.Men.” 

Wallace  M.  Morgan,  for  many  years 
etiitor  of  the  Bakersfield  (Cal.)  .Morning 
F.cho,  has  (lualilitHl  as  one  of  the  first 
city  managers,  under  the  new  city  man¬ 
ager  form  of  government. 

.\.  O.  Bunnell,  of  Dansville,  N.  Y.,  who 
has  been  secretary  of  the  New  York  State 
l*ress  Association  for  -15  years,  is  to  re¬ 
sign  that  itositioii  at  the  next  annual 
iiiwting  held  at  Syracuse,  June  9-11. 

Samuel  W.  Meek,  .Tr,,  Yale  1917,  son 
of  Samuel  W.  Meek,  manager  of  the 
IMiiladelphia  Hress,  has  been  elected  man¬ 
aging  editor  of  the  Yale  (L'uiversity ) 
Haily  News. 

.Mrs.  Kva  Nagel  Wolf,  Sunday  editor 
of  the  Hhiladelphia  Hress,  was  in  New 
York  last  week. 

Charles  Harrison  Gibbons,  a  well- 
known  Canadian  newspaper  man  for  some 
years  special  agent  of  Ueuter’s  Telegram 
t'oinpany  in  Western  Canada,  has  been 
apisdiited  secretary  of  the  Koyal  Com¬ 
mission  on  Indian  Affairs  for  British 
Columbia. 

William  M.  Emery,  city  editor  of  the 
Kail  Kiver  (Mass.)  Evening  News,  is  one 
of  the  nominees  for  overseer  of  Bow- 
(loin  College,  now  being  voted  for  by 
that  institution’s  alumni.  Mr.  Emery 
was  l>orn  in  Brunswick,  Me.,  was  gradu- 
at«'d  from  Bowdoin  in  1889,  and  has  been 
secretary  of  his  class  since  graduation. 


IN  NEW  YORK  TOWN 

Herbert  B.  Swope,  city  editor  of  the 
World,  is  ill  at  his  home,  411  West  115th 
St  reet. 

Robert  Everett  has  left  the  Tribune  to 
join  the  staff  of  the  World. 

Ij.  B.  O’Shaughnessy,  of  the  World, 
will  take  a  vacation  until  September  1. 

Bob  Edgren,  of  the  siM)rting  department 
of  the  Evening  World,  has  been  ill  for 
more  than  a  week  with  rheumatism.  In 
his  ab.sence  his  work  has  been  done  by 
Vincent  Treanor. 

Harry  Schumacher  will  cover  the 
Greater  New  York  baseball  teams’  games 
on  the  road  for  the  Evening  Mail. 

R.  Ij.  Goldberg,  cartoonist  of  the  Even¬ 
ing  Mail,  is  to  do  some  work  for  the 
movies. 

Sigmund  Spaeth,  of  the  musical  de¬ 
partment  of  the  Evening  Mail,  is  to  cover 
tennis  gjimes  this  summer. 

Miss  Georgette  Wood,  of  41  Second 
avenue,  is  in  charge  of  the  “Save  a 
Home”  fund  for  t^e  Evening  Mail. 

F.  F.  Van  de  Water,  re-write  man  on 
the  staff  of  the  Tribune,  is  recuperating 
at  Hompton  Lake,  N.  J.,  from  an  attack 
of  throat  trouble. 

Rot)ert  B.  I’eck,  re-write  man  on  the 
Tribune,  has  suffered  the  loss  of  his 
father.  Dr.  F.  II.  Heck,  a  well-known 
physician  .of  Oneida  County. 

Walter  N.  Ward,  on  the  copy  desk  of 
the  Tribune,  has  returned  after  a  week’s 
vacation. 

W.  A.  Willis,  who  covered  the  Bames- 
R<s>spvelt  case  for  the  Herald,  is  back  in 
town. 

.Tason  Rogers,  publisher  of  the  Globe, 
and  B.  F.  Taintor,  managing  editor,  .have 
returned  from  Chicago. 


WASHINGTON  PERSONALS 

J.  Fred  Essary,  chief  of  the  Baltimore 
Sun  Bureau  and  editor  of  the  "Ad¬ 
dresses  and  Essays  of  Isidor  Rayitor,” 
is  the  author  of  a  book  entitltnl  “Mary¬ 
land  in  National  Holitics,”  which  has 
just  been  issued,  of  which  John  Murphy 
&  Co.,  of  Baltimore,  are  the  publishers. 

Hhilander  Johnson,  dramatic  critic  of 
the  Washington  Star  and  author  of  the 
"Shooting  Stars”  column  of  that  paper, 
has  lost  his  suit  against  the  producers 
of  the  show  called  "The  Beauty  Doctor” 
which  he  claimed  was  taken  from  his 
manuscript  "Dr.  Fakewell.”  He  will  ap- 
j)eal  the  case. 

Robert  D.  Heinl,  chairman  of  the 
Hnblicity  Committee  of  the  National 
Hress  Club,  has  reeeived  a  lette'r  from 
Oswald  Schuette.  formeily  Washington 
colTe^  jauident,  i.ow  Beil.n  representative 
for  the  Cliicago  Daily  News,  in  which 
Sclivu'tte-  s.iys  "Take-  it  from  me.  Bob, 
Germany  cannot  U*  staiveel  and  cannot 
Ik-  iH'aten.  Slie  is  going  to  win.” 

Mr.  Schuette  gives  some  interesting  in¬ 
formation  about  newspaper  men  in 
Berlin,  lie  says; 

“Tlu’re  were  seven  of  us  in  the  Adlon 
for  luncli.  for  instance:  Carl  von 
Wiegand,  of  tlie  World;  Janies  O’Don¬ 
nell,  Bennett  and  E.  K.  Weigle,  of  the 
Chicago  Tribune;  George  Goetz,  of  the 
Nord  Deutsche  Allgeneine  Zeitung; 
Guenter  Thomas,  of  the  Ubersiedienst, 
and  Harry  Hansen'  and  myself,  of  the 
Chicago  Daily  News.  Von  Weigand  ex¬ 
pects  to  leave  for  Constantinople  to¬ 
morrow.  When  he  conies  back  I  think 
I'll  sit  on  his  neck  and  take  his  $5  non¬ 
resident  nieinlHM-sliip  fee  away  from  him. 
HerU'rt  Corey,  who  is  already  one  of 
our  members,  is  at  The  Hague.  Hlease 
remeinlH'r  me  to  everybody  at  the  club.  ’ 

BOSTON  PERSONALS 

Dr.  Charles  H.  Haven  has  been  changed 
from  religious  editor  of  the  Host  to  head 
of  a  new  department  of  medical  news. 

Senator  James  W.  Bean,  Cambridge 
man  of  the  Globe,  was  one  of  the  active 
champions  of  the  new  bill  at  the  State 
house  for  the  censorship  of  movies. 

John  Taylor,  of  the  Journal,  who  has 
lieen  on  the  rewrite  desk,  has  been  re¬ 
assigned  to  stair  work. 

William  Doherty,  who  acted  as  city 
editor  of  the  Journal  during  the  serious 
illness  of  0.  G.  Draper,  city  editor,  is 
back  at  his  old  job  of  night  city  editor. 

Dennis  Cotter,  who  was  doing  the  labor 
run  for  the  Herald,  is  now  doing  the  re¬ 
ligious  work  for  that  paper. 

Ralph  Stratton,  Cambridge  man  of  the 
Journal,  has  been  elected  to  the  City 
Council. 

Joseph  D.  Hurley,  of  the  Post,  and 
Winfield  Thompson,  of  the  Glolie,  were 
the  only  Boston  men  sent  to  New  York 
to  get  a  special  story  on  the  arrival  of 
the  funeral  ship  with  laidies  of  the  vic¬ 
tims  of  the  Lusitania  disaster.  .Mr.  Hur¬ 
ley  was  accompanied  by  George  Walton, 
a  Host  jihotographer. 

“Bart”  on  Minneapolis  News 

“Bart,”  the  famous  cartoonist,  has 
joined  the  staff  of  regular  contribntors'to 
the  Minneapolis  Daily  News.  In  private 
life  “Bart”  is  Chas.  L.  Bartholomew. 
His  early  experience  as  a  reporter  has 
contributed  materially  to  his  reputation 
inasmuch  as  he  has  the  faculty  of  impart¬ 
ing  a  terrific  news  punch  to  his  work. 
“Bart”  has  been  drawing  cartoons  for  the 
Minneapolis  .Tournal,  for  more  than  20 
years.  His  work  has  even  attracted  at¬ 
tention  abroad,  and  he  has  had  at  least  as 
frequent  representation  in  English 
periodicals  as  any  other  American  car¬ 
toonist. 


Memorial  to  W.  R.  Nelson 

The  various  civic  and  other  organiza¬ 
tions  of  Kansas  City  are  planning  to 
erect  a  suitable  memorial,  probably  a 
statue,  in  recognition  of  the  services  ren¬ 
dered  the  city  by  the  late  William  R. 
Nelson,  owner  and  editor  of  the  Star. 


The  Plainfield  (N.  J.)  Daily  Press 
celebrated  its  twenty-eighth  birthday  on 
.May  16. 


AFFILIATION’S  NEW  PRESIDENT 


Sketch  of  William  Ganson  Rose  of  the 
Cleveland  Advertising  Club. 

The  new  president  of  the  Advertising 
.\tliliatiun  of  Cleveland,  Buffalo,  Detroit 
and  Rochester  is  William  Ganson  Rose, 
who  is  also  president  of  the  Cleveland 
Advertising  Club,  having  recently,  been 
elected  to  a  second  term  in  that  enter¬ 
prising  business  organization. 

Mr.  Rose,  while  an  advertising  and 
business  counsel,  devotes  a  large  part  of 


William  Ganson  Rose 


his  time  to  civic  organization  work.  He 
directed  the  three  largest  and  most  suc¬ 
cessful  industrial  expositions  that  have 
been  held  in  the  United  States,  that  of 
Cleveland  in  1909,  Detroit  in  1910,  New¬ 
ark  (N.  J.).  1912. 

He  has  attained  a  national  reputation 
in  his  books,  “Success  in  Business,”  “The 
Ginger  CYire,”  “Putting  Marshville  on  the 
Map”  and  “Waking  Up  Bolton,”  which 
have  a  wide  vogue  among  students  of 
modern  business  as  well  as  lovers  of 
spirited  fiction. 

Mr.  Rose  is  in  constant  demand  as  a 
speaker  before  chambers  of  commerce 
and  business  institutions,  and  he  actcnl 
as  toastmaster  at  the  recent  World  Court 
banquet  in  Cleveland.  He  is  a  member 
of  the  American  Press  Humorists,  the 
Cleveland  Chamber  of  Commerce,  the 
Delta  Tau  Delta  Fraternity,  Cleveland 
Rotary  Club  and  many  other  associa¬ 
tions. 


WEDDING  BELLS 

James  S.  Gibbons,  of  the  Scranton 
(Pa.)  Republican,  and  Miss  Nona  M. 
Smith,  of  Scranton,  were  married  on 
May  l.'j  at  St.  Mary’s  Catholic  Church 
at  Wilkes-Barre.  Their  honeymoon  will 
lie  spent  at  Atlantic  City,  N.  J. 


Charleston  Kempton '  Abbott,  special 
representative  of  the  Pittsburgh  (Pa.) 
Press  at  Atlantic  City,  N.  J.,  and  Miss 
Jean  Forster  Harding  were  married  on 
May  18  at  Pittsburgh.  Mr.  and  Mrs. 
Abiiott  exjiect  to  reside  at  Atlantic  City. 


James  S.  Hitchcock,  formerly  sporting 
editor  of  the  Kalamazoo  (Mich.)  Gazette, 
was  married  in  Lansing,  Mich.,  on  May  2 
to  Helen  Frances  Youngham,  of  Lansing. 
Mr.  Hitchcock  is  at  present  on  the  edi¬ 
torial  staff  of  the  Lansing  Press. 


The  annual  election  of  the  Brooklyn 
Press  Club  will  take  place  next  Tuesday 
night,  June  1.  Erie  H.  Palmer,  political 
reporter  of  The  Standard  Union,  has  been 
nominated  for  president. 


CHICAGO  PERSONALS 

Harry  Lyttle  is  acting  as  financial 
editor  of  the  Herald  in  the  absence  of 
George  A.  Johnson,  who  is  in  hospital  as 
the  result  of  severe  injuries  sustained 
in  an  automobile  accident  a  week  ago. 

■  Charles  J.  McGuirk,  formerly  of  the 
Essanay  Film  Manufacturing  Compuny, 
edits  the  moving  picture  department  re¬ 
cently  establish^  by  the  Examiner. 

John  C.  Shaffer,  owner  of  the  Post, 
and  D.  £.  Town,  general  manager  of  the 
Shaffer  group  of  newspapers,  have  re¬ 
turned  from  Denver,  where  they  looked 
over  the  Shaffer  interests  in  Colorado. 

George  Wheeler  Hinman,  Jr.,  a  son  of 
the  former  editor  and  owner  of  the  Inter- 
Dcean  and  now  president  of  Marietta, 
O.,  College,  has  joined  the  local  staff  of 
the  Tribune. 

Capt.  Thomas  Marshall,  trap,  rod  and 
gun  authority  of  the  Examiner,  is  at¬ 
tending  a  shoot  in  Memphis. 

Richard  J.  Finnegan,  city  editor  of 
the  Journal,  who  recently  was  made  a 
member  of  the  Di.xie  Highway  commis¬ 
sion,  is  attending  a  meeting  of  that  Isaly 
in  Chattanooga,  Tenn. 

Howard  E.  Shepard  has  been  trans¬ 
ferred  from  the  sales  department  of  the 
-\merlcan  Radiator  Company  to  be  as¬ 
sistant  to  Louis  Bruch,  vice-president  of 
the  company,  in  charge  of  the  advertising. 

Merton  Victor  Wieland,  of  the  Herald, 
was  married  on  May  18  to  Miss  Edith 
Frances  Mulholland.  The  ceremony  was 
performed  at  Christ’s  Episcopal  Church, 
the  Rev.  Charles  H.  Young  officiating. 

Miss  Louise  James,  fashion  editor  of 
the  Tribune,  and  Hal.  Davidson  Barglet 
will  be  married  on  the  evening  of  May 
29  in  Ardmore,  Ill. 

L.  R.  Thomas  and  Hollis  Corbin  have 
joined  the  Examiner  staff. 

D.  B.  Oakley,  of  the  advertising  staff 
of  the  Examiner,  died  at  his  home  May 
16.  A  gas  jet  accidently  left  burning 
near  a  window  was  the  cause. 

J.  B.  Wielgot  left  the  advertising  staff 
of  the  Examiner  last  week  to  associate 
himself  with  Fulton  &  McCutcheon, 
automobile  accessory  wholesalers. 

Edward  G.  Westlake,  the  veteran 
automobile  editor  of  the  Evening  Post, 
is  recovering  from  an  operation  per¬ 
formed  last  week,  by  which  his  right 
eye  was  removed.  Mr.  Westlake  was 
injured  while  touring  in  Colorado  two 
weeks  ago. 

Albert  Harty  has  joined  the  adver¬ 
tising  department  of  the  Examiner. 

Charles  W.  Fear,  Joplin,  Mo.,  was  re¬ 
elected  president  of  the  Labor  Press  As¬ 
sociation. 


Newspapermen  Play  Golf 

New  York  newspaper  golfers,  to  the 
number  of  thirty  or  more,  braved  the  rain 
on  Monday  last  to  compete  at  the  Si- 
wanpy  golf  course.  The  low  gross  score 
was  that  of  John  Anderson,  whose  card 
showed  8G.  Grant  Rice  and  Fred  Flaugh 
tied  for  the  low  net  score  with  92  minus 
7-85.  A1  Hedley  and  H.  B.  Martin  tied 
with  H.  A.  Haines  and  Fred  Flaugh  for 
the  choice  of  first  and  second  prizes  in  the 
best  ball  matches. 


OBITUARY  NOTES 

John  O’Neil,  editor  of  the  New  Brit¬ 
ain  (Conn.)  Herald,  and  a  correspondent 
of  the  New  York  City  Times,  died  at  his 
home  in  New  Britain  last  week,  aged  50 
years.  He  had  been  attached  to  the 
Herald  staff  for  twenty-five  years. 

Clarence  H.  Gay,  for  many  years  con¬ 
nected  with  the  Boston  (Mass.)  Globe, 
died  at  his  home  in  Boston  on  May  17. 

Mrs.  Mart  Aones  Fitzgibbon,  a 
newspaper  writer  who  had  represented 
the  'Toronto  (Ont.)  Globe  both  in  Canada 
and  abroad,  is  dead  at  her  home  in 
Toronto. 

Frank  B.  Washington,  of  Oakland, 
Cal.,  one  of  California’s  pioneer  journal¬ 
ists,  and  at  one  time  owner  of  the  San 
Francisco  Examiner,  died  recently  in 
Oakland,  aged  06. 


Norwalk.  O. — 'The  Daily  Journal,  the 
only  Democratic  daily  published  at  Nor¬ 
walk,  has  gone  into  the  hands  of  a  re- 
i-eiver. 
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ON  THE  NEEDLESS  WASTE  IN  ADVERTISING 


Merle  1  hurpe  Shout*  Hou  Adt*  May  Be  Ut»ele88 — Laek  of  Co-operatloii 
Between  Advertii*er(*  and  Editori* — Better  Ihiderntanding  Urged 
I  poll  Both — Kditor't*  Pen  Vermis  Business  Man’s  Cash  — 


Thrown  into 

('lll)  A(.o,  Mil.v  IS.  -  AdtlrcssiiiK  ilif  II- 
liiKiiM  Iljiily  l*r»*.-s  A>s<M'i!il ion  in  sitshiion 
Ikto  today.  .Merle  Thoriie.  of  I  lie  Uni¬ 
versity  of  Kansas  deiiartineiit  of  jour¬ 
nalism.  declared  that  the  only  way  the 
<s*nntry  dailies  could  coniiiete  with  the 
liiK  new<na])*‘rs  and  magazines  was  to 
organize  for  the  |iur|Mise  of  eliminating  a 
little  mole  of  the  gainiding  element  in 
advert  it^ng. 

“It  is  ijuite  generally  adinitUal  that 
there  is  a  frightful  waste  in  advertising.” 
said  -Mr.  Thorpe.  “Some  place  the  waste 
at  lifl.v  p*r  cent.,  others  <le<lare  it  to  la- 
greater  than  that.  \  fifty  per  cent,  ef¬ 
ficiency  means  from  $‘I(Ki.n(K>  to  ^.‘idtl.OOO 
a  year  thrown  into  the  dca-p,  deep  sea. 
If  the  figure  sca-ms  preposterous,  study 
for  a  laomeiil  your  own  ha-al  field  :  How 
mnch  are  you  sure  is  wasted  there  by  in¬ 
judicious  advertising? 

“Waste,  of  l•ourse,  is  a  law  of  pro- 
tligate  nature,  and  is  resident  in  all  forms 
of  imiustry,  hut  even  generous  nature 
would  flinch  at  a  Jitf-.'itf  basis  of  efficiency, 
and  there  is  not  an  industry  in  the  laud 
that  could  stand  up  tinder  such  cmidi- 
I  ions. 

“Xor  can  advertising. 

“The  rural  publisher  must  make  an 
honest  effort  to  retluct-  this  waste,  to 
eliminate  a  little  more  the  gambling  ele¬ 
ment,  to  make  the  printi-d  salesman  a 
little  Is'tter  salesman.  Under  pres»‘iit 
conditions  he  can  not  do  much  by  himself 
to  comisde  with  the  Chiiago  'J'ribune’s 
.Merchandising  Servic-e  Department  and 
the  Curtis  Hiireaii  of  Industrial  Kesearch. 
He  must  join  hands  with  the  other  pub¬ 
lishers  of  his  s»*<*iion  and  state,  and  to¬ 
gether  all  may  by  judicious  direction 
raise  the  efficiency  of  advertising  in  the 
country  press. 

H  I!  »>\  KKCOAT.S  IX  JfLY. 

“la-t  me  jiass  on  a  s<»eiuingly  obscure 
hyiMithetical  ijiiestion  thrown  at  me  in 
all  si-riousness  by  a  national  advertiser. 

“‘If  1  should  send  to  one  thousand  Il¬ 
linois  (slitors  cash  copy  advertising  fur 
overcoats  with  instructions  to  run  dur¬ 
ing  June  and  July,  how  many  of  these 
etlitors  would  advi'C  me  that  there  was 
little  demand  for  overcoats  in  July  in 
their  communities'?’ 

“The  Nobby  Tread  Tire  Company 
s|>ent  several  hundred  dollars  advertising 
its  tires  in  Toiteka.  At  the  end  of  a  six 
we<‘ks’  caniitaigii  it  was  found  that  there 
had  not  In-en  a  Nobby  Tread  tire  on  sale 
ill  To|M>ka  during  that  time.  This  was 
a  dead  waste,  yes.  worse  than  dead  waste. 
l)e<-aus<'  it  would  have  been  lietter  if 
I)ros|)ective  cust*uiiers  bad  not  b<*eu  S4‘nt 
in<iuiring  for  Nobby  Tread  tires  only  to 
Is-  disai)|siintetl. 

“I  must  tell  you  here  of  the  most  re- 
inarkabb-  letter  I  ever  saw.  A  New 
York  a<l  agency  st-iit  to  a  hirge  daily 
which  oistraicdron  the  long-run  isdicy  1 
have  outlined  a  $(!<»(>  contract  with  some 
shoe  copy.  The  ad  read;  ‘For  sale  at  all 
dealers.*  Following  its  custom  the  jiaiter 
detailed  a  man  to  find  out  where  the 
sho«-8  were  on  sale.  It  took  nine  days  to 
loi-ate  a  store.  The  paper  informed  the 
agency  that  the  shoe  comptiny  had  insuf¬ 
ficient  distribution,  and  that  the  copy 
would  l>e  held  U])  until  better  distribu¬ 
tion  could  lie  obtJiinetl,  and  offering  to  as¬ 
sist  in  this  work  if  desirable.  The 
agenc.v  replied  that  it  knew  there  was 
no  distri'oution :  that  its  client  knew 
there  was  no  distribution;  that  its  client 
was  a  man  who  advertise*!  to  himself  and 
merely  wanteil  representation  in  a  Chi¬ 
cago  pap*-r,  and  to  go  ahead  and  run 
the  i-opy. 

“Here  is  the  remarkable  letter  written 
by  the  pa|M-r  to  the  advertising  agency; 

“  ‘\Ve  n-gret  that  we  cannot  run  the 
ail  vert  ising  in  question.  We  feel  that  we 
<iiiinot  afford  to  allow  a  millionaire  shoe 
mannfacturi-r  to  play  with  our  advertis¬ 
ing  ciduinns;  nor  can  we  afford  to  s<-nd 


the  Deep,  Deep  Sea. 

our  ri-a*lers  to  a  slon-  for  an  arti<-b‘. 
knowing  that  th»-y  will  l»e  disap|>binted.' 

“Here  is  one  more  element  of  gambling 
eliminat(-d. 

“A  hardware  *H)inpany  after  spending 
a  hundred  dollars  in  a  small  city  learned 
that  the  two  leading  hardware  stores  had 
its  goiMls  in  the  basement,  and  were  dili¬ 
gently  and  ostentatiously  boosting  the 
giMsls  of  a  rival  conc-ern.  If  a  customer 
was  sent  by  the  local  patter’s  ad  to  the 
hardware  store  for  an  advertised  article, 
he  would  be  met  by  the  salesman’s  ‘O, 
you  don’t  want  that  brand!  It  is  Iteing 
over-advertise<l.  M’e  found  it  so  unsatis- 
fai-torj  that  we  bad  to  drop  it.  Now, 
we  bave  here,  etc.’  Another  case  of  ad¬ 
vertising  mom-y  thrown  into  the  deep, 
d*-i-p  si-a. 

“AM  I  MY  IIKOTHKH’S  KKKI’KR?” 

“.Vnd  the  i)iiesiion  you  are  on  the  |)oint 
of  asking  in*-.  I  jiiit  to  the  national  ad¬ 
vertiser;  ‘Do  you  ex|)e<-t  the  newspaper 
to  take  on  a  big  part  of  your  sales- 
miinagi-r's  duties?  .Vren’t  you  in  a  posi¬ 
tion  of  buying  a  saddle  and  bridle  and 
asking  to  have  a  horse  thrown  in?' 

“Tin-  answers  that  came  ba<-k  were 
various,  bitt  all  pointed  in  one  direi-tion  ; 

“  ■M’oitld  you  take  my  copy  and  good 
money  t*>  advertise  an  article  which  you 
knew  would  not  sell  or  which  i-ould  not 
1m-  Isiught  in  your  comnuinity?  (Irantiug 
that  it  is  my  business  to  see  that  my 
distribution  channels  are  free,  aren’t  you. 
its  my  salesinau,  as  .vou  style  yourself, 
tnorally  bound  to  assist  me  in  delivering 
the  giKMls  you  sell?  In  other  words  can 
the  editor  ri-sort  to  that  early  side-step; 
“.Vm  I  my  brother's  kee|>er‘?” 

“.\nother  took  a  different  lack : 

“‘If  you  were  s*-lling  a  commodity 
wouldn't  it  be  to  your  advantage  to  in¬ 
crease  that  commodity's  efficienc-y,  to 
lengthen  its  lif*-,  to  make  it  more  service¬ 
able?  Advertising  is  the  e<litor’s  com¬ 
modity.  Despite  the  big  stories  of  the 
tiidd  Dust  Twins  and  the  Victor  dog,  its 
exact  value  is  unknown  and  in  many 
••ases  is  questionable.  If  I  were  deiiend- 
eiit  upon  advertising  for  my  living  I’ll 
go  fjir  out  of  my  way  to  assist  it  in  the 
job  of  making  good.’ 

“.Vnother  advertiser  put  it  this  way  ; 

“  'If  an  e<litor  had  a  man  selling  sub- 
s«-riptions  for  him  and  in  the  course  of 
his  solicitation  he  found  a  <-*)mplaint — 
one  comphiint — that  the  «-arrier  did  not 
deliver  the  paper  Itecaust-  the  coiuplain- 
iinl  was  on  a  side  street,  what  would  the 
publisher  do  to  this  salesman  if  he  should 
tell  the  subs<-riber  that  it  was  none  of 
his  business,  that  it  was  up  to  the  cir- 
I'lilatiou  manager,  or  distributor,  or  busi¬ 
ness  manager,  to  see  that  the  paiter  was 
delivered,  and  finally  that  he  was  not 
paid  to  do  the  circulation  manager's 
work?’  ” 

Mr.  'I'liorpe  continued  that  all  ad- 
niitt«‘d  there  had  lieen  many,  many 
crini*-s  committed  in  the  name  of  news¬ 
paper  co-operation.  He  did  not  condone 
these  offenses,  but  insisted  that  adver¬ 
tisers  should  ask  fur  nothing  but  that 
l*‘gilimate  helit  which  .any  workman  or 
partner  (itariner,  he  thought,  was  the 
better  wonl)  <-ould  be  expected  to  give. 
The  circulation  salesman  mentioned 
above  certainly  could  be  expected  to 
notify  the  circulation  manager  of  the 
leak  in  his  department.  I'lie  itublisher 
could  certainly  Ite  expected  to  look  after 
his  client’s  interests  to  the  extent  of  noti¬ 
fying  him  that  there  was  an  obstruction 
somewhere  along  the  line.  The  company 
woulil  eagerly  take  steps  to  remove  the 
trouble. 

“An  editor,  a  good  friend  of  mine,” 
continueil  Mr.  Thorite,  “said  the  other 
•lay :  ‘The  Sun-kist  orange  people,  be¬ 
cause  they  have  a  iF.’iO  contract  with  me 
for  advertising  space,  had  the  nerve  to 
ask  me  to  distribute  a  package  of  dealer 
helps  among  the  merchants  handling  their 


goods.  1  shoved  the  stuff  into  the  waste¬ 
basket  in  a  hurry.’ 

man  who  six-nt  last  y*-ar 
in  railroad  advertising  tohl  me  that  an 
eiiitor  print*-*!  a  story  to  the  effe*-t  that 
forty  passengers  hail  to  stanti  in  the 
aisles  for  two  hours  on  one  of  his  i-om- 
pany's  trains  l>e*-!iuse  of  la*k  of  equip¬ 
ment  ami  then  followed  up  tlie  story 
with  an  i-ditorial  of  the  ‘Something 
Sliouhl  lb-  Done’  t.vpe,  *-alling  on  the 
Utilities  t.%imniissiou  to  investigate.  The 
general  passeng*-r  iigent  wrote  the  editor 
a  court<-*)us  letter  asking  for  the  date 
I  and  train,  saying  that  he  wished  to  fasten 
the  blame  and  take  steps  to  prevent  a 
recurren*-e  of  the  trmible.  He  received 
no  answer  from  the  i-ilitor,  and  although 
a  sei'ond  letter  was  written,  three  months 
ago,  the  eilitor  had  not  had  the  i-ourtesy 
to  reply.  This  in  spite  of  the  fact  that 
the  e*litor  is  *-arrying  .fl'J.I  worth  of  that 
railroad's  ailvertising.  telling  his  n-aders 
to  patronize  the  road.  Surely  here  was 
an  opportunity  for  healthful  i-o-opera- 
tion  ! 

TI.MUfl'TOO  ON  COltSKTS. 

"A  i-orset  manufa<-turer,”  said  Mr. 
ThoriJC,  “who  spent  tjtlOtl.OOO  last  year  in 
newspapers  *.-umplained  not  only  of  the 
lai'k  of  I'O-oiK-ration  but  tlie  ilownright 
antagonistic  attitude  taken  by  the  news¬ 
papers,  unwitting  doubtless  in  must 
*-as<-s.  but  nevertheh-ss  antagonistic. 
Some  long-haired  reformer  started  a  fake 
story  about  ‘the  corset  evil,’  its  menace 
to  h*-nlth,  and  Imw  some  m«-*li(‘al  so*'iety 
of  Timbuct*i*>  ha*l  *'*m*lemned  it  iiii- 
*iualifit-*lly,  an*l  *'li>se*l  the  article  with 
l•esoluli*)ns  a<l*iptt-d  by  Fren*-h  so*-iety  (?) 
Iea*lers  against  its  use.  The  story  got 
int*)  th<-  plate,  it  was  clipped  and  re¬ 
printed  fniin  *-*>ast  to  *'oast.  in  many 
*'ast-s  appearing  alongsi*le  the  advertise¬ 
ment  of  the  *-*irset  manufa*-tur*-r.  N*) 
***lit*)r,  it  s*-ems,  took  the  tnuible  to  l*iok 
int*)  the  fa*-ts.  (’arelcss  editing  in  this 
*-iisi'  lib*-led  a  legitimate  industry,  and 
an  imiustry  that  was  using  the  *-olumns 
of  th*)s*-  very  newspapers  to  s<-ll  its 

g*)IMis. 

“  'No  *)ne  expects  an  advertiser  to 
bridle  the  e*litor’s  tongue,’  said  the  corset 
n;an.  'but  the  publisher  ought  at  least  to 
give  his  nati*)nal  advertiser  the  same  fair 
and  *-areful  treatment  that  he  gives  his 
l*)*-al  industry.  N*)t  one  of  these  editors 
w*)ul*i  have  printed  a  damaging  st*)ry 
ab*)ut  his  banker  *)r  *lruggist  or  dairy 
with*)ut  a  pn-liminary  inv«-8tigation. 
Why  slmnld  not  the  corset  industry  get 
the  saint-  tr*-atnient  ?’ ” 

In  *-*in*-liisi*)n  Mr.  Thorpe  p*)inte*l  out 
that  there  has  t*)  *-ome  a  more  helpful 
and  healthful  and  intelligent  *-o-*)pera- 
lion  on  the  part  *)f  the  t-di;or  and  puh- 
lisher  of  the  small  *laily,  whi*‘h  would 
make  n*it  *)nly  for  a  better  feeling  *)n  the 
part  *)f  tbe  general  advertiser  but  would 
react  on  the  l**cal  advertiser. 

THK  KKMKDY. 

In  a*lditi*)n  t**  c*>-operation,  the  spi‘ak*-r 
sai*l  that  the  country  dailies  must  *lo 
five  things  ; 

1.  .V  simplified  rale  card.  A  rale  *-ai*l 
that  is  lumest,  with  an  honest  *lis«<iunt. 
and  a  rale  card  that  has  no  strings  tie*! 
to  it. 

2.  A  more  r*-sponsive  circulation. 

’The  country  paper  must  clean  up 

its  *-olumus,  bx-ally  as  well  as  *)lherwise. 
The  advertising  columns  as  well  as  its 
news  and  (-ditorial  (-olumns  must  carry 
*-onviction  to  the  readers. 

4.  The  country  papers  must  take  some 
of  their  own  m^icine  to  themselves. 

.").  They  must  be  able  and  in  readiness 
to  furnish  bona-fide  distribution,  and 
bona-fide  sociological  information  along 
magazine  lines. 


Duplex  versus  Scott 

The  Duplex  Printing  Press  Company, 
of  Battle  Creek,  Mich.,  has  brought  suit 
in  the  District  Court  of  the  Unit*?*! 
States,  District  of  New  Jersey,  against 
the  Scott  Printing  Press  Company,  of 
Plainfield,  N.  J.  The  bill  of  complaint 
was  filed  on  May  15  at  Trenton.  The 
plaintiff  complains  of  infringement  on  the 
part  of  the  Scott  Company  of  its  pnt**nts 
relating  to  rotary  presses  of  low  *l*)wn 
*-*)nsiru<-ti*)n. 
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In  Pittsburgh 

The  most  successful  newspaper  adver¬ 
tising  mediums  are  the 

GAZETTE  TIMES 
Morning  and  Sunday 
CHRONICLE  TELEGRAPH 
Evening  except  Sunday 

They  e*Iucate  the  public  and  create  a 
buying  impulse. 

It  is  known  by  actual  test  that  they  are 
vitally  necessary  in  order  to  insure  the 

Greatest  Passible  Return  from  an  Adver¬ 
tising  Appropriation. 

Fiat  combination  rate  is  22)4c. 
per  agate  line. 

For  further  information  or  co-operation 
write 

URBAN  E.  DICE, 

Foreign  Advertising  Manager, 
Pittsburgh,  Pa. 

J.  C  Wilberding, 

225  Fifth  .Avenue . New  York  City 

T.  M.  Ilranham  Company, 

919  Mailers  ItuiUling . Chicago 

t'hcmical  lluilding  . St.  Louis 


THE 

ORANGE 

LEADER 

la  the  only  Daily  (Evening)  and  Weekly 
Paper  published  in 

ORANGE,  TEXAS 

and  Orange  County,  and  tbe  only  paper  that 
eovera  tbe  ru-hest  seotl*>n  of  Southeast  Texas 
and  Southwest  I>ouislana. 

“Circulation  hooka  open  to  all" 

THE  LEASER  PRINTING  00. 
Orange,  Texas 
W.  H.  Stark,  Owner. 

Hugh  K.  Taylor,  Mgr. 
Foreign  RepreaeDtativea 
Robert  W.  S.rkes,  Jr.  Walter  U.  CUrk 

1  Madison  Ave.,  Advertlalng  Bldg., 

New  York.  Chicago,  III. 


THE  NEW  HAVEN 

Times-Leader 

Is  the  leading  one-cent  daily  newspaper  of 
Conueetleut  and  the  only  one-cent  paper  In 
tbe  State  whloh,  baa  tbe  full  Aas*x'Uted 
Dress  loused  wire  service. 

The  only  evening  paper  In  New  Haven, 
member  of  Audit  Bureau  of  Circulatlona. 

Bryant.  Griffltha  and  Fredericks 
226  Fifth  Ave.  716  Peoples  Oaa  Bldg. 

New  York  Chicago 


IN 

Colorado  Springs 

IT’S 

THE  TELEGRAPH 

J.  p.  McKinney  son 

New  York  Chicago 


L.  A.  Hoffman,  of  New  York,  will 
spend  June,  July  and  August  at  his  former 
home  in  New  Orleans. 


Sheppard  Friedman  is  re-write  man  on 
^Ihe  Press. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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DEPARTMENT  STORE  ADVERTISEMENTS 

Some  of  the  Vital  Principles  That  Should  Guide  the  Writers  in  Their 
Preparation— Truth  Builds,  Falsehood  Destroys  Business — 
Dimond  Before  Full  Copy  (]luh. 


Maurice  M.  Dimond,  president  of  the 
A.  D.  Matthews  Co.,  of  Brooklyn,  in  ad¬ 
dressing  the  Full  Copy  Club,  recently 
got  closer  to  the  fundamentals  of  depart¬ 
ment  store  advertising  than  the  general 
run  of  speakers  on  this  subject. 

Every  word  of  his  talk  was  distinctly 
worth  while,  and  most  of  it  is  repro¬ 
duced  here: 

“Many  years  ago — many  years  before 
the  Christian  era — the  nomadic  tribes 
living  in  and  around  the  Desert  of  Sa¬ 
hara  made  periodic  pilgrimages  or  trips 
from  one  section  of  the  land  to  an¬ 
other. 

“These  trips  included  the  temporary 
stopping  at  the  oases  along  the  route 
until  the  grazing  or  the  water  supply 
gave  out  when  the  tribe  would  move 
along  to  the  next  oasis. 

“Each  tribe  included  members  who 
were  craftsmen  in  the  various  arts  of 
those  times,  workers  in  cloth,  metals, 
wood  and  precious  stones. 

SELLING  GOODS  IN  EARLY  DAYS. 

“The  movement  of  hundreds  and 
sometimes  thousands  of  men  women  and 
children,  their  horses,  camels  and  cattle 
and  all  the  paraphernalia  of  their  camp 
was  spectacular,  indeed — almost  like 
the  magic  creation  and  obliteration  of  a 
good  sized  village.  It  was  an  event  to 
other  friendly  tribes  and  communities 
who  were  thus  brought  to  know  what 
other  parts  of  the  world  produced.  The 
camel  was  truly  the  ship  of  the  desert, 
for  on  his  back  was  transported  the  com¬ 
merce  of  the  land. 

“As  one  large  tribe  would  journey 
across  the  sandy  wastes,  perhaps  to  visit 
Gizah  or  Alexandria,  it  would  be  joined 
by  other  tribes  bound  in  the  same  direc¬ 
tion  or  to  the  same  destination. 

“Intercourse  of  ideas  and  knowledge 
and  barter  and  exchange  of  goods  add¬ 
ed  interest  to  those  meetings,  and  when 
the  large  settlements  were  reached  and 
the  caravan  pitched  its  tents  for  a  pro¬ 
longed  stay  it  was  the  occasion  of  much 
rejoicing  and  festival  and  was  called  the 
keriness. 

“The  kermess  was  visited  by  every  per¬ 
son  within  a  radius  of  fifty  miles  to  see 
and  to  sell  and  to  buy  and  exchange. 

“This  was  the  birth  of  the  present  day 
department  store. 

BEST  KIND  OF  ADVERTISING. 

“Now  you  ask:  How  could  a  depart¬ 
ment  store  support  itself  in  those  days 
without  advertising? 

“Well,  it  had  advertising — the  finest 
kind  of  advertising. 

“The  various  tribes  with  whom  the 
various  artisans  were  located,  advertised 
themselves  throughout  that  immense 
tract  of  land  by  the  value,  the  wonderful 
workmanship,  exquisite  artistry  put 
into  the  goods. 

“It  was  the  pride  of  one  tribe  over 
another  to  excel  in  workmanship. 

“It  was  the  pride  of  the  Phoenicians 
to  make  dyes  that  have  never  since  been 
equaled,  and,  by  virtue  of  this  art,  they 
not  only  supplied  their  own  needs  in 
clothing,  but  introduced  coldred  fabrics 
into  the  world. 

‘Tn  those  days  a  man  had  to  make 
good  goods  in  order  to  have  them  com¬ 
mand  attention.  That  was  his  adver¬ 
tisement.  People  would  travel  thou¬ 
sands  of  miles  in  order  to  get  some 
fabric  or  some  cloth,  or  some  article  of 
jewelry,  or  some  fine  piece  of  workman¬ 
ship,  because  it  had  the  reputation  of 
l)eing*good,  and  it  had  to  he  good  to 
have  the  reputation. 

ENEMIES  OF  GOOD  MERCHANDISE. 

“It  is  a  far  cry  from  those  days  to 
these.  Reputation  brought  imitation, 
adulteration  and  substitution,  elements 
that  have  given  rise  to  serious  conse¬ 
quences,  for  imitation  has  produced  dis¬ 
trust,  adulteration  has  produced  dissatis¬ 
faction,  and  substitution  has  caused 
doubt. 

“The  keenness  of  local  competition 
and  the  almost  limitless  variety  of 


inetliods  for  impressing  the  public  in 
this  country  with  merchandise  of  one 
locality  over  that  or  another  brought 
about  a  condition  of  apathy  in  the  pub¬ 
lic  mind  that  nothing  but  the  most 
startling  and  spectacular  announcement 
would  arouse. 

“The  saying,  ‘You  can’t  do  wrong  and 
get  away  with  it,’  was  never  more  truth¬ 
fully  exemplified  than  in  advertising. 
Merchants  and  firms  who  have  persisted 
in  this  line  of  advertising  have  gone  to 
the  ground. 

“By  reason  of  this  long  era  of  un¬ 
truthfulness,  the  advertiser  of  today  has 
a  much  more  difficult  task  ahead  of  him, 
for  he  must  be  able  to  tell  of  his  wares 
in  such  a  manner  as  to  impress  the 
reader  or  hearer  that  what  he  says  is 
true. 

SHOULD  BE  DIGNIFIED. 

“Therefore,  the  advertising  should  be 
dignified  and  have  an  atmosphere  of 
firmness  and  character  behind  it,  because 
you  would  not  orally  tell  of  your  wares 
in  a  slipshod,  lackadaisical  manner.  You 
would  naturally  use  as  impressive  lan¬ 
guage  as  you  could,  and  you  would  en¬ 
deavor  to  gain  your  hearers’  sympathy 
and  interest  by  the  sincerity  and  truth¬ 
fulness  of  your  statements. 

“Anything  less  than  mere  sincerity 
and  truthfulness  falls  short  of  what  is 
necessary  in  newspaper  advertising.  If 
merchandise  has  not  merit,  then  what 
we  think  is  advertising  is  condemnation. 

“If  we  spend  money  to  advertise  a 
product,  but  know  that  product  to  be 
inferior  and  unworthy  of  what  we  may 
say  about  it,  then  we  spend  money  to 
ruin  our  product  instead  of  to  adver¬ 
tise  it. 

“Advertising  merchandise  in  a  de¬ 
scriptive  manner  should  be  telling  about 
it  as  one  speaks. 

TELL  THE  STORY  PLAINLY. 

“Advertising  managers  should  be  en¬ 
couraged  more  and  more  by  you  gen¬ 
tlemen  to  present  their  copy  as  near  to 
the  human  way  of  telling  a  story  con¬ 
cerning  that  article  as  if  they  were  tell¬ 
ing  it  by  word  of  mouth,  to  a  person. 

"There  is  no  doubt  but  that  the  style 
of  advertising  of  Wanamaker’s  and 
Loeser’s  form  a  type  which,  although 
not  entirely  applicable  to  every  concern, 
is  nevertheless  a  type  to  strive  to  attain 
as  nearly  as  possible. 

“It  seems  to  me  that  newspaper  ad¬ 
vertising  or  the  advertising  of  merchan¬ 
dise  in  newspapers  should  be  something 
on  the  style  of  a  letter  of  introduction. 
Newspapers  were  made  for  news  and 
therefore  principally  for  that  reason  it 
makes  it  all  the  more  of  an  art  to  be 
able  to  tell  merchandise  in  a  newsy  way. 

“The  character  of  a  newspaper  is 
based  largely  and  firstly  on  the  charac¬ 
ter  of  its  editorials.  The  character  of 
the  stand  it  takes  in  the  matters  of  the 
civic  life,  the  position  it  holds  in  regard 
to  the  civic  welfare,  all  have  a  big  influ¬ 
ence,  and  it  gets  to  be  known  as  a  paper 
of  character  or  lacking  in  character  ac¬ 
cording  to  its  ethics  in  presenting  news. 

“Many  times  an  advertiser  will  blame 
a  newspaper  for  a  poor  day’s  business  as 
the  result  of  an  advertisement,  when  if 
the  truth  were  known  the  ad  in  itself 
was  an  exaggerated  statement  and 
wholly  unworthy  of  response. 

“Just  as  the  news  in  a  paper  becomes 
known  to  be  dependable,  just  so  the 
ads  in  a  paper  may  become  dependable. 
It  is  like  an  introduction  to  the  reader 
by  a  well-known  and  reliable  friend,  to 
read  the  advertisement  of  a  store  in  the 
paper  he  patronizes. 

“If  you  find  a  place  for  the  person 
recommended  to  you  by  your  friend, 
and  that  person  turns  out  to  be  un¬ 
worthy  of  your  confidence  and  you  find 
that  you  have  been  misinformed  by  your 
friends  it  is  no  greater  disappointment 
that  results  in  patronizing  a  store  which 
does  not  live  up  to  its  promises  adver¬ 
tised  in  that  paper. 

“This  newspaper  advertising  seems  to 


be  a  joining  proimsition  between  the 
newspapers,  its  readers  and  its  adver¬ 
tisers.  It  is  almost  profit-sharing  in  its 
responsibilities  and  its  co-operative  fea¬ 
tures. 

TRUTH  AND  THE  NEW  F.RA. 

"Truthful  advertising  points  the  com¬ 
ing  of  the  new  era  in  advertising.  Ad- 
\ertisiiig  men  should  be  just  as  jealous 
of  the  advertising  matter  that  is  put 
intt»  their  culuinns  as  they  are  of  their 
personal  letters.  When  they  accept  an 
advert  iseinent,  they  should  accept  it 
with  the  knowledge  and  faith  that  it  is 
true. 

“The  time  will  come  when  newspapers 
will  reserve  the  privilege  of  declining 
all  advertisements  which  they  do  not  be¬ 
lieve  to  be  absolutely  true,  and  the 
sooner  it  comes,  the  better. 

“A  newspaper  should  be  against  lend¬ 
ing  a  inordl  support  to  help  a  faker  to 
.sell  his  merchandise,  and  it  should  re¬ 
fuse  to  sell  its  tremendous  influence  for 
illegitimate  purposes. 

“Nothing  should  appear  in  its  pages 
that  does  not  bear  its  hallmark  of  ster¬ 
ling  quality. 

VALUE  OF  ORIGINALITY. 

“One  of  the  cleverest  things  a  man 
can  do,  a  young  man  especially,  is  to 
stamp  originality  on  everything  he  does, 
to  do  it  so  differently  from  those  about 
him  that  it  stands  out  clearly. 

“It  ought  not  to  be  said  that  to  speak 
the  truth  is  an  original  thing,  and  it 
must  not  he  thought  that  I  mean  that 
we  are  dishonest  today  by  intention,  but 
through  custom,  and  it  takes  a  man  of 
courage  to  state  more  than  the  general 
public  thinks,  to  come  out  and  say  what 
is  the  truth  and  not  say  those  things 
that  the  public  expects  them  to  say 
through  long  years  of  custom  in  order 
to  sell  his  goods. 

“There  are  merchants  numbered  by 
the  tens  of  thousands  in  the  United 
States  who  would  welcome  a  leader  to 
put  them  on  the  path  of  truthful  adver¬ 
tising. 

“lad  us  be  original.  There  is  plenty 
of  trade  in  this  world.  It  would  not  be 
possible  for  all  the  people  in  Manhattan 
and  Brooklyn  to  trade  in  fifty  stores. 
There  will  never  be  more  stores  than 
there  are  people  to  trade  in  them,  but 
the  store  which  advertises  truthfully, 
and  the  store  which  educates  its  patrons 
to  know  that  when  they  go  there  they 
will  find  exactly  what  was  told  them  in 
the  newspapers,  will  always  be  crowded, 
for  people  always  Iww  to  honesty,  and 
always  go  where  they  can  get  exactly 
what  they  wish  to  get. 

THE  WOMAN  AND  THE  STORE. 

“If  a  vvoman  reads  an  ad  and  is  in¬ 
terested,  she  may  go  to  that  store  to 
look  at  the  advertised  merchandise.  She 
goes  there  out  of  curiosity.  She  does 
not  go  there  because  she  believes  in  it. 
A  woman  is  quick  to  recognize  values. 
She  intuitively  knows  fabrics,  intuitively 
knows  she  is  getting  what  she  is  paying 
for,  .and  if  there  was  ever  a  go^  ad¬ 
vertising  agent  in  the  world  it  is  a 
woman.  One  enthusiastic  woman  will 
do  more  good  than  many  untruthful  ads. 

“Buyers’  and  managers’  meetings,  con¬ 
ferences  with  the  merchandise  managers, 
schools  for  salesmanship  for  the  sales¬ 
people,  classes  of  instruction  for  the 
junior  help,  welfare  work,  the  spirit  of 
human  interest  in  those  who  work  for 
us,  the  establishment  of  an  esprit  de 
corps  throughout  the  organization,  the 
founding  in  the  sales  persons’  mind 
knowledge  that  the  merchandise  offered 
for  sale  is  exactly  as,  represented,  and 
worth  every  cent  of  the  money  charged 
for  it.  These  are  the  principles  upon 
which  a  store  can  start  advertising.” 

The  Great  Falls  (Mont.)  Tribune  plans 
to  erect  a  new  building  for  itself  at  an 
estimated  cost  of  $75,000. 


L’Etoile  of  Lowell,  Mass.,  the  oldest 
French  daily  paper  in  New  F.nglnnd,  has 
recently  celebrated  its  thirtieth  anni¬ 
versary. 


The  newspaper  cartoon  artists  of  Chi¬ 
cago.  Ill.,  are  to  give  a  beefsteak  dinner 
at  the  Hotel  Sherman  at  midnight  on 
Saturday,  May  20. 


MAKING  OF  A  NEWSPAPER 


Geneva  Editor  Points  Out  Three  Vital 
Factors  in  Development  of 
Today's  Papers. 

coiupreheiisive  survey  of  the  news¬ 
papers  of  the  day  was  given  in  an  ad 
dress  made  by  W.  A.  Gracey,  e«litor  of 
the  Geneva  (N.  Y.)  Daily  Times,  before 
the  University  Club  of  Geneva,  last 
week. 

Mr.  Gracey  said  that  there  were  three 
devices  or  factors  which  had  developed 
newspapers  to  their  present  proportions; 
namely,  the  fast  web  presses  printing 
from  circular  stereotype  plates;  lino¬ 
type  machines  by  which  the  type  is  so 
rapidly  set;  and  the  photo-engraving 
process  which  makes  illustrations  pos¬ 
sible.  All  are  developments  of  the  past 
generation. 

NEW  NEWSPAPER  STANDARDS. 

Speaking  of  newspaper  standards. 
Mr.  Gracey  said  that  they  had  been 
materially  raised  in  recent  years,  both 
in  regard  to  the  publication  of  news  and 
of  advertising.  In  news  the  tendency 
is  more  and  more  towards  the  publica 
tion  of  that  which  is  constructive  and 
aims  to  the  upbuilding  of  the  public 
welfare;  rather  than  the  destructive, 
and  that  which  panders  to  sensational¬ 
ism  and  morbid  curiosity.  The  print¬ 
ing  of  scandals  and  sensations,  he  de¬ 
clared,  is  on  the  wane,  though  there  are 
times  when  these  are  necessary,  varying 
with  conditions;  for,  he  said,  to  err  is 
human  and  to  be  curious  and  want  to 
know  about  the  misfortunes  of  others 
is  just  as  human.  The  sensational  and 
criminal  in  news,  he  also  held,  have  their 
lessons.  It  would  not  do,  in  his  opinion, 
to  suppress  such  news  entirely.  Only 
by  the  light  of  truth  and  publicity  can 
we  know  of  evil  conditions  that  alxiund. 
Not  publishing  the  truth  will  not  elimi¬ 
nate  the  eviL 

ADVERTISING  STANDARDS  HIGHER. 

Speaking  of  advertising  standards 
Mr.  Gracey  said: 

“Along  with  the  cleaning  up  of  the 
news  columns  and  the  upward  tendency 
of  journalism  in  this  respect  has  come 
a  marked  improvement  in  the  standards 
in  regard  to  advertising.  In  fact,  there 
has  been  both  an  evolution  and  a  revolu¬ 
tion  in  recent  years  that  is  astonishing 
when  one  compares  present  with  past 
methods  and  practices. 

“The  tone  of  advertising  has  change<l 
greatly.  Formerly  it  was  bombastic, 
extravagant,  superlative  in  expression 
as  well  as  often  deceptive,  misleading 
and  many  times  dishonest. 

“It  may  be  some  of  these  things,  or 
even  perhaps  all  of  them  still  are  found 
with  some  advertisers,  but  these  are  the 
exception  now,  while  the  great  majority 
of  advertising  in  the  newspapers  of  today 
is  clean,  reputable  and  reliable,  with 
honesty  and  truthfulness  as  the  princi¬ 
pal  aim. 

“This  change  has  come  about  partly 
through  higher  ideals  in  business  life,  but 
largely  through  the  influence  of  the 
newspapers  which  have  taken  an  ag¬ 
gressive  stand  and  demanded  that  their 
advertising  columns  be  free  from  ob¬ 
jectionable  or  misleading  matter. 

WARNS  OF  MUZZLING  MOVES. 

“Publishers  have  come  to  feel  that 
they  are  as  much  resjjonsible  for  the 
character  of  the  advertising  that  they 
print  as  they  are  for  the  news  that  they 
print  or  the  editorial  sentiments  they 
express.” 

Mr.  Gracey  closed  with  a  warning 
concerning  a  tendency  that  has  been 
arising  to  restrict  the  freedom  of  the 
press. 

In  recent  months,  he  said,  there  had 
been  several  tentative  proposals  in  dif¬ 
ferent  states  for  legislation  that  would 
place  newspapers  under  the  regulation 
of  various  kinds  of  commissions.  He 
declared  this  tendency  to  be  bad  and 
one  that  was  distinctly  towards  the 
muzzling  of  the  press. 

“A  sorry  day  for  the  United  States  it 
will  be.”  he  declared,  “if  a  government 
censorship  is  ever  established  over  the 
American  press.” 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


PROFITABLE  NEWSPAPER  ADVERTISING 

HOW  THE  NEW  YORK  TELEPHONE  COMPANY  HAS  MADE  A  BIG  BUSINESS  VASTLY  BIGGER 
By  No  Means  Satisfied  with  Merely  “Putting  In”  Telephones.  It  Has  Spent  (and  Is 
Spending)  Thousands  Upon  Thousands  of  Dollars  to  Help  Merchants  Sell  Goods,  to  In¬ 
form  the  Public  About  the  Telephone  Business  and  (Incidentally)  to  Teach  Good  Manners. 


Hy  .tKTIH'K  KI.I.IOT  Sl'KIIl  I. 

**An<l  just  how  does  the  advertising 
<-oiue  in  on  thi.sV” 

‘‘By  driving  home  and  eliiiehing, 
through  the  newspapers,  what  our  luer- 
<-antile  customers  have  l)een  told  by  our 
own  representatives.” 

“Do  you  find  a  satisfactory  resjOTiiseV” 

“Absolutely !  Business  men  are  being 
stimulated  more  and  more,  through  our 
advertising,  to  study  for  themstdves  how 
they  can  make  profitable  u.se  of  their 
telephones.  That's  what  we  want  to  get 
them  to  do — -get  them  to  think.  The  re¬ 
sults  are  certain  to  come — positively. 
Merchants  are  only  just  finding  out  how 
full  of  possibilities  is  the  telephone.  It 
is  hel|iful  and  adaidable  in  a  score  of 
ways.  Itesides  assisting  in  buying  and 
selling,  it  helps  in  colbn-tion  woyk.  saves 
time  in  <  orresiM)nden(  e.  in  interviews,  in 
making  (or  hrenkingt  oi>portuni.ies.  and 
so  on  Of/  infinitum." 


glad  to  hear.  Nattirally,  however,  this 
is  ctmfidential  and  we  have  to  speak  of  it 
only  in  general  terms.  For  example,  one 
well-known  firm  assured  us  that  in  a  very 
recent  month  two  of  its  men  sold 
worth  of  goods  by  telephone,  in  addition 
to  the  orders  regularly  brought  in  by  the 
field  men.  l.sn’t  that  de<-idedly  ‘worth 
while’*!'  .\nd  that’s  only  one  case  out 
of  hurdreds,  hear  in  mind.  Then  we  find 
business  men  using  the  telephone  wi4h 
highly  gratifying  rt‘sults  tf)  call  up  old 
<  ustoniers,  when  sales  are  slack,  and  see 
if  there  isn’t  ‘something  doing.’  Very 
often  good  orders  can  be  had  by  the  very 
simple  process  of  asking  for  them.  It's 
an  inexpensive  ‘try-out.’  too.  If  a  mer¬ 
chant  has  an  idea  along  some  new  line  of 
selling  effort,  he  can  test  it  out  far  more 
(|uickly  and  efficiently  by  the  telephone 
than  by  any  other  metluKl.  If  it  isn’t 
‘right.’  he’ll  know  it  in  a  hurry  ainl  can 


You  never  saw  such  nitslest  chaps  as 
they  are  down  in  Dey  street,  at  tlie  office 
fif  the  Xew  York  Telephone  Company — 
particularly  for  men  who  <h»  as  much 
talking  as  they  do.  They’ll  talk  alsuit 
the  great  company  with  which  they  are 
assfM-iated  readily  enough ;  but  mention 
their  own  names  in  print — never! 

Well,  when  you  come  to  think  of  it,  that 
is  not  so  bad  an  index  after  all,  of  the 
spirit  that  has  made  so  greatly  for  suc¬ 
cess  in  that  big  shop  in  recent  years ; 
for.  with  everylMsly  from  the  president 
down  to  the  office  boys,  it  isn’t  jrersonality 
that  counts — it’s  the  company — the  coiii- 
•  pany — always  the  company. 

Xewsimper  publishers  are  interested  in 
the  telephone,  and  what  it  can  do  for 
them,  in  scores  of  ways,  of  course ;  but 
the  subject  is  so  big  that  it  is  not  possible 
to  be  more  than  sketchy  and  fragmentary- 
in  talking  even  of  the  single  topic  of  the 
telephone  company  as  an  advertising 

jiatron. 

PKEKTOENT  VAIL’S  RETORT 
The  story  goes  that  once  when  Presi¬ 
dent  Vail  was  remonstrated  with  for 
thinking  tliat  advertising  could  boost  the 
telephone,  the  remark  was  made  that 

“ever.vlKidy  knows  all  alsnit  the  tele¬ 

phone.”  But  Mr.  Vail  came  back  in  a 
flash — “Yes ;  but  they  don’t  all  think 
alsmt  it.” 

There  you  have  it — the  purisise  to  do 
something  more  than  just  to  get  iteople  to 
install  telephones  (though  that  was 

greatly  hel|>ed  by  publicity).  The  big 
idea  was  to  get  them  to  study  and  plan 
and  scheme  how  to  vac  telephones  more 
and  more,  so  as  to  make  more  ami  more 
money  for  the  v^rs. 

.\nd  advertising  did  it— -slowly  at  first 
and  then  in  incn'asing  and  .vet  increasing 
volume,  to  this  day. 

“Selling  by  telephone  is  one  of  the 
latest  forms  of  effort  with  us,”  sjiid  to 
me  the  official  with  whom  I  had  my  talk. 
“I  mean  by  this,  instructing  merchants 
how  to  use  their  telephones  so  as  to  in- 
crpa.s«-  their  sales  atid  tints  increase  their 
profits.  So  far  we  have  s»uit  repre¬ 
sentatives  to  fully  it.lKK)  such  business 
men  in  and  near  (Jreater  New  York,  and 
the  results  have  b«*eu  astonishing.  We 
.  give  eaedi  »>f  these*  merchants  a  IsKek  of  in- 
strue-tions.  giving  all  sorts  of  helpful  hints 
and  sugge*stions.  ,\nd  these  are  emi¬ 
nently  practie*al,  too.  because  they  are 
basenl  111)011  the  ai-tual  experience  of  men 
who  have  ‘tried  out’  every  one  of  them. 
Then  we  supiil.v  printed  slips  containing 
their  names  and  addresses  (of  course  also 
giving  the  telephone  numbers),  window 
dis|ilays,  ‘cut-outs.’  etc.,  et<-.  Further¬ 
more.  we  supplement  all  this  with  all 
sorts  of  new  ideas  from  time  to  time,  in 
a  news  way.” 


Gentleness 


Opportunity 

WITH  ALL  the  world  waiting  in  the  shadow 
of  a  mighty  conflict;  with  the  thoughts  of 
men  tempered  by,  and  sensitive  to,  the 
barometric  changes  of  resulting  business  conditions; 
with  the  presence  daily  of  countless  chances  for 
commercial  and  social  friction,  the  New  Year  brings 
an  unprecedented  opportunity  and  obligation  for 
the  development  of  that  greatest  of  arts — the  art 
of  gentleness. 

Two  million  times  daily  the  people  of  the  me- 
tropmlis  send  their  voices  out  over  the  telephone! 
Two  million  times  daily  a  point  of  personal  contact 
is  established!  Two  million  times  daily  an  oppor¬ 
tunity  is  presented  for  the  practice  of  the  art  of  just 
being  kind  in  thought,  in  manner  and  in  speech! 

With  such  an  opportunity  for  the  building  up 
of  the  gentler  qualities  of  American  business,  and 
such  an  obligation  for  their  ever-watchful  promo¬ 
tion,  the  year  1913  should  be  the  greatest  of  all 
years  in  the  development  of  gentleness  as  a  pre¬ 
dominant  American  characteristic. 

New  York  Telephone  Co. 


“How  do  you  suggest  that  the  merchant 
get  after  his  sales  force  in  order  to  teach 
them  the  profitable  use  of  the  telephone 
in  ‘moving’  merchandise’!'” 

“Simplest  thing  in  the  world.  We  say 
something  like  this  to  the  dealer ;  ‘Call 
in  your  Is'st  sale.smen.  Show  them  the 
proiter  way  to  give  a  telephone  sales  talk. 
Assign  each  salesman  {terhaps  pros¬ 
pective  customers.  Ask  him  to  call  them 
by  wire  and  to  report  the  results  to  you. 
When  they  have  done  that  you  will  not 
be  guessing — .vou  will  knotr — all  the  whys 
and  wherefores  of  your  trade  in  your  lo¬ 
cality,  and  you  will  understand  why  con¬ 
cerns  just  like  yours  are  every  day  bopm- 
ing  their  sales  by  just  this  very  method 
of  an  intelligent  telephone  campaign.’  ” 

“Do  you  ever  get  a  direct  ‘line’  on  re¬ 
sults?” 

“Indeed  we  do.  Man  after  man  tells 
118  things  as  to  his  business  progress,  via 
the  telephone  route,  that  he  is  mighty 
glad  to  give  us  and  that  we  are  mighty 


IF  you  are  inteiuJing  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 


12  S.  Market  Street, 


Chicago 


put  it  into  the  discard.  If,  however,  it 
‘takes,’  then  he  can  juish  it  vigorously 
and  with  ceitainty  of  siic:(s,s.“ 

“Does  this  sales-btMiming  idea  affect 
your  public  station  business’/” 

“That’s  a  decidedly  interesting  part  of 
it.  It  isn’t  at  all  necessary  for  the  ac¬ 
complished  telephone  user  lo  uw  the  in¬ 
strument  in  the  ‘home  offi<*e.’  Any  in¬ 
strument,  anywhere,  is  literally  ‘just  as 
good.’  And  don’t  forget  that  an  exiwrt 
salesman  can  interview  about  twenty 
timeg  as  many  people  by  wire  ns  he  could 
possibly  call  upon  in  iiersou.  I’ublic 
telephones  are  the  o  !e  great  friend 
of  the  tired  salesinan  who  used  to  say  to 
himself,  at  the  end  of  a  long,  hard  day. 
that  he  munt  go  back  to  the  office  so  ns  to 
dictate  two  or  three  short  letters  ‘that 
must  go  out  tonight.’  How  much  simpler 
to  step  into  some  telephone  booth  at  his 
very  hand,  dictate  those  letters  over  the 
wire,  and  then  go  home!  Sales  managers 
who  ‘route’  their  men  are  enabled  lo  get 


THE  SEAHLE  TIMES 

“The  Beit  That  Honey  Can  Buy” 

Daily,  73,000 
Sunday,  90,000 
57,000  in  Seattle 

A  copy  to  every  family. 

Largest  circulation  by  many  thouaanda  of 
any  daily  or  SuiKla.r  paper  on  the  North 
Pacific  Coaat. 

During  1914,  the  Times  led  the  P.  I. 
Iiy  :i,600.00U  agate  tines.  The  Times  gained 
.13,000  lines  and  P.  1.  loit  650,000  tinea. 

Largest  Qaaatily  Best  Qaality  Circalation 

The  S.C.  Beckwith  Special  Agency 

Sole  Foreign  Representatives 
New  York  Chicago  St.  Lonis 


Cljtta0o  lExamin^r 

Three  directing  editors  with 
salaries  totaling  approximately 
$50,000  are  making  the  Chicago 
Examiner  the  best  newspaper, 
Daily  and  Sunday,  published  in 
the  city  of  Cnicago.  It  is  a  wise 
investment. 


DAILY,  222,887 
SUNDAY,  501,277 

Member  Audit  Bureau  of  Circulations 


A  $100,000  INVESTMENT 

will  be  made  in  straw  and  Panama  hats  dur¬ 
ing  the  next  few  weeks  by  the  98,425  daily 
readers  of  the  II  Progresso  Italo  Americano. 
This  paper  is  the  one  and 
only  New  York  City  Ital¬ 
ian  Membet  of  the  A.  B.  C. 

These  people  are  constantly  in  the  mar¬ 
ket  for  thousands  of  dollars’  worth  of  ne¬ 
cessities  and  luxuries. 

They  are  influenced  by  II  Progresso,  be¬ 
cause  it  is  written  in  their  mother  tongue. 
They  understand  and  believe  in  the  paper. 

You,  too,  should  talk  in  the  tongue  they 
like  when  selling  by  the  printed  word. 

We  can  help  you. 

11  Progresso  Italo  Americano 

42  ELM  STREET  NEW  YORK  CITY 


Cline  -Westinghouse 

MOTORS  FOR 

PRINTERS 

ON  YOUR  RIGHT  as  you  enter 

Cline  Electric 

CHICAGO 
IVlIg.  NEW  YORK 
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in  touch  with  them  quickly  at  any  time  of 
the  day,  in  case  of  need,  while  the  men 
tlieniselves,  by  'ringing  up’  headquarters 
every  hour  or  so,  can  get  quicker  action 
on  orders  and  give  their  customers  better 
service.” 

"Hetter  business  for  employers  means 
more  men  at  work,  naturally.  That’s  a 
good  side  to  the  telephone  activity,  isn’t 
it?” 

“Decidedly.  Here’s  a  conspicuous  case, 
right  here  in  New  York  City.  Y'ou’d 
know  the  firm  in  a  minute  if  1  could  tell 
you  its  name.  The  head  of  the  firm  told 
me  this  himself.  Said  he  ;  ‘Our  manager 
came  to  me  not  long  ago  with  the  news 
that  he  was  going  to  lay  off  fifteen  men 
because  of  lack  of  work.  Here’s  how  I 
prevented  it :  I  had  a  bookkeeper  make 
a  card  record  of  each  customer.  Dn  each 
jard  there  appeared:  Name,  address, 
telephone  number,  name  of  buyer,  date  of 
last  order,  details  of  last  order.  Wit., 
the  cards  before  me,  I  called  several 
customers  by  telephone,  referred  to  the 
last  order,  inquired  if  it  had  been  satis¬ 
factory,  and  with  this  as  an  opening  t 
asked  for  more  business.  The  plan  was 
.so  successful  that  1  called  in  my  best 
salesmen,  carefully  drilled  them,  and  put 
them  to  work  at  the  telephone.  Ry  means 
of  this  systematic  telephone  canvass  we 
not  only  got  enough  business  to  keep  all 
our  men  busy,  but  we  had  to  work  over¬ 
time.’  ” 

“I  see,  at  times,  some  of  your  adver¬ 
tising  that  has  an  educational  turn.  Do 
you  find  that  advantageous?” 

“You’ve  hit  the  word — ‘educational’  is 
right.  We’ve  spent  thousands  of  dollars 
telling  the  public,  for  example,  what  a 
‘wire  chief’  is,  and  how  he  works ;  how 
lines  and  apparatus  are  tested  and 
‘trouble’  is  cared  for;  how  every  big  fire, 
ac(  ident  or  explosion  calls  out  an 
‘emergency  force’  at  once,  to  deal  with 
conditions  as  they  may  be  found.  We 
<inve  done  the  same  thing  in  describing 
New  York’s  mammoth  ‘information’  sys¬ 
tem  and  in  telling  about  the  get-up  of  the 
Telephone  Directory — ‘the  most  used  and 
most  useful  book  in  New  York.’  Do  you 
know,  by  the  way,  that  it  costs  a 

day  to  furnish  the  directory  to  New  York 
(Mty  telephone  users?  At  times,  also,  we 
print  large  advertisements  giving  details 
of  the  army  of  15,000  telephone  emiiloyes 
that  are  reipiired  to  furnish  this  city  with 
its  .  world-standard  service — its  various 
training  schools,  pension,  accident  and 
sickness  benefits,  life  insurance,  etc.,  etc. 
We  have  bought  valuable  space,  too,  to 
show  the  public  how  our  engineering  <le- 
partinent  is  planning  constantly,  ‘JO  years 
ahead — arranging  the  size  and  hx-ation 
of  needed  buildings,  f\iture  switchboards 
pole  lines  and  subways ;  and  all  this 
not  for  next  month  or  next  year,  but 
for  a  score  or  more  of  years  hence.  So 
well  known  is  New  York’s  telephone 
service  that  visitors  come  from  all  over 
the  world  to  study  it.  It  is  the  undis¬ 
puted  standard  of  excellence.” 

“How  about  ‘The  Voice  With  the  Smile 
Wins’ — your  ‘slogan’  for  many  years?” 

“It  surely  has  been  a  winner — and 
you’ll  agree  with  me  that  it  ought  to  be. 
People  are  inclined  to  get  fretty  with  a 
pier'e  of  metal,  when  they  wouldn’t  dream 
of  doing  so  if  face  to  face  with  the  person 
at  the  other  end  of  the  wire.  Realizing 
that  fact,  we  spent  many  thousands  of 
dollars — and  are  still  spending  them — to 
impress  upon  people  who  use  the  telephone 
that  even  though  they  cannot  see  the 
man  at  the  far  end  of  the  wire,  he'g  thrrr 
juit  the  tame;  and  he  deserves  patience 
and  courtesy  for  that  precise  reason.  We 
even  go  further  than  that,  and  occasion¬ 
ally  publish  an  advertisement  that  makes 
very  little  mention  of  the  telephone,  but 
i8_.  intended  to  be  an  impressive  lesson  to 
the  public  in  respect  to  poise  and  good 
manners.  A  conspicuous  example  of  this 
is  our  recent  large  advertisement  headed 
‘Gentleness’  [re-printed  on  the  preceding 
page].  We  had  letters  of  approval  from 
near  and  far— and  from  men  and  women 
distinguished  in  literature  and  in  all  the 
higher  strata  of  culture.  Some  of  them 
thought  fthey  said),  that  the  millennium 
was  surely  on  the  way  when  a  semi-public 
service  corporation  spends  thought  and 
care  (let  alone  money!)  on  tr.ving  to 
improve  the  personal  behavior  of  its  cus¬ 
tomers.” 


$5,000  CASH 

buys  substantial  interest  in  dominant 
daily  of  city  of  20,000.  Owner  prefers 
man  competent  to  act  as  business 
manager,  advertising  solicitor  or  news 
editor.  Proposition  L.  Y. 

C.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  New  York 


HELP  WANTED 


Advertisements  under  this  classification  fifteen 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line. 


Canvasser:  Roadman  for  eountrj-  rlrriilation 
work.  Must  lie  well  recommended;  strlotly  sober 
h.ibita.  Metropolitan,  rare  Allen,  116  West  32nd 
Street,  New  York  City. 


SITUATIONS  WANTED 


.Advertisements  under  this  classification  ten 
cents  per  line  each  insertion.  Count  six 
nerds  to  the  line. 


C1UCU1.AT10N  MANAGER. 

Wilb  exeellent  qualifications  and  successful 
dail.\  uewsi>a|ier  experleuce,  wants  to  bear  from 
newspaper  having  |>osltion  which  requires  first 
class  man.  Full  particulars  by  letter.  Address 
Rox  I)  1480.  The  Editor  and  Publisher. 


ADVERTISING  MANAGER  desires  change. 
Have  had  many  years’  experience  with  Chicago. 
.Middle  West  and  Pacific  Coast  papers.  .Mr. 
Publisher,  I  can  convince  yon  that  I  know  the 
advertising  and  business  end  of  the  newspaper 
game  by  showing  you  credentials  of  my  past 
reconl.  Give  me  a  chance  and  I  will  Increase 
vour  advertising  receipts  to  where  they  should 
be.  Address  Box  D  1484,  The  Editor  and  Pub¬ 
lisher. 


MISCELLANEOUS 

Advertisements  under  this  classification,  ten 
cents  per  line  each  insertion.  Count  six 
words  to  the  line. 


WANTED. 

Every  Editor  who  desires  to  get  the  right 
dope  on  Killy  Sunday,  the  great  evangelist,  who 
hits  Paterson  April  4th,  to  send  25  cents  for  a 
five  weeks’  subscription  to  the  Paterson  Press, 
the  city's  most  infiueutial  newspaper. 


One  of  our  clients  would  buy  a  gootl  general 
magazine  baving  about  100.000  circulation. 
llarris-IUbble  Company,  171  Madison  Avenue, 
Niw  York,  N.  Y. 


RE.ALi  EDITORIAL  SERVICE.  Not  doped  out 
printed  stuff,  but  original  Mss.  on  any  subject 
you  wish  by  many  different  authors.  Exclusive 
territorial  rights.  Make  your  paper  a  power 
editorially.  Address  Literary  Bureau,  EP2, 
Hannibal,  Mo. 


“NORTH  COUNTRY  ADVANCE,”  a  live 
weekly  covering  moot  prosperous  towns  In 
Northern  New  York.  Paying  Job  department 
in  <-unnection.  Established  11  years  and  has 
lila-ral  advertising  patronage  both  local  and 
foreign  at  good  rates.  An  opportunity  to  take 
up  established  country  weekly  in  paying  field. 
Price  Aldrich  Printing  Company,  Phila¬ 

delphia,  Pa. 


FOR  QUICK  SALE. 

Two  Model  3  IJnotype  .Machines,  seven  extra 
magazines,  sixteen  fonts  matrices  (Old  Style  and 
Roman),  Two  Motors,  Ijot  Spacebands,  liners 
and  ejector  blades.  Two  Monotype  Casters  and  a 
one  ton  Melting  Furnace  (Gas),  all  In  perfect 
•■ondltion.  Address  D  1483,  care  The  Editor  and 
Publisher 


FOR  SALE 


-Advertisements  under  this  classification  fifteen 
cents  per  line^  each  insertion.  Count  six 
words  to  the  line. 


FOR  SAIJ9 — At  an  exceptional  bargain, 
slightly  usetl  high-speed  thirty-two  page  cylinder 
Duplex  printing  press.  In  perfect  condition. 
Owners  having  const.lidated  and  using  larger 
press.  Write  for  price  and  particulars.  A. 
McNeil.  Jr.,  Post  Piildishing  (iompany,  Rrldge- 
I>ort.  Conii. 


Publishers’  Supplies  Market 

.\ntlmonv  .  .‘?4.."i0 

Tin  . . .  :17..‘!7M, 

U-nd  .  04.40 

Copper  .  IS.BO 

News  print  .  2.00-2.2.'; 

Ciiift  paper  .  4.7.'i  to  .'i.’J.'i 

WimiiiU‘<;.  Man.  It  is  niimo'tul  in 
\\  inni|)«“<;,  Man.,  that  the  Kveniii;;  Tele- 
jfram  ami  the  Tribune — which  is  also  an 
evening  paper — may  consolidate. 


Scranton 


The 

Consolidation 


We  have  just  completed  negotia¬ 
tions  for  the  consolidation  of  the  two 
morning  newspapers  of  Scranton,  Pa. 

This  is  the  second  important  an¬ 
nouncement  this  firm  has  had  the 
pleasure  of  making  concerning  its  op¬ 
erations  in  the  Scranton  field,  having 
effected  in  1912a  consolidation  of  the 
Scranton  Daily  Truth  and  the  Tribune- 
Republican. 


Until  recently  Scranton  had  four 
dailies  contending  for  the  patronage  of 
a  city  of  I  50,000  population.  As  a 
result  of  our  activities  this  field  is  today 
being  served  by  two  big,  successful 
newspapers — ^The  Republican  in  the 
morning  and  the  Times  in  the  evening. 


The  owners  of  the  properties  which 
have  been  consolidated  in  Scranton, 
considered  the  services  of  this  organi¬ 
zation  necessary  in  bringing  about  this 
very  desirable  situation.  As  a  matter 
of  fact  they  conducted  strenuous  nego¬ 
tiations  in  each  of  these  deals,  which 
came  to  naught  until  our  services  were 
enlisted. 


IN  CONSOLIDATION  THERE  IS 
STRENGTH  AND  PROFIT 


Harwell,  Cannon  &  McCarthy 

Newspaper  and  Magazine  Properties 
TIMES  BUILDING  NEW  YORK 
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THE  PITTSBURG 
PRESS 

Has  the  LARGEIST 

Dailf  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foratga  Adrertiiiac  RaprweatatiTM 
L  A.  RUIN,  M«tropolltin  Tower,  N.  T. 
JOHN  GLASS,  Peoples  Gu  Bldj.,  (Uc4o 


PoitOvRico  and  Latin-America 

Mailing  Lists 

A  trade  DISCOVERY!!!  It  pay*  to  n»e 
tfapm  frrrly.  Hrro  Is  what  one  of  our  cus- 
tnmrra  says:  "MallMi  fifty  letters  to  Porto 
Riro  and  got  45  repllas,  of  whlrb  37  resulted 
Id  sale*.  Mailed  ooe  bnndred  same  letters 
to  proepects  here  In  tbe  0.  S.  and  received 
about  13  replies  and  No  sale!!!  Yon  bare  a 
TRADE  niSCuVERY,  Indeed.”  Ask  for 
particulars  and  our  list  contalnlne  hundreds 
of  different  classifications  of  Porto  Rico  and 
I  atln-Aroerlca  malllne  lists.  Specify  your 
wants,  plesse. 

THE  MAH.  ORDER  00.,  Box  14S,  L  t, 
San  Germin.  Porto  Rico. 
Reference:  Bank  de  Ecooomlas.  San  OermAn. 


Get  the  Best  Always 

Greater  Pittsburg’s  Greatest 
Newspaper 

WAUJICE  O.  BROOKE. 

Bmnswlck  Building,  New  York 

HORACE  M.  PORD, 

Pe<i|>lee  lias  BiillilinfC,  Chicago 

H.  C.  ROOK. 

Real  Estate  Trust  Building,  Philadelphia 


DETROIT 

SATURDAY  NIGHT 

is  in  itself  a  ('uarantee  of  its  advertised 
products.  It  IS  unnecessary  for  the  ad¬ 
vertiser  to  discuss  the  honesty  or  relia¬ 
bility  of  his  goods.  The  fact  that  the 
advertising  was  accepted  by  DETROIT 
S.ATURD.W  NIGKT  is  sufficient  guar¬ 
antee  to  its  readers. 

Foreign  Advertising  Representatives 

G.  LOGAN  PAYNE  CO. 

T4S  Mar<]iiette  Building,  Chicago 
2110  Fifth  Ave.,  New  York  City 
Publicity  Building.  Boston 


Buff  alp  News 

EDWARD  H.  BUTLER 

Editor  and  Publlaher 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.” 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

1  to  ewvcr  til*  GREAT  SOUTHWEST 

150,000 


A’  TOP  0’  THE  WORLD 

Beinii  observations,  pertinent  and  impertinent,  principally  about  newspapers, 
advertising  and  advertising  men 


IN  THEIR  PROFOUND  wisdom  the  legislators  of  New  Jersey  have 
legislated  that,  beginning  with  July  1  next,  dazzling  or  glaring  or  blind¬ 
ing  automobile  lamps  shall  no  longer  be  permitted  to  infest  the  roads, 
streets,  avenues  and  alleys,  or  be  propelled  on  the  highways  of  that  state. 
And  this  fresh  example  of  freak  legislation  has  opened  the  eyes  of  at  least 
one  manufacturer  of  auto  accessories  to  the  new  opportunity,  possibly,  of 
getting  something  for  nothing — the  something  being  as  much  valuable  space 
in  newspapers  as  possible  for  publicity  for  said  manufacturer’s  products. 

The  H.  W.  Johns-Manville  Company  is  sending  to  newspapers  through¬ 
out  New  Jersey  a  galley-proof  sheet,  three-quarters  of  a  column  long,  con¬ 
taining,  in  several  forms  and  of  varying  lengths,  the  “news  story”  that  the 
new  law  goes  into  effect  on  July  1,  and  that  this  concern  makes  a  non¬ 
blinding  lens,  which  can  be  fitted  to  standard  auto  lamps,  and  which  has 
been  approved  by  the  New  Jersey  Department  of  Motor  Vehicles.  The 
printed  matter  is  accompanied  by  a  letter  addressed  to  the  “Automobile 
Editor,”  in  which  the  firm  says: 

“We  are  offering  the  enclosed  items  for  publication  in  your  news  columns. 
This  matter  has  genuine  news  value  and  will  be  read  with  interest  by  your 
readers,  as  it  points  out  the  way  to  mhet  the  requirements  of  the  new  statute 
and  at  the  same  carry  adequate  road  illumination. 

“Trusting  that  you  may  be  able  to  find -a  place  for  three  or  four  sticks 
of  this  story  in  your  Auto  Department  and  thanking  you  in  advance  for 
any  courtesies  you  may  be  able  to  extend,  we  are,”  etc. 

At  the  trial  of  the  Barnes-Roosevelt  libel  suit  William  M.  Ivins  quoted 
that  old  back-numoer  Julius  Caesar  to  the  effect  that  “all  Gaul  is  divided  in 
three  parts.”  This  manufacturer  goes  him  one  better.  The  advertising  mat¬ 
ter  for  which  it  asks  free  publication  is  presented  in  four  sections. 

a  a  * 

U  ERE  IS  A  LETTER  recently  sent  to  its  agents  by  the  Willard  Storage 
Battery  Company,  of  Cleveland,  which  is  interesting  for  its  frank  and 
clear  demonstration  of  what  that  publicity  grabber  really  thinks  of  the 
news  department  of  American  newspapers: 

“One  of  the  strongest  of  our  would-be  competitors  last  week  made  the 
remark — T  hate  to  look  a  New  York  or  Philadelphia  newspaper  in  the  face, 
for.  every  time  I  do  something  about  Willard  Storage  Batteries  stares 
out  at  me.’ 

“It’s  fortunate  he  doesn’t  travel  much  or  he  would  have  nervous  prostra¬ 
tion,  for  IT’S  THE  SAME  ALL  OVER  THE  COUNTRY. 

“Wish  we  could  show  you  our  scrap  book — WILLARD  PUBLICITY 
IS  EVERYWHERE,  thanks  to  the  loyal  support  of  our  three  hundred 
Agents. 

“PUSH  THE  GAME  ALONG.  Get  Willard  Storage  Batteries  men¬ 
tioned  in  your  papers  just  as  often  as  you  can  and  connect  your  own  name 
with  them  wherever  possible. 

“Herewith  we  hand  you  two  pieces  of  publicity  that  your  newspapers 
will  ‘EAT  UP.’ 

“Don’t  feed  it  to  ’em  all  at  once — hand  them  one  now,  another  a  few 
days  later,  and  so  on. 

“Let  us  know  how  they  take  it  and  tell  us  when  you  will  be  READY 
FOR  MORE. 

“Keep  after  us  i^hile  we  are  in  the  mood — we  will  supply  you  all  the 
material  you  can  use.  YOURS  FOR  PROFIT,  Willard  Storage  Battery 
Company,  C.  A.  Burrell,  Advertising  Manager.” 

Well,  if  the  newspapers  will  continue  to  EAT  UP  hunks  and  husks  of 
so-called  “publicity,”  why  shouldn’t  advertising  agents  and  press  agents 
continue  to  draw  fat  salaries  for  feeding  to  the  newspapers  just  what  they 
will  eat  up? 

*  *  * 

[T  IS  NOTEWORTHY  that  President  Wilson’s  injunction  upon  all  Ameri¬ 
cans  to  be  impartial  and  neutral  in  the  expression  of  opinions  on  the 
subject  of  the  great  European  war  seems  to  have  been  singularly  overlooked 
by  many  editors.  Even  before  the  Lusitania  incident  the  editorial  comment 
was  clearly,  not  to  say  frankly,  nearly  all  one  way;  that  is,  squarely  against 
one  of  the  belligerent  nations.  With  the  loss  of  the  Lusitania  this  editorial 
expression  has  become  markedly  stronger.  Not  only  has  editorial  opinion 
become  really  impassioned  with  almost  the  stern  wrath  of  a  Hebrew 
prophet,  but  even  cartoons,  whose  influence  upon  public  sentiment  no  one 
can  ignore,  have  been  employed.  Add  to  these  verses,  both  sad  and  stern, 
and  there  is  an  accumulated  weight  of  editorial  opinion  which  cannot  fail 
to  have  its  effect. 

a  a  * 

'J’HE  YOUNG  AND  OLD  MEN  who  have  tried  to  change  the  opening 
date  of  the  straw  hat  season  from  June  1  to  May  8  have  had  a  tough 
time  of  it  this  year.  The  unseasonable  hot  day  early  in  the  month  was 
their  delight,  for  they  had  a  chance  for  a  few  hours  to  give  their  friends  who 
hadn’t  bought  straw  hats  the  merry  ha,  ha.  That,  however,  was  the  only 
time  they  really  enjoyed  themselves,  for  since  then  their  lot  has  been  any¬ 
thing  but  a  happy  one.  The  weather  has  been  cold,  and  bleak,  and  rainy. 
Some  of  the  gay  youths  who  had  made  haste  to  get  into  their  summer 
suits  and  their  thin  underwear  were  obliged  on  some  of  the  mornings,  when 
frost  formed  in  the  low  places,  to  wear  overcoats  with  their  straw  hats, 
which,  of  course,  made  them  look  ridiculous.  Then  came  several  weeks  of 
sudden  showers  that  spattered  their  fine  new  hats  with  dust-fringed  blotches. 
Often  these  showers  were  accompanied  by  violent  gusts  of  wind  that 
snatched  their  pretty  white  lids  from  their  heads  and  sent  them  rolling, 
sometimes  on  edge  and  sometimes  lengthwise,  over  the  oil  soaked  and  dirt 
covered  pavement  for  half  a  block.  Meantime,  the  black-hatted  brigade  has 
been  laughing  up  its  sleeve  at  the  experience  of  those  who  tried  to  force 
the  straw  hat  season. 


Fakers  and  Crooks 

The  Evening  Star,  Wash¬ 
ington’s  great  home  news¬ 
paper  and  advertising  me¬ 
dium,  makes  every  effort  to 
bar  fakers  and  crooks  from 
its  advertising  as  well  as 
news  columns.  Fakers  are 
not  helped  to  exploit  their 
wares  on  an  unsuspecting 
public. 


T'he  New  York  Times 
Mid-Week  Pictorial  gives  a 
perfect  pictorial  representa¬ 
tion  of  leading  events.  War 
pictures  beautifully  printed 
by  Rotogravure. 

10  cents  a  copy  by  mail. 

Times  Square,  New  York. 


3riy0  ^0rk 

lEuFtting  DIaU 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  April  was  in  excess  of 

156,000 

A  dasirable  adTertiaiiiff  medium. 


You  young  man,  keep 
good  company  by 
reading  The  New  York 
Evening  Post. 


The  Jewish  Morning  lenmal 

NEW  YORK  CITY 
(The  Only  Jewish  Korniag  Fapsr) 

Tile  sworn  net  paid  arerage  dally  circulation 
of 

The  Jewiah  Morning  Journal  for  f  f  O  ACC 
alx  months  ending  March  31,1615,  t*A,wiro 
The  Jewiah  Morning  Journal  enjoys  the  dle- 
(Inrtiun  of  having  tbe  largest  circulation  of 
any  Jewish  paper  among  the  Amerlcaniaed 
Jews,  which  means  among  the  beat  purchas¬ 
ing  element  of  tbe  Jewish  people. 

The  Jewiah  Morning  Journal  prints  more 
HELP  WANTED  ADS. 
than  any  paper  in  the  city,  excepting 
the  New  York  World. 

I.  S,  WALLIS  A  SOH,  West’n  Bepreaentativea 
1246  First  National  Bank  Bldg.,  Chicago. 


THE  NEW  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  circulation  of  any  New 
Orleans  newspaper  or  no  pay. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 
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THE  CIRCULATION  FIELD 


Arrangements  for  the  I.  C.  W.  Conven* 
tion — How  Newspapers  Seek 
to  Interest  Readers. 

Tlie  final  details  are  being  arranged  fur 
the  annual  sessions  of  the  Internutionul 
Circulation  Convention  which  are  to  he 
held  at  various  points  along  the  St.  Law¬ 
rence  and  Saguenay  Rivers  June  20-24. 

For  those  delegates  who  plan  to  go 
from  the  South  or  West  a  very  interest¬ 
ing  itinerary  has  been  arranged  by  the 
Transportation  Committee. 

Steamers  will  leave  the  foot  of  Third 
avenue,  Detroit,  Friday,  June  18,  at  .') 
p.  m.  Central  Standard  time,  and  foot  of 
Fast  Ninth  street,  Cleveland,  at  !)  p.  m. 
Eastern  Standard  time  the  same  evening. 
Breakfast  will  be  served  alward  the 
boats  on  Saturday  morning,  after  which 
the  party  will  leave  for  Niagara  Falls, 
where  there  will  probably  be  an  hour  to 
view  the  Falls,  then  leaving  for  la'wis 
ton  with  short  stops  at  the  Whirlpool 
and  Rapids  and  other  points  of  interest, 
(iorge  Route  cars  run  on  to  the  dock  at 
la'wiston,  and,  as  already  arranged  by 
President  McKinnin,  the  delegates  will 
take  the  steamer  across  the  head  of  Lake 
Ontario  to  Toronto,  arriving  about  2:3(1 
p.  m.  At  Toronto,  whore  they  transfer 
again  for  the  trip  down  laike  Ontario 
and  the  river  St.  Lawrence  the  party 
will  be  met  and  taken  in  charge  by  the 
Toronto  members.  Stops  will  be  made 
Saturday  evening  at  Charlotte,  N.  Y., 
and  at  Kingston  and  Prescott,  Ontario, 
Sunday  morning.  At  Prescott  the  trans¬ 
fer  will  be  made  to  the  Rapids  King  for 
the  trip  through  the  Rapids  to  Montreal, 
where  they  arrive  in  plenty  of  time  to 
exchange  greetings  with  those  who  have 
already  arrived. 

From  Buffalo  arrangements  have  been 
made  with  the  International  Railway 
Comjtany  which  operates  the  electric 
lines  l)etween  Buffalo  and  Niagara  Falls 
and  Niagara  Falls  and  Lewiston,  to  fur¬ 
nish  cars  for  those  of  the  members  who 
go  over  this  route.  As  it  is  absolutely 
necessary  for  the  International  Railway 
(‘ompany  to  know  the  exact  number  of 
persons  in  our  party,  members  going 
into  Toronto  over  this  route  either  by 
way  of  Cleveland  or  D<>troit  shojild  no¬ 
tify  the  chairman  of  the  Transportation 
Committee  at  the  earliest  possible 
moment. 

For  those  making  that  part  of  the  trip 
from  Lewiston  to  Toronto  and  Toronto  to 
Montreal,  it  would  be  advisable  to  com¬ 
municate  direct  with  President  A.  E.  Mac¬ 
Kinnon,  Box  70,  Grand  Central  Station, 
New  York  City,  as  he  will  take  up  the 
matter  in  person  with  the  transportation 
manager  and  also  furnish  all  details  re¬ 
garding  this  part  of  the  trip. 

*  *  * 

The  newsboys  of  Boston  are  planning 
a  wonderful  picnic  for  cripph'd  children 
at  Caledonia  Grove  on  Memorial  Day. 

The  newsboys — some  of  them  are  crip¬ 
ples  themselves,  and  they  know  what 
the  little  child  so  handicapped  is  up 
against  in  this  rather  hostile  world-  - 
have  thrown  themselves  heart  and  soul 
into  the  task  of  making  this  a  real,  hon- 
est-to-goodness  ]>icnic. 

Beginning  when  they  voted  to  give  up 
their  fourteenth  anniversary  han(|uet 
and  put  the  money  into  a  picnic  fund, 
and  continuing  when  on  ^lay  18  they 
gave  one-fourth  of  their  day’s  earnings 
to  the  fund,  the  boys  have  hustled  till 
they  now  have  more  than  $500  to  jnit 
to  the  best  possible  use  in  giving  other 
hoys  and  girls  a  good  time. 

It  is  expected  that  .500  youngsters  will 
attend  the  picnic.  Ijowney,  the  confec¬ 
tioner.  will  present  a  box  of  candy  to 
each  one,  and  a  local  jeweler  will  give 
a  trinket.  There  will  l)e  amusements  of 
various  kinds,  an  abundance  of  refresh¬ 
ments  and  a  game  of  baseball. 

«  »  » 

The  Toledo  (Ohio)  Blade  is  meeting 
with  remarkable  success  in  the  usual 
campaign  it  has  l>een  conducting  to  make 
Toledo  the  “City  Beautiful.”  With  Clar¬ 
ence  R.  Lindner,  its  promotion  manager, 
and  Leslie  F.  Neafie.  its  circulation  man¬ 
ager.  as  leading  spirits,  the  Blade  fell 
in  line>with  the  nation-wide  “Paint  Up 


and  Clean  Up”  movement  of  l'J14  and 
added  the  full  force  of  its  powerful  or- 
gani/ation  to  the  movement. 

Early  this  year,  the  Blade  in  co-opera¬ 
tion  with  the  Detroit  Chamber  of  Com¬ 
merce,  and  other  civic  organizations  be¬ 
gan  their  campaign  to  beautify  Toledo. 
The  Blade  ran  an  article  almost  every 
day  treating  of  the  work  that  was  to  be 
done  and  the  best  way  to  do  it.  Sug¬ 
gestions  were  given  as  to  the  best  meth¬ 
ods  of  cleaning  streets,  how  to  run 
miniature  farms  in  vacant  lots,  and  kin¬ 
dred  matters.  A  valuable  feature  was 
the  publication  of  a  page  article  by  a 
well-known  landscape  gardener  giving 
suggestions  as  to  the  planning  and  main¬ 
taining  of  gardens,  big  and  little,  which 
was  so  well  received  that  the  educational 
authorities  distributed  more  than  .3(1, (HM» 
copies  to  school  children.  A  special  '‘lloy 
Siout  Day”  was  arranged  during  which 
Boy  Scouts  called  at  practically  every 
house  in  Toledo  to  urge  that  seeds  ami 
plants  be  put  chased  so  as  to  help  on 
the  idea  of  the  "City  Beautiful.” 

The  Blade  al.so  secured  a  large  consign¬ 
ment  of  fruit  and  vegetable  seeds,  as 
well  as  slips  of  maple,  elm,  peach  and 
apple  trees  three  feet  high,  which  were 
sold  at  cost  at  the  Blade  office.  In  two 
weeks  the  Blade  sold  41,279  packages  of 
secsls  and  7,79.5  young  trees. 

A  "C'ity  Beautiful’  page  made  up  of 
the  advertising  of  .seed,  awning,  rooting, 
rejiair,  hardware  and  garden  supply 
houses  was  one  of  the  Blade’s  direct  re¬ 
wards  for  this  work.  This  jiage,  issued 
thirteen  times,  gave  the  Blade  a  total  of 
24,.500  lines,  in  addition  to  increasing  the 
space  of  other  ailvertisers. 

*  *  * 

'I'he  Boston  American  is  conducting  a 

contest  in  which  it  offers  as  prizes 
twenty-tive  de  luxe  tours  of  three  weeks 
to  California  and  the  two  big  exposi¬ 
tions,  and  $1,2.50  in  gold. 

*  *  * 

Miss  Sarah  Wooten,  the  winner  of  the 
Charlotte  (N.  C.)  Daily  Observer’s 

beauty  contest,  which  recently  ended, 

polled  47,098,300  votes.  Her  closest  rival 
polled  25,595,100  votes. 

SOUND  ADVICE  AT  MADISON 


Mr.  Sturlevant  Tells  Wisconsin  Editors 
How  to  Get  More  and  Better  Advertising. 

(tipecinl  Correspondence.) 

Madison,  Wis.,  May  28. — “Publish  a 
clean  newspaper,  and  then  hustle,”  was 
the  advice  given  Wisconsin  newspaiier 
men  at  the  Madison  Conference  on  Print¬ 
ing  and  Publishing,  this  afternoon,  by 
J.  L.  Sturtevant,  of  the  Wauseau  Daily 
Ucrord-Ilcrald,  whose  subject  was;  “How 
to  Get  More  and  Better  Advertising.” 
Continuing,  he  said,  in  part: 

"A  town  or  <-ity  is  usually  and  right¬ 
fully  judged  by  its  newsiwtpers.  If  its 
newspaper  is  up-to-date,  it  is  pretty  cer¬ 
tain  that  the  town  is  up-to-date.  There 
has  been  a  marvelous  advance  in  news¬ 
paper  making  and  in  advertising  during 
the  past  twenty  years.  Every  man  or 
woman  who  reads  at  all,  rends  a  news¬ 
paper.  The  advertiser  who  uses  a  news¬ 
paper  judiciously,  intelligently,  and  hon¬ 
estly,  always  makes  it  pay.  Honesty  is 
lia  rt  icula  rly  (‘ssen t  ia  1. 

“During  the  past  few  years  the  tend¬ 
ency  in  newspaper  making  is  to  clean  up, 
(o  make  the  advertising  columns  as  clean 
ns  the  news  columns,  to  throw  out  all 
advertising  to  which  objection  could  Ik* 
taken.  Having  done  this,  be  diligent  in 
presenting  your  claims  to  the  merchants, 
always  having  some  new  idea  for  them. 
Study  their  stores,  their  business  methods, 
and  their  needs,  and  help  them  write  their 
ads.  Have  -faith  in  the  product  you  offer 
for  sale.  Do  not  give  any  of  it  away. 
Sell  your  goods  on  their  merits.  Find  out 
what  your  advertising  costs  you  to  pro¬ 
duce.  fix  a  reasonable  rate,  and  then  stick 
to  it.  Don’t  cut  the  rate  to  any  one  under 
any  circumstances.  It  isn’t  business,  and 
business  men  like  to  do  business  on  busi¬ 
ness  lines  with  other  business  men.  Sub¬ 
scribe  for  and  read  the  trade  jiapers. 
.loin  trade  organizations  and  attend  their 
meetings.  Above  all,  run  .vour  own  busi¬ 
ness  and  don’t  let  the  advertiser  run  it 
for  you.” 


MAIL’S  NEW  MANAGERS 

{Concluded  from  Front  I’agc) 
Stevenson  and  other  other  writers  who 
have  sure  be«‘ome  famous  the  world  over. 

Frank  Parker  Stockbridge,  the  new 
managing  editor,  began  his  newspajier  ca¬ 
reer  on  the  Buffalo  Times  in  1801.  Fol¬ 
lowing  this  experience  he  was  eight  years 
connected  with  the  Buffalo  Express  as 
Albany  corresjiondent  and  city  editor.  He 
also  worked  for  a  short  time  on  the  Buf¬ 
falo  News.  Mr.  Stockbridge  put  out  the 


FR.ANK  P.XRKER  STOCKBRIDGE, 

New  Managing  Editor  of  the  Mail. 

official  program  of  the  American  Exiiosi- 
tion  at  Buffalo  in  1901. 

In  1!)02  he  came  to  the  New  York 
-Vmerican  where  he  became  known  as  a 
“long  distance”  man.  Later,  at  St.  Ixiuis, 
he  published  a  history  of  the  World’s 
Fair.  He  was  city  editor  of  the  New  York 
Globe  in  1007  and  then  joined  the  New 


York  Herald  staff  where  he  remained  un¬ 
til  he  became  political  eilitor  of  the  Cin¬ 
cinnati  Times-Star,  which  position  he 
tilled  until  1011.  During  that  year  he  be- 
came  one  of  the  contributing  editors  for 
the  World’s  Work.  Through  this  conne<-- 
tion  an  opportunity  came  to  him  to  take 
hold  of  the  press  agency  work  in  behalt 
of  the  candidacy  of  Woodrow  Wilson  for 
president.  He  starteil,  organized  and  car¬ 
ried  out  the  pre-convention  campaign,  in¬ 
cluding  Wooilrow  Wilson’s  trip  across  the 
United  States  in  May,  1011.  Since  1012 
Mr.  Stm-kbridge  has  been  the  editor  of 
Popular  Mechanics. 

In  an  interview  with  a  representative 
of  the  Editor  and  Publisher.  Mr.  Stock- 
bridge  said  : 

“We  do  not  intend  to  make  any  changes 
in  the  staff  except  such  as  may  tiecome 
necessary  from  time  to  time  as  exjierience 
and  exfiediency  may  dictate.  I  have  told 
the  members  that  as  tong  ns  they  do  giMsl 
work  thev  will  hold  down  their  jobs. 

“The  Mail  has  an  exce|»tionally  fine  staff 
and  the  wonder  to  me  is  that  the  men 
have  been  able  to  turn  out  so  much  ex¬ 
cellent  work  when  their  numb«*r  has  been 
so  small.  I  believe  in  training  men  al- 
read.v  on  the  staff  to  do,  the  work  as  1 
want  it  done  rather  than  bring  in  a  lot 
of  outsiders. 

“We  have  a  few  new  ideas  that  we  will 
try  out  on  the  Evening  Mail — ideas  that 
we  think  will  np|K*al  to  our  readers  and 
increa.se  their  interest  in  it.  Mr.  McClure 
intends  to  spend  the  greater  part  of  his 
time  in  traveling  here  and  abroad.  He 
has  a  wide  acquaintance  and  a  “nose  for 
news”  that  will  enable  him  to  dig  up  vital 
stories  for  the  Evening  Mail. 

“No  startling  changes  will  be  made  in 
the  make-up.  but  the  typographical  ap¬ 
pearance  may  possibly  be.  improved.” 

Gleeson  Murphy,  formerly  manager  of 
the  Detroit  brancli  of  the  H.  K.  McCann 
Company,  is  now  associated  with  Carl  S. 
VonPoettgen,  who  was  formerly  local 
manager  for  Fuller  &  Smith.  Murphy 
and  VonPoettgen  will  conduct  a  regular 
general  agency  and  also  do  special  work 
as  advertising  counsel. 


The  Multiple 
Linotype  Way  Is  the 
Modern  Way 


There  Ii  a  Linotype  for  Every  Purpose 

MERGENTHALER  LINOTYPE  CO. 

TRIBUNE  BUILDING,  NEW  YORK 
CHIU.VGO  SAN  FRANCISCO  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
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CANADIAN  NEWS  NOTES 


Dominion  Pres#  Association  Gets  Resi|[- 

nations  of  Its  President  and  Manager — 

E)dward  Beck  Goes  to  Winnipeg  Tele¬ 
gram —  Death  of  Mrs.  Kathleen  Blake 

Coleman — Some  Personal  Items. 

{Spetiiil  Correspondence.) 

Toronto.  May  lio. — A  wcll-atteiKied 
meeting  of  the  board  of  dirwtors  of  the 
t'auadiau  Press  Asstsdation  was  held 
last  Friday  in  the  offi<-es  of  the  a8.s*s'ia- 
tion  here  to  consider  the  resignations  of 
President  O’lieime  and  Manager  Iinrie. 
.V  resolution  of  condolence  was  jtasstsl 
and  forwarded  to  Mr.  O’Beirne,  who  is 
incaiwcitated  through  ill-health,  while 
the  diitk's  of  big  office  were  undertaken 
by  Hal  B.  I>only,  of  the  Siiiuw  Uefornier, 
(Mist  president  of  the  association.  In 
the  c-aae  of  Mr.  linrie,  the  board  refused 
to  accept  his  resignation,  but  granted  him 
six  months’  leave  of  absence,  a  year  if 
ntvt'ssary,  during  which  time  he  is  to 
(■oiitinue  to  act  in  an  advisory  capacity. 
The  office  work  will  be  undertaken  in  the 
meantime  by  an  acting  manager  to  be  ap- 
INtinted  within  a  week  by  the  advisory 
committee  of  the  board. 

It  was  decided  to  hold  this  year’s  an¬ 
nual  mwting  of  the  assoi’iation  in  To¬ 
ronto  on  September  2  and  3,  at  the  time 
of  the  Toronto  Exhibition,  when  it  will 
l>e  itosaible  to  gt'cure  a  large  attendance 
of  members. 

Announcement  is  made  today  in  Mon- 
tri‘al  that  Edward  Beck,  founder  and 
e<litor  of  Beck’s  Weekly,  has  been  ap- 
|N>inted  managing  etlitor  of  the  Winnipeg 
'relegram.  Mr.  Be<‘k  got  hig  journalistic 
training  on  the  Detroit  News,  of  which 
he  rose  to  be  assistant  managing  editor, 
lie  went  to  Montreal  in  ItMIT  to  assume 
the  managing  editorship  of  the  Herald. 
I.rfiter  he  acted  in  a  similar  capacity  on 
the  Star.  Then  he  returned  to  the  Her¬ 
ald  fur  a  short  time,  but  on  the  sale  of 
that  paper  to  the  Graham  interests,  went 
over  to  the  Daily  Mail,  on  which  he 
pulle<l  off  a  sensation  in  the  shajte  of  a 
disclosure  of  crooked  political  methods  in 
the  province  of  Quebec.  It  was  to  help 
clean  up  Montreal  munici|)al  politics  that 
he  was  led  to  establish  Beck’s  Weekly 
alsiut  a  year  ago.  The  latter,  while  a 
bright  publication,  does  not  seem  to  have 
lM>en  a  financial  siuvess  and  doubtless  Mr. 
B(K-k  will  be  glad  to  get  back  into  the 
daily  field. 

.V  notable  figure  in  Canadian  journal¬ 
ism  jiassed  away  last  week  in  Hamilton 
in  the  p*‘rson  of  .Mrs.  Katlile<>n  Blake 
Coleman,  known  to  thousands  of  Cana¬ 
dian  newspap«*r  r«>aders  as  “Kit.”  She 
was  a  pioneer  among  the  woman  journal¬ 
ists  of  Canada  and  was  an  exceedingly 
successful  newspaper  woman.  Of  Irish 
birth,  she  came  to  Canada  in  18S4.  be¬ 
ginning  her  writing  on  the  Toronto  Sat- 
unlay  Night  in  lSfk>  and  passing  over  to 
the  .Mail  aud  Empire  a  short  time  after¬ 
wards.  For  twentjwme  years  she  con¬ 
ducted  the  Woman’s  Kingdom  page  in 
that  paper.  laitterly  she  has  been  writ¬ 
ing  syndicate  matter.  During  the  Sjian- 
isli-.Vmerican  M’ar,  she  went  to  Culta  as 
a  war  ci>rres|stndeiit  and  is  said  to  hrve 
Isam  the  first  woman  to  attempt  such 
work.  Many  eulogies  have  appeared  in 
the  Canadian  press  since  her  demise, 
showing  in  what  high  estimation  she  was 
liehl  by  her  brothers  and  sisters  of  the 

fS'Il. 

Clarke  E.  Iss-ke.  a  member  of  the  staff 
of  the  Toronto  World,  has  acceptetl  the 
(Misition  of  secretary  of  the  new  Ontario 
Board  of  License  Commissioners,  of 
which  W.  S.  Dingman.  of  the  Stratford 
Iler.ild,  is  vice-chairman.  Mr.  I>¥-ke  was 
a  former  president  of  the  Toronto  l*r**ss 
Club. 

S.  II.  Lundy,  one  of  the  old-time  news- 
pa|H>rmen  of  Ontario.  passe<l  away  at 
.\nrora  on  May  IS.  He  had  conducted 
the  Banner  in  that  town  for  forty-five 
.vears  without  a  break  and  produced  a 
pa|>er  that  was  cimsidered  a  model  of 
what  a  small  town  newspaiter  should  be. 

Fire  de8trove<r  the  office  of  the  Bob- 
caygeou  Indeiieiident  on  May  19.  '1  iiis 

paper  has  long  1ss>ti  one  of  the  outstand¬ 
ing  imiiers  in  Canada  and.  though  pul>- 
lished  in  a  village,  its  editorial  opinions 


have  been  quoted  more  fre<iuently  than 
those  of  much  larger  pai)ers. 

The  Canadian  Golfer  is  the  name  of  a 
new  monthly  sporting  publication  de¬ 
voted  to  the  royal  game  of  golf,  which  has 
made  its  appearance  in  Brantford,  Out. 
The  editor  is  Ralph  H.  Keville  and  the 
first  number  makes  a  very  creditable 
showing. 

C.  H.  J.  Snider,  city  editor  of  the  To¬ 
ronto  Evening  Telegram,  was  a  passenger 
for  England  on  the  Transylvania,  news 
of  the  safe  arrival  of  which  at  Glasgow 
was  received  with  relUd  by  his  numerous 
friends  here. 

.lames  I’.  Haverson,  formerly  of  the 
Toronto  World  staff  and  one  of  the  most 
original  journalists  in  the  city,  is  now  in 
training  at  Hamilton  with  the  Army 
Service  Corps  and  will  shortly  leave  for 
the  front. 

Captain  Ernest  J.  Chambers,  Gentle¬ 
man  Usher  of  the  Black  Rod,  Ottawa,  is 
filling  the  duties  of  censor  at  present.  It 
may  not  be  generally  known  that  there  is 
a  censorship  of  internal  Canadian  news 
by  the  government.  It  is  applied  in  a 
very  mild  way,  but  is  none  the  less  effect¬ 
ive.  The  censor  usually  acts  through  the 
Canadian  Press,  Limited,  advising  the 
manager  of  this  organization  to  suppress 
references  to  certain  items,  publication 
of  which  would  not  be  in  the  public 
interest. 

The  Saturday  contributions  of  Peter 
Mc.krthur,  the  well-known  humorist  and 
writer  on  agricultural  subjects,  to  the  To¬ 
ronto  Glolie  are  lieing  brought  out  in 
iKKik  form  this  month  by  .1.  M.  Dent  & 
Sons,  of  Ixmdon.  New  York  and  To¬ 
ronto.  The  book  will  be  entitled  “Round 
the  Year  on  a  Canadian  Farm.”  Mr. 
McArthur  worked  on  newspapers  in  New 
York  City  for  several  years  and  has  also 
iKM'n  a  contributor  to  several  American 
magazines. 


MAY  BUILD  PAPER  MILL 


Owners  of  String  of  English  Newspaper 
Project  Plant  of  Their  Own 

A  petition  for  the  comi)ulsory  winding 
up  of  the  Standard  Newspapers.  Ltd.,  of 
Ivondon,  has  been  dismissed,  E.  Hutton  & 
Son.  Ltd.,  well-known  newspaper  proprie¬ 
tors.  with  chief  offices  in  Manchester  and 
I-ondon.  having  obtained  control  of  the 
liondon  Evening  Standard  and  St  James 
Gazette.  This  firm  owns  also  the’  daily 
Sketch,  the  Daily  Dispatch  and  the  Eve¬ 
ning  Chronicle. 

It  is  reported  that  E.  Hiilton  &  Son 
are  about  to  build  a  paper  mill,  on  a  site 
near  the  Manchester"  Ship  Canal,  to  sup¬ 
ply  their  own  needs.  The  report  is  that  it 
will  l)e  a  six  machine  “news”  mill,  with  a 
<-apacity  of  1,000  tons  a  week;  but  the 
feasibility  of  the  project  at  present  is 
(•onsider*^  doubtful  by  the  I»ndon  paper 
trade. 


Nancy’s  Mimeographed  Newspaper 

The  city  of  Nancy,  France,  has  been 
re<‘eiving  all  of  its  world  news  since  the 
war  l)e«an  through  the  labors  of  Mr. 
Prosper  Siesel  of  190  Columbia  street, 
Brooklyn,  and  his  niece,  Mme.  Bertha 
Nordon  of  No.  56  Rue  Oberlin,  Nancy. 
At  the  outbreak  of  the  war  all  the  news¬ 
paper  workers  of  Nancy  were  mobilized, 
and  the  papers  therefore  were  forced  to 
suspend  publication.  Mme.  Nordon  was 
impressed  by  the  fact  that  this  left 
Nancy  without  any  news  whatever,  even 
the  news  of  the  war.  She  therefore  ar- 
range<l  with  her  uncle  to  keep  her  sup¬ 
plied  with  copies  of  the  New  York  Her¬ 
ald,  and  with  these  she  began  the  pub¬ 
lication  of  “Le  Journal  des  Soldats,”  a 
newspaper  mimeographed  on  foolscap 
paper,  and  distributed  gratis.  To  •  city 
left  without  newspapers  or  any  other 
means  of  obtaining  the  news,  the  “Jour¬ 
nal  des  Soldats”  was  most  welcome,  and 
it  is  said  that  large  crowds  gather  in 
the  public  squares  where  it  is  posted. 


Ja<k  Kutner,  publishers’  represeufa- 
tive,  fljn  Chestnut  street.  Philadelphia, 
has  added  the  New  York  Times  to  his 
list  of  papers. 


NEW  PUBLICATIONS 

COLIMBI'S.  O. — It  is  pre^uted  that 
Columbus  is  soon  to  have  a  netr  morning 
newspaper  of  Republican  opinions.  There 
was  inc-orporated  lately  the  Ohio  Satur¬ 
day  Night  Company  with  a  capital  of 
^.")0tl,fl(K),  which  is  Indieved  to  portend 
a  morning  puhlh-atiuu  in  opposition  to 
that  owne<l  by  R.  E.  Wolfe,  whose 
antagonism  to  Governor  Frank  B.  Willis 
has  displeased  local  Republicans. 

Mt.  C.vrkou..  li.i.. — Mirror,  which  has 
heretofore  been  issued  tri-weekly,  will 
l)e  issued  as  a  daily.  Frank  Hurless,  the 
imstmaster,  is  the  editor.  The  Mirror  is 
well  equipped  with  a  linotype  and  modern 
pres.ses. 

Mayukli),  Ky. — Mayfield  has  another 
daily  paj)er.  the  Maxim,  the  only  com¬ 
petitor  the  Messenger  has  had  for  several 
years,  J.  C.  S|)cigiit.  until  rwently  post¬ 
master.  is  eilitor  and  publisher;  his  son, 
Jes-ie  Speiglit,  is  local  editor,  and  James 
Gibson  is  the  business  manager.  The 
Maxim  is  Republican  in  its  jiolitics. 


Catholic  Daily  for  Chicago 

Interest  in  the  statement  that  a  new 
Catholic  daily  paper  is  soon  to  appear  in 
(Miicago  has  been  enhanced  by  the  offer 
of  ?1.000  for  the  best  name  for  the 
journal.  There  are  not  lacking  those 
who  declare  that  the  whole  project  is  im¬ 
practicable,  but  against  this  it  has  been 
urged  that  any  new  publication  that  has 
$1,000  to  spend  merely  for  a  name  must 
be  well  supplied  with  cajiital. 


rai)er  pulp  is  now  being  made  from 
bamboo  in  P’ormosa. 


SIX  POINT  LEAGUE  MEETING 

The  Six  Point  League  of  New  Yccrk 
will  hold  its  annual  meeting  for  the  elec¬ 
tion  of  officers,  etc.,  on  Thursday,  J\ine 
3,  at  the  offices  of  Paul  Block,  Inc.,  2.j0 
Kfth  avenue,  at  2  p.  m.  sharp.  The  year 
just  passed  has  been  a  very  active  one 
for  the  Six  Point  League.  A  good  deal 
of  constructive  work  for  the  betterment 
of  conditions  was  put  into  operation. 
President  Richards’  report  on  the  work 
of  the  Ijcague  will  be  exceptionally  in¬ 
teresting.  A  large  attendance  is  there¬ 
fore  expected. 


Statement  of  Ownership,  Manage¬ 
ment  and  Circulation  of 

THE  INDEPENDENT 

published  daily  at  Murphysboro,  Ill.,  re¬ 
quired  by  the  .Act  of  August  24,  1912. 

Name  of  owner,  managing  editor, 
business  manager  and  publisher,  Fred 
M.  Rolens,  Murphysboro,  111. 

Known  mortgagees,  Joseph  B.  Gill 
ai  d  John  M.  Herbert. 

Average  number  of  copies  of  each 
issue  of  this  publication  sold  or  dis¬ 
tributed  through  the  mails  or  otherwise, 
to  paid  subscribers  during  \  A 
the  six  months  preceding  f  ^  /  l 
the  date  of  this  statement,  ' 

FREn  M.  ROI.ENS, 
Owner  and  Publisher. 

Sworn  and  subscribed  before  me  this 
26th  day  of  March,  1915. 

FRED  S.  RUDE, 
Notary  Public. 

(My  cuminission  expires  May  24, 
1916.)  m26-dlt 

(SEAL.) 


The  Spirit  of  the  Clubs 

Forward  march  ! — that’s  the  Spirit  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World, 

Sinister  cynics  may  scorn — but  the  better  element 
of  the  business  world  stands  firmly  behind  the  lofty  pur¬ 
poses  of  the  Associated  Clubs.  The  movement  is  founded 
upon  Truth.  Its  course  is  straight.  Its  progress  is  certain. 

The  members  of  the  Clubs  look  to  ASSOCIATED 
ADVERTISING  for  the  news  and  views  of  the  alert  men 
who  make  up  this  Army  of  the  Simple  Truth — this  army 
of  11,000  men. 

Those  who  believe  in  truth  in  business — who  believe 
the  whole  world  must  come  to  a  realization  of  business 
justice,  based  on  a  desire  of  the  business  man  to  serve  the 
community  as  he  himself  would  be  served — those  who 
stand  for  such  things  and  would  like  to  be  in  this  battle 
for  better  things,  learn  how  by  reading  ASSOCIATED 
ADVERTISING. 


ASSOCIATED 

ADVERTISING 


Published  by  the 

ASSOCIATED  ADVERTISING  CLUBS 
OF  THE  WORLD 

At  Indianapolis,  Ind.  /  f.r 

.  y/  P.  S.  Florca 

P.  S.  Florea,  Business  Manager  Indianapolis 

T  J  -  , .  Please  let  me 

Indianapolis  X  a  sampu  eopy  of 

ASSOCIATED 

Frank  E.  Morrison  /  advertising. 

Advertising  Manager 

/  street 

1133  Broadway,  New  York 

City 
State 
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AD  FIELD  PERSONALS 

Fred  H.  Frake,  for  five  years  coiinceted 
with  the  Cooper  Advertising  Company 
of  San  Francisco,  Cal.,  has  become 
identified  with  the  George  H.  Irving 
Company. 


Mac  Martin  was  presented  with  a  sil¬ 
ver  loving  cup  at  the  end  of  his  term  as 
president  of  the  Minneapolis  (^Minn.) 
Advertising  Forum.  The  new  president 
is  H.  B.  Craddock. 


L.  R.  Crawford,  of  the  Umaha  (Neb.) 
Bee,  has  been  appointed  advertising  man¬ 
ager  of  L.  Brandcis  &  Sons  ilepart- 
ineiit  store,  Omaha. 

H.  C.  Bradlield,  formerly  advertising 
manager  for  the  Cole  Motor  Car  Com¬ 
pany.  has  accepted  a  jmsition  with  the 
King  Motor  Car  Company,  of  Detroit. 

George  11.  Alcorn  has  been  a|>pointed 
Kastern  foreign  advertising  representa¬ 
tive  of  the  (iary  (Ind.)  Trilmne,  Ijaw- 
leiice  (Kans.)  .Iburnal-World,  Ashtabula 
(O.)  Star  and  San  Angelo  (Tex.)  Star. 

Cliarles  Frederick  Iligham,  the  Lon- 
(hin  advertising  expert,  who  is  well 
known  in  this  country  among  the  ad¬ 
vertising  club  men  through  his  attend¬ 
ance  at  the  recent  conventions  of  the  As¬ 
sociated  -Advertising  Clubs,  contribntwl 
to  the  -Advertisers’  Weekly,  May  1.'),  a 
heartfelt  appreciation  of  Pll'rert  Hub¬ 
bard,  who  lost  his  life  on  tlie  Lusitania. 

-Mexander  Scliwalbach,  advertising  and 
pnlilii-ity  manager  of  tlie  .7.  S.  Bret/, 
Coinpany,  and  its  successor,  the  Bearings 
Company  of  America,  has  resigned. 

Charli's  |{.  Buck,  recently  with  the 
lliipp  -Motor  Car  Company,  has  joined 
the  staff  of  tlie  Whitehead  &  Hoag  -Ad¬ 
vertising  Company,  whicli  has  its  of- 
lices  at  the  llaminond  Building.  Detroit. 

S'ott  Hughes,  formerly  with  the 
(  lowly  Milner  department  stores  at  IX*- 
troit,  and  recently  with  the  Rothschild 
store  at  Chicago,  will  l)«*come  advertis¬ 
ing  managi'r  of  the  .7.  L.  Hudson  store, 
at  Detroit,  on  .7ime  1. 

.\n  imivirtant  change  in  Detroit  adver¬ 
tising  cindes  oe<-nrred  last  week  when 
Charles  !>.  Smith,  who  has  been  identified 
with  the  News  and  Sunday  News  Tribune 
seventeen  years,  severed  his  connection 
with  the  advertising  staff  of  that  paper 
to  form  a  partnership  under  the  name 
Itennett,  Smith  &  Co.,  which  has  acquired 
the  17etroit  business  of  Hayden,  Stone 
&  Co.,  stock  brokers. 


Frank  R.  Northrop,  special  representa¬ 
tive,  22.T  F'ifth  avenue.  New  York,  has 
been  ill  during  the  past  three  weeks  with 
a  very  hard  grippe  cold  followed  by  a 
slight  attack  of  pneumonia.  He  is  now 
convalescent,  and  will  return  to  his  busi¬ 
ness  the  early  part  of  next  week. 


.Tames  A.  Tedford,  one  of  New  A'ork’s 
best  known  ad  men,  has  joined  the  New 
A’ork  staff  of  the  Lyddon  &  Hanford  Co., 
200  Fifth  avenue. 


Guy  S.  DslKirn,  one  of  the  best  known 
of  the  Chicago  newspaiier  representatives, 
has  resigned  from  the  Philadelphia  North 
American  to  accept  the  Western  repre¬ 
sentation  of  the  Philadelphia  Public 
Ledger.  Mr.  Osborn  represents  a  very 
strong  list  of  big  city  papers,  among  them 
the  New  York  Times,  the  Boston  Globe, 
the  Baltimore  Sun,  the  St.  Louis  Globe- 
Democrat  and  the  San  Firancisco  Bulletin. 


George  D.  Lee,  of  the  George  D.  Lee 
-Advertising  Agency,  of  Portland,  Ore., 
has  been  appointed  secretary  of  the  Bu¬ 
reau  of  Industries  and  Manufactures  of 
the  Portland  Chamber  of  Commerce.  The 
agency  will  hereafter  be  known  as  the 
George  D.  Lee  and  Deute  Company. 


Robert  W.  Sykes,  Jr.,  publishers’  rep¬ 
resentative,  has  been  appointed  Eastern 
representative  for  the  Fort  Dodge 
(Iowa)  Daily  dironicle.  an  evening 
paper,  and  a  menilier  of  the  Audit  Bu- 
fbau  of  Circulations. 


WHAT’S  GOING  ON  IN  THE  AD  FIELD 

Fifty-two  large  advertisers  in  Chicago 
are  publishing  their  trade-marks  and  trade- 
phrases  every  week  in  the  Chicago  Tri¬ 
bune  under  the  heading  of  “Names  and 
Trade-Marks  You  Should  Know.’’  This 
good  advice  is  given  in  the  first  para¬ 
graph  :  “To  demand  these  trade-marks  on 
goods  that  you  buy  insures  you  getting 
what  you  pay  for.  An  acquaintance  with 
the  great  commercial  names  and  trade¬ 
marks  on  this  page  will  make  you  more 
efficient  in  every  way. 

“Reputation  is  a  precious  asset  of  any 
man  or  corporation,  so  when  a  reputable 
concern  stamps  its  name  and  trade-mark 
on  a  product  it  is  no  slight  act.  It  con¬ 
stitutes  an  avowal  of  responsibility  which 
makes  the  good  name  of  the  maker  de¬ 
pend  on  the  merit  of  the  product.  The 
maker  is  placed  fully  and  squarely  behind 
bis  product  and  the  two  stand  or  fall 
together.  It  is  to  your  interest  to  take 
advantage  of  this  situation.  The  names 
and  trade-marks  on  this  page  represent 
successes — successes  based  on  funda¬ 
mental  integrity  and  superiority.’’ 

The  newspaper  advertising  on  Del 
Monte  <«nned  fruits  packed  by  the  Cali¬ 
fornia  Fruit  Canuers’  Association  offers 
one  can  free  with  every  case  of  assorted 
fruits.  I'he  purpose  of  giving  the  free 
can  is  to  induce  the  consumer  to  buy 
twelve  cans  at  one  time  from  the  grocer. 


The  Nonspi  Company,  Kansas  City, 
Mo.,  succe.ssors  to  the  R.  L.  (’oinpany, 
has  started  a  newspaper  campaign  in  Chi¬ 
cago  on  Nonspi,  a  liquid  preparation  for 
excessive  perspiration.  This  account  is 
being  placed  by  the  F'erry,  Hanley  & 
Schott  Agency  of  Kansas  City. 


The  (JiMslenow-Brookfield  Knitting 
Comiinny.  of  St.  I.(Ouis,  has  started  its 
summer  newspaper  campaign  in  Chicago 
on  “Goodknit”  athletic  union  suits.  The 
feature  of  the  copy  is  expressed  in  the 
advertising  slogan  that  “They  Solve  the 
Bare  Knee  I’roblem.’’  The  I’otts  Turn- 
litill  Agency  of  Kansas  City  is  handling 
this  account. 


The  Chicago  White  Sox  baseball  team 
is  being  IxMisted  through  the  Thompson 
r(‘staurants  by  a  new  advertising  siMieme. 
Two  hundred  dollars  in  cash  prizes  are 
offensl  to  the  five  people  who  write  the 
five  best  letters  telling  why  the  White  Sox 
is  their  favorite  baseball  team,  and  why 
they  would  rather  see  a  White  Sox  game 
than  atiy  other  game  ever  jilayed.  The 
letters  must  not  be  more  than  l-'itt  words 
and  must  be  handed  in  at  one  of  Thoiiqi- 
son’s  Chicago  restaurants. 


The  H.  ().  Wilbur  &  Sons,  Inc.,  I’hila- 
delphia.  I’a.,  have  started  a  newspajier 
campaign  announcing  “Wilbur  Week.’’ 
'I'he  idea  is  to  arouse  the  interest  of  the 
public  in  the  window  displays.  Such 
lieadlines  ns :  “In  Your  Favorite  Dealer's 
Window  You  will  See  'I'liis  Sign” — 
“Wilbur  AVeek;  A  Surprise  For  You  In¬ 
side.” 

The  copy  emphasizes  the  fact  that  Wil¬ 
bur  products  carry  no  coupons.  'Fhe  first 
paragraph  reads :  “Coupons,  trading 
stamps,  or  other  forced  means  of  selling 
are  entirely  unnecessary  for  the  sale  of 
any  of  the  Wilbnr  products.  Quality  and 
quality  alone — is  the  reason  for  the  con¬ 
stant  and  insistent  demand  for  Wilbur’s 
Cocoa,  Chocolate  and  Wilburbuds.” 


Newspaper  advertisements  on  Sunshine 
Loaf  Cake,  a  10-cent  package  cake,  made 
by  Loose-Wiles  Biscuit  Company,  are 
making  their  appearance  in  a  num^r  of 
papers  in  Kansas  City.  The  argument  to 
the  housekeeper  is  this:  Why  go  to  all 
the  trouble  of  baking  cake  in  a  hot  kitch¬ 
en,  when  you  can  get  delicious  Sunshine 
I>oaf  Cake.  It  is  made  with  all  the  in¬ 
gredients  that  you  use  in  your  own  cake. 


The  C-A-Bag  Co.,  of  Cleveland,  is 
using  newspapers  to  advertise  “Saxolin 
Paper-Lined  Sanitary  Cotton  Sack.”. The 
slogan,  “The  sack  that  keeps  the  Flour  in 
and  the  Dust  out,”  is  featured  in  each  ad¬ 
vertisement.  The  copy  advises  that  flour 
packed  in  this  paper-lined  cotton  sack  is 
protected  from  the  dust,  dirt,  moisture, 


odors  and  germs  it  may  come  in  contact 
with  on  its  journey  from  the  mill  to  the 
kitchen.  The  names  of  the  different 
brands  of  flour  sold  in  “Saxolin  Sacks” 
are  listed  in  the  advertisement.  In  this 
way  the  manufacturers  of  the  flour  re¬ 
ceive  valuable  publicity. 


When  the  “Maid  in  America”  musical 
comedy  opened  in  Detroit  a  number  of 
advertisers  used  page  advertisements  fea¬ 
turing  “Made  in  America  Goods.”  The 
musical  comedy  chorus  was  shown  in  a 
half-tope  at  the  top  of  the  page  and  the 
story  of  the  play  was  briefly  told.  Below 
this  each  advertiser  presented  his  offers 
in  any  size  space  he  desired  to  use.  To 
arouse  interest  in  this  feature  the  Detroit 
Free  Press  offered  to  give  away  free  tick¬ 
ets  for  a  performance  of  “Maid  in  Amer¬ 
ica”  for  the  best  eight  stories  written 
about  the  play.  The  only  rules  were  that 
each  advertiser  represented  be  mentioned, 
and  the  name,  address  and  the  article  or 
prwluct  advertised  be  given. 


'I'he  Orona  Mfg.  Co.,  Boston,  is  using 
uewspaiiers  to  advertise  Drona,  a  new 
aluminum  ware  cleanser,  and  O.  M.  C. 
Alumishine,  a  polish,  which  sell  for  15 
cents  each. 


'The  Alemphis  Bread  Co.  is  using  large 
newspaper  space  to  introduce  Aunt 
Mary’s  Everedy  Cake  in  six  different 
flavors,  which  is  packed  in  a  carton  and 
sells  for  10  cents.  Each  advertisement 
features  a  drawing  of  a  matron  known 
as  “Aunt  Mary.” 

'I'he  Win.  Edwards  Ck).,  Cleveland,  is 
using  newspaiiers  to  introduce  Edwards’ 
Kerry  Sugar — a  special  sugar  for  berries, 
sliced  fruits  and  cereals,  which  is  put  up 
in  one,  two  and  five  pound  cartons. 


At  the  oiMiiiing  of  the  baseball  season 
in  Minneaiiolis,  a  number  of  retail  stores 
joined  together  and  used  page  advertise¬ 
ments  to  carry  out  a  s|iccial  publicity 
stunt.  Each  merchant  offered  some  spe¬ 
cial  prize  to  the  home  players  who  made 
goo<l  plays.  F'or  instance  a  shoe  mer¬ 
chant  offered  a  $4  pair  of  shoes  to  the 
first  player  who  beat  out  a  bunt ;  a  dry 
gcMids  merchant  offered  every  married 
player  making  a  hit  good  for  more  than 
one  base,  in  the  first  game  his  choice  of 
a  ladies’  shirt  waist.  The  pictures  of  the 
home  team  were  scattered  over  the  page. 


S.  (!.  Bartlett  &  Co.,  Chicago,  are  con¬ 
ducting  a  newspaiier  campaign  featuring 
2r>  prizes  for  the  ‘25  best  letters  on  the 
subject  “Why  I  AVould  Like  to  Spend  a 
Vai-ation  at  Cedar  Lake,  Ind.”  The  first 
prize  is  a  half-acre  orchard  homesite : 
second  prize  a  fifty-foot  lot ;  third  prize, 
fourth  prize  and  fifth  prizes  are  twenty- 
five-foot  lots,  all  at  Cedar  I^ake.  This 
firm  is  selling  building  lots  and  orchard 
liomesites  at  Cedar  Lake,  and  the  object 
of  the  contest  to  newspaper  readers  is  to 
find  out  what  arguments  have  the  strong 
est  appeal  in  the  minds  of  the  public. 


'I’he  Pittsburgh  I.«ader  recently  boosted 
its  cash  “Want  Ad”  business  by  offering 
a  gold-rimmed  souvenir  glass  engraved 
with  the  coat  of  arms  of  Pennsylvania 
with  each  cash  “Want  Ad.” 


LIVE  AD  CLUB  NEWS 

The  Olean  Advertising  Club,  a  branch 
of  the  National  Advertising  Club,  has 
been  organized  at  Olean,  N.  Y.,  with  the 
following  officers:  President,  Charles 
Fanning;  vice-president,  Charles  Reel, 
secretary  and  treasurer,  Frank  Shaffer. 

At  the  regular  annual  mesti^  of  the 
Richmond  (Va.)  Advertisers’  Chib  held 
in  Richmond  on  May  13  the  following 
officers  were  elected  for  the  ensuing 
year:  President,  E.  L.  Lay  field;  first 
vice-president,  J.  G.  Pattee;  second  vice- 
president,  R.  R.  King;  secretary,  S.  F. 
Garrett;  treasurer,  (Charles  F.  Walford, 
Jr.  The  club  adopted  a  resolution 
against  advertising  “fake,”  bankruptcy 
and  fire  sales. 

The  Dallas  (Tex.)  Ad  League  re-elect¬ 
ed  the  following  officers  May  14:  Harry 
W.  Kinnard,  president;  Ike  I.rf)rch,  first 
vice-president;  Hefman  Philipson,  second 
vice-president;  J.  H.  Payne,  secretary. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


TIPS  FOR  THE  AD  MANAGER 
Th«*  Board  of  Trade  of  Stamford.  X.  Y.. 
ia  usinK  lined  of  apace  in  New  York, 
Southern  and  Middle  West  impers.  ITie 
buainew!  in  placed  bj-  W.  M.  Pearsall. 


Oxford  Hotel.  Boston.  Mass.;  Bruns¬ 
wick  Hotel.  Boston.  Mass.;  Cumberland 
Hotel.  New  York  ('ity.  and  Bancroft 
Hotel.  Worcester.  Alass. 


The  following  newspapers  are  members  of  the  Audit  Bureau  of  Circula¬ 
tions  and  grant  the  right  to  the  organization  to  examine,  through  qualified 
auditors  or  independent  auditing  concerns,  who  are  certified  public  account¬ 
ants,  any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other 
records  considered  by  the  Board  of  Control  necessary  to  show  the  quantity 
of  circulation,  the  sources  from'  which  it  is  secured,  and  where  it  is  dis¬ 
tributed. 


Vr«Klcnburgli-Kenned.v  Compan.v,  4.‘H5 
Fourth  avenue.  New  York  City,  is  for¬ 
warding  orders  to  newspai)ers  in  selected 
sections  for  the  Friedman  Canute  Water 
Comiwiiy.  .■>:?.•  Cortlandt  avenue,  Bronx, 
Xew  York  City. 


E.  P.  Beinington  Agency,  1280  Main 
street,  Buffalo,  N.  Y.,  is  in  <'harge  of  tbe 
advertising  of  the  Truetone  Company, 
1777  Broadway,  Xew  York  City. 


“Xew  York’s  Newest  Hotel,”  113  West 
.Mst  street,  is  using  a  list  of  twenty 
Southern  paijers  for  3 Vi  inches  of  space, 
for  three  mouths. 


NEW  JERSEY. 


Frank  I>u  Xoyer  .Agency,  Martin  Build¬ 
ing,  Ftica.  X.  Y.,  is  issuing  classified  ad¬ 
vertisements  to  some  Xew  York  State 
newspapers. 


ALABAMA. 


NEWS  . Birmingham  PRESS  (Clrcalitlon  7,945) 

Average  circulation  for  1914:  Dally,  36,235;  - 

Sunday,  37.762.  I>rlnted  2,207,884  lines  more  ad-  JODR.VAL  . 

vertlalng  than  Its  nearest  competitor  in  1914.  - 

- - PRESS-CIIRO.MCI.E  . 


Aabnry  Park 
...  Ellaaheth 


Fenton  A  Gardner,  286  Fifth  avenue, 
Xew  York  City,  are  placing  page  adver¬ 
tisements  of  Ktdynos  Tooth  Paste,  to  Ik* 
followed  up  with  an  extemled  campaign, 
using  smaller  space. 


Paterson 


George  Batten  Company,  Fourth 
avenue.  Xew  York  City,  is  placing  orders 
with  Xew  York  City  newspa|»ers  for  the 
Florence  .Manufacturing  Co:n|>any,  "Pro- 

phy-lac-tic  Hsith  Brush.  _  _ tOUllIEU  &  E.NQDIRER . Buffalo 

EXAMINER  . Los  Angeles  It-  PROtlRESSO  ITAI.O  A.MERirANO.Npw  York 

A.  n.  C.  Audit  reimrts  show  largest  Horuing  and 
Sunday  circulation.  Greatest  Home  Delivery. 


ARIZONA. 


CODUIER-NEWS 


riaindeld 


Phoenix 


(Average  Circ.  Oct.  1,  1914,  6.125) 


NEW  YORK. 


CALIFORNIA. 


L.  B.  Klliott.  Buffalo.  X.  Y..  is  renew 
ing  contracts  for  the  Shinola  Company. 


Alla-rt  Flank  A  Co..  4IS  San-om  street. 
Philadelphia.  Pa.,  are  handling  the  news- 
paiK'r  adver,ising  of  tlie  Wilmar  Mann- 
faetnring  Company.  ’•Wilmar  Peanut 
Butter.’’  Philadelphia.  Pa. 


OHIO 


,San  Francisco 


nULl  ETIX 


The  ,Vtlas  .Vdvertising  .Vgeiicy,  450 
Fourth  avenue.  Xew  York  City,  is  placing 
onlers  with  Western  Xew  York  news- 
pa|M*rs  for  the  Delaware  A  Hudson  U.  U. 
(.’oiniMny,  .Vlltany.  X.  Y..  and  Xew  York 
(’ity.  ,Mso  with  newspaiiers  in  the  aimve 
mentioned  se<-tioiis  for  the  Lake  George 
combinations.  • 


PLAIN  DEALER 


.Clerela  iid 


Circulation  for  March.  I!IL 


_ Pally 

Atlanta 


JOURNAL  (Clr.  57.5311 


W.  H.  H.  Hull  A  Co..  Trihiinc  Build¬ 
ing.  Xew  York  Cit.v.  will  s!io."tly  start  a  CHRONICLE 
tryout  c.impaign  with  the  Oliio  news- 
pa|>ers  for  the  Germicidal  Pnalncts. 


VINDICATOR 


Yoangstonn 


Augusta 


PENNSYLVANIA. 


.Columbus 


1 EDOER 


ILLINOIS. 


TIMES 


F.  W.  Bennett  Biscuit  Company. 

“Wheatsworth  Bis<-uit.”  13!)  .V venue  D, 

Xew  York  City,  it  is  reiiortml.  will  shortly  STAR  (Circulation  21,589) 
start  a  tryout  eamiiaign  with  some  Illi¬ 
nois  newspape;-s. 


■  Joliet  IIAH.Y  DEMOCRAT 


.Johnstown 


HERALD 


Frank  Preshrey  (’om|»any,  4.5(!  Foiiith 
avenue.  Xew  York  City,  is  issuing  orders 
to  large  city  news|»ai><*rs  for  the  Went¬ 
worth  Hotel  Company,  Hotel  Wentworth. 

Xew  Castle-By-the-Sea.  X.  H. 

-  Frank  Kieriian  A  (’o..  1.8!)  Broadway. 

Wood.  Putnam  A  W<skI  (’ompany.  Ill  Xew  York  ('it.v.  are  issuing  orders  to  a 
Devonshire  str«“«‘t,  Boston.  Mass.,  gener-  selected  list  of  newspapers  for  the  Whe(>l-  THE  TIMES  JODBNAL 
allj’  prepan*  a  news)iaper  list  about  this  er  Beauty  Company,  "llairgo."  (17  Kiltli 
time  of  the  year  for  the  Moxie  Nerve  avenne.  Xew  York  ('ity. 

F'<K>d  Company,  (M)  Haverhill  street.  Bos-  - 

ton,  .Mass.  Mahin  .V<lverti.'-ing  Company.  104  S. 

Michigan  avenue.  Chicago.  Ill.,  is  re|M>rl- 
ed  to  Ik*  i»:-ep-iring  big  fall  campaigns  with 
newspajicrs  for  the  Purit.v  Oats  Compan.v. 

"Purity  Oats."  Davenport  and  Keokuk. 

Iowa. 


Wilkes-Barre 


Peoria  TIMES  l.EADER 


IOWA. 


SOUTH  CAROLINA. 


REGISTER  &  LEADER . Des  Moines  „ 

EVENING  TRIBUNE . Des  Moines  DAILY  MAIL, 

Essential  to  covering  Des  Moines  and  vicinity. 


Anderson 


Dubuque 


Nashvllli* 


SUCCES.SFUL  FARMING . Des  Moines 

7C0.(XX>  circulation  guarnnteed  or  no  pay. 
Reaches  more  fanners  In  tbe  North  Central 
Statc*8  than  are  reached  by  any  other  puldlca- 
tiiin. 


A.MERICAN 


Austin 


KENTUCKY. 


ENTERPRISE  . Bpsiimont 

Covers  East  Texas  sml  West  Louisians 


X.  W.  .Vyer  A  Son.  .’’.(K)  Chestnut  stret*t, 
Philadelphia.  Pa.,  and  2<h)  Fifth  avenue, 
Xew  Y<»rk  Cit.v.  are  handling  the  adver¬ 
tising  acc*ount  with  some  newspaiiers  for 
William  Pelerman.  Inc..  •‘Peterman’s 
IlcKich  FiskI.’’  2ik)  Fifth  avenne.  Xew 
York  ('ity. 


MASONIC  HOME  JOURNAL . Louisville.  Ky. 

(Semi-Monthly.  32  to  64  p&jres. )  Quarauteeil 
lar^rest  ririMilation  of  any  MaAO’itc  pnhliratlon  In 
the  world.  In  excesti  of  00,(KK>  copies  monthly. 


STAR-TELEr.RAM  . Fort  Worth 

Net  Paid  ClrciilHtl(»n.  *»5.000  dally.  Over 
more  net  paid  city  clrciihilfuti  ami  over  5.(KX) 
more  m^t  paid  Ritiiday  clrculatlun  than  tiny  otlier 
paper  ill  Fort  Worth. 

New-  Orleans  rilROMCI.E  . Houston 

•|lie  Chronicle  guarantees  a  clrcnlntloii  of  II.'i.OiH) 
daily  and  f.I.OOO  Sunday. 


Berrieii-Dursiine.  Inc..  42  Bro-idway 
Xew  York  City,  is  placing  so;ne  ordt*!'! 
with  n<*wspap(*rs  for  Collier's  W«*(*kly 
41(i  West  13th  street.  Xew  Voi'k  City. 


LOUISIANA. 


TIMES  PICAYUNE 


The  Boston  I'arnish  Company.  “Wil- 
mar  Peanut  Butter.”  Philadelphia.  Pa., 
it  is  reiKirted,  have  transferreti  their  ad¬ 
vertising.  aeeouut  to  the  Gn*enleaf  Com¬ 
pany,  18.5  Devonshire  str**et.  Boston, 
Mass. 


MARYLAND, 


THE  SUN  . Baltimore 

Has  a  i-oniliiiied  net  paid  clrcnlation  of  145. .'SiL’ 
co|>lcs  daily.  110,010  of  which  go  I  ito  homes  In 
Raltimorc  City  and  auhnrba.  Sunday  not  paid. 
87.376. 


G«*org»*  L.  Dyer  ComiKiny.  4*2  Brojid- 
way.  Xew  York  Cit.v.  it  is  reportwl.  is 
preparing  a  newspa|K*r  enmpaign.  t-opy  to 
start  in  Boston  and  Xew  York  City  and 
later  to  iirineipal  cities  for  the  Corn  Prod¬ 
ucts  Itefiiiiiig  Company.  ".Mazoiie  Oil.”  17 
Battery  jdaoe,  Xew  York  Cit.v.  This 
agenc.v  is  also  sending  out  some  new.s- 
pajier  copy  for  1 1.  K.  Kellogg  Tmisted 
Com  Flake  Comi>aiiy,  “Krumliells.”  Bat¬ 
tle  Creek,  Mich. 


I’O.ST  . Houston 

Over  80%  city  circulation  to  regular  aniiacrih 
ers  hy  carrier.  The  "Home  I'apcr”  of  South 
Texas,  30.000  guarantee*!. 


TELEGRAM 


iTemide 


MICHIGAN. 


Net  paid  circulation  over  O.OOO. 


PotLs-Turnbull  .\dvertising  Comitany, 
Glo.vd  Building,  Kansas  City,  is  making 
ci»ntracl8  with  some  Western  and  South¬ 
western  newspapers  for  the  GiKslenow- 
Brookfield  Knitting  Comiiany,  “Goodknit 
I’nderwear,”  Kansas  City,  Mo. 


PATRIOT  (No  Monday  Issue) . Jackson 

Average  three  months  ending  March  31,  1015; 

Daily.  11,340;  Sunday,  13,104.  Member  “Amer¬ 
ican  Newspaper  Pub.  Asa’n.”  “Gilt  Edge  Newa-  IIEBALD-RBPDBLICAN 
IMipers,''  and  A.  B.  C.  _ 


UTAH. 


.Salt  lAke  City 


WASHINGTON. 


THE  STATE  JOURNAL . Lansing 

Leading  afternoon  daily  of  Central  Michigan; 
three  editions  two  cents. 

Guaranteed  net  circulation,  15,000. 


POST-INTELLIGENCBR 


Seattle 


Morse  International  Ageney.  Fourth 
avenue  and  30tli  street.  Xew  York  City, 
is  placing  orders  with  some  Xew  England 
newspapers  for  Williams  A  Carlton  Com¬ 
pany.  “Williams  Root  Beer.”  20(1  State 
Street.  Hartfonl.  Conn.,  and  for  the 
X'anoon  Manufacturing  Company.  “Xa 
Noon”  Tonic,  Bayonne,  X.  .T..  with  Xew 
.ler.sey  newspapers. 


Borough  Advertising  Agency,  367  Ful¬ 
ton  street,  Brooklyn.  X.  Y.,  is  sending 
out  100  1.  4  col.  3  t.  and  3  1.  23  t.  orders 
to  Xew  Jersey  newspapers  for  (’airo, 
Catskill.  N.  Y. 


Edward  D.  Kollock.  201  Devonshire 
street.  Boston,  Mass.,  is  offering  to  East¬ 
ern  newspaiiers  contracts  on  an  exchange 
Iwsis  for  the  following:  Greyloek  Hotel. 
Willianistown,  Mass. ;  Aspinwall  Hotel. 
Ia'Uox.  Mass. :  Grandliden  Hotel.  I.«ke 
Sunapee,  X.  H. ;  lA*nox  Hotel,  Boston, 
Mass. ;  Nottingham  Hotel;  Boston,  Mass. ; 


Dillard-.Tarf>hs  Advertising  Ageney,  Em-  — , —  -  -  —  — -  — — - 

pire  Life  Building.  Atlanta,  Ga..  is  send-  . Butte  FREE  PRESS  . Londot 

ing  out  orders  to  newspaiiers  in  the  -  —  -  '  ■  •  — — . .  — 

Southwest  for  the  Carolina.  Clinehfield  A  I  1 

Ohio  Railway.  24  Broad  stit'et.  Xew  York  A 

Cit.v,  and  S|>artanburg,  S.  C.  Ths  fallowing  piibliahera  guarantea  circulation  and  willingly  grant  any  advertise 

Charles  .1.  Johnson.  ,82  Rroa.iway.  New  inveatigation. 

York,  is  placing  the  advertising  of  the 
Brighton  Rea<-h  Hotel. 


NEW  YORK. 


ILLINOIS. 


EVENING  NEWS. 


Buffalo 


SKANDINAVEN 


.Chicago 


Frank  Preshrey  Company.  4.56  Fourth 
avenne.  New  York  City,  is  plaeing.  1.680 
lines  1  time  for  the  June  numlier  of 
Hearst’s  Magazine. 


BOLLBTTINO  DEIXA  SERA 


INDIANA. 


PENNSYLVANIA. 


Oaia  ovor  Oetabor  1,  1914 .  iU  copiM 

Maniac  papar  LOST . 7,945  eopiaa 

Othar  avaalac  papar  LOST . 7, ITS  oepiaa 

Wa  guarantee  the  largest  whita  home  da- 
llvered  evening  clrculatloe  In  the  trade  ter¬ 
ritory  of  Nmv  Orleans. 

To  reach  a  Urge  majority  of  the  trade 
proepecta  in  the  kml  territory  tba  States  U 
tba  logical  nod  economic  medlaai. 

(MrcaUtlon  data  sent  on  request. 

•mE  S.C  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  RepreaentatlTen 
Vew  York  CUenge  Bt.  Lenis 


Jhester 


THE  AVB  MARIA 


Notre  Dame 


QUEBEC, 


NEBRASKA. 


O.  J.  Ko«-h  .Vdvertising  .\gen«'v.  Fni- 
verslty  Building.  Milwauk<>e.  Wis..  is  f'Reib  PRESSB  (Clr.  128,384) 
sending  out  224  1.  4  t.  orders  with  West¬ 
ern  papers  for  F.  Mayer  Ihs*!  A  Sho«* 

Company. 


.Montreal 


Lincoln  Av.  clrc.,  1912,  114.371;  '13,  127,722;  *14.  140.342 


.lean  Dean  Barnes.  354  Fourth  avenue, 
Xew  York  City,  is  placing  l,.5n6  liin*s  for 
3  months  for  Priestley  Courtlauld. 


Taylor-Critchfield  Company.  Inc.. 
Br<M)ks  Building.  Chicago.  III.,  is  renew¬ 
ing  contracts  for  the  Pennsylvania  Lines. 


Blackman-Boss  Company.  Inc..  !).5 
Madison  avenue,  Xew  York  City,  is  mak¬ 
ing  .5.660  I.  1  yr.  contracts  with  a  s«*le<-ted 
list  for  Gray  A  Davis  Co. 


The  Boston  office  of  the  Amstenlam 
Advertising  Agency  is  handling  the  ad¬ 
vertising  of  Pfaff’s  Beer. 


Wylie  B.  .Tones  .Advertising  Agency, 
Binghamton,  X.  Y’..  is  renewing  contracts 
for  the  Steams  Electric  Paste. 


MINNESOTA. 

TRIBUNE,  Morning  and  Ehrenlng.. 

.  .Minneapolis 

CANADA. 

MISSOURI. 

BRITISH  COLUMBIA. 

rOST-DISPATCH  . 

_ St.  Lonia 

WORLD  . 

. .  .Vancouver 

MONTANA. 

ONTARIO. 

MINER  . 

FREE  PRESS  . 
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NEwtn^ipnRNu. 


Apr.  10th,  1915. 

Powers  Photo  Engraving  Company, 

154  Nassau  St . , 

New  York  City. 

Dear  Sirsl- 

Att.  of  Mr.  A.  J.  Powers,  President. 

The  Star  Publishing  Company,  New  York  American 
and  the  Evening  Journal,  desire  to  compliment  you  on  the 
quality  and  service  of  the  photo  engraving  you  have 
furnished  us  for  the  past  several  months.  You  are  now 
engraving  every  picture  used  by  our  publications. 

We  have  sent  you  as  many  as  three  hundred  and 
twenty-six  (336)  advertising  cuts,  thirty-two  (33)  large 
combinations  (most  of  them  full  page),  thirty-eight  (38) 
large  half-tones  (most  of  which  were  drop-out  combination 
line  and  half  tone  made  with  one  exposure)  and  forty-three 
(43)  large  line  engravings. 

Our  record  shows  that  all  these  copies  were 
engraved  by  you  in  one  night  between  sunset  and  sunrise. 

Some  of  the  largest  combinations  were  made  in  the  remarkable 
fast  time  of  one  hour  and  fifteen  minutes. 

The  service  was  perfect.  The  quality  speaks  for 
itself,  for  we  believe  there  is  not  another  paper  in  this 
country  to-day  better  illustrated  than  either  the  New  York 
American  and  the  Evening  Journal. 

You  may  show  this  letter  to  other  publishers  if 
you  choose  for  we  believe  that  you  should  be  commended  to 
publishers  generally.  We  believe  the  most  remarkable 
achievement  is  the  fact  that  of  the  thousands  of  copies  you 
have  handled  for  our  newspaper  not  one  has  been  lost  or  mis¬ 
laid. 


Very  truly  yours 
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May  29,  1915 


April  1913  .  .  .  143,408 
April  1914  ...  170,474 

April  1915  .  .  .  188,300 
Half  May  1915  .  205,000 

THE 

New  York  Globe 

Growing  steadily  in  circulation  and  leading 
all  other  New  York  daily  newspapers, 
morning,  evening  or  Sunday, 
in  advertising  gains. 


SOME  REASONS  WHY 


I. 


Because  The  Globe  holds  the  confidence  ot  its  readers 
through  definite  and  effective  service. 

2.  Because  The  Globe  has  from  day  to  day  for  years  sought 
to  improve  each  day  as  a  newspaper. 

Because  The  Globe  can  probably  show  more  unsolici¬ 
ted  pMof  of  results  to  advertisers  than  any  other  news¬ 
paper. 

Because  The  Globe  sells  its  advertising  strictly  as  a 
commodity — definite  quantity  and  quality  alike  to  all 
customers  under  the  same  conditions. 


3. 


4. 


MEMBER  AUDIT  BUREAU  OF  CIRCULATIONS 


CHICAGO 
Tribune  Building 


O’MARA  ^  ORMSBEE,  Inc. 
Special  Representatives 


NEW  YORK 
Brunswick  Building 


THS  TKHMICAL  rSMS, 
NBW  YOU. 
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